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Online  pioneer  Frank 
Daniels  III  says  the  Web 
game  is  yet  to  begin  ,  5 
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Houstonians  discovered  why  a 
Fox  in  Mexico  could  make  a  difference 
to  their  economy  at  home. _ 

Last  July's  election  of  Vicente  Fox  as  president  of  Mexico  ended  71 
years  of  one-party  rule,  raising  the  country's  hopes  for  an  era  of  prosperity 
and  democracy.  The  election  also  affected  Houston,  a  city  that  has  a  huge 
stake  in  Mexico's  trade  activities  and  is  home  to  tens  of  thousands  of 
Mexican  immigrants  and  their  first-  and  second -generation  descendants. 

In  the  special  section  "A  New  Sun,"  Houston  Chronicle  readers  got 
a  complete  analysis  of  the  long-range  problems  confronting  Mexico 
and  the  agenda  of  Fox's  high-level  advisers  for  solving  them.  By 
interviewing  a  diverse  cross  section,  including  politicians,  academics, 
farmers,  schoolteachers,  and  homemakers,  the  Chronicle  defined  four 
major  challenges  that  Mexico  faces:  rural  poverty,  endemic  corruption, 
a  unionized  bureaucracy  and  a  dismal  educational  system. 

More  than  30  extensive,  full-color  charts  broke  down  the  statistics, 
which  ranged  from  Mexico's  illiteracy  rate  to  the  number  of  telephone 
lines.  Articles  provided  readers  with  a  clear  assessment  of  the  history, 
sociology  and  economics  of  Mexico  and  its  people. 

Helping  people  understand  how  political  changes  in  another  country 
could  impact  their  community  is  one  more  way  the  Hearst  Newspapers 
enrich  readers'  lives  every  day. 

If  you'd  like  to  read  more  on  this  series,  you  can  find  it  on: 
www.houstonchronicIe.coni/mexico. 
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www.prnmedia.com.  Journalists  and  editors  visit  to  receive  real-time  news  releases,  photos,  advisories, 
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high  standards.  We  do  responsible  inves¬ 
tigative  reporting,  and  we  are  critically 
aware  of  the  newspaper  s  important  role 
as  a  First  Amendment  watchdog. 

In  print  and  in  court,  the  Enquirer 
continues  to  take  the  initiative  to  keep 
the  actions  of  local  government  open  and 
to  represent  the  public  interest  in  our 
coverage  of  both  public  and  private  entities. 
There  is  no  holding  back  at  any  level. 

There  are  lessons  for  all  of  us  to  learn 
from  the  Chiquita  episode.  But  your  wild 
conjectures  about  the  Enquirer  are  way  ofi" 
the  mark.  The  Enquirer  serves  its  readers 
aggressively  and  free  of  outside  restrictions 
and  influence. 

WARD  BUSHEE 

EDITOR  AND  VICE  PRESIDENT 
The  Cincinnati  Enquirer 


1TAKE  ISSUE  WITH  YOUR  JaN.  29  ARTI- 
cle,  “Full  details  of  Gannett,  Chiquita 
deal  —  at  last”  [p.  7],  and  trailing  Feb. 

5  editorial,  “A  surrender  in  Cincy”  [p.  13], 
about  the  release  of  the  confidential  agree¬ 
ment  between  Chiquita  Brands  Interna¬ 
tional  Inc.  and  The  Cincinnati  Enquirer. 

In  the  article  and  editorial,  you  create 
the  impression  that  the  Enquirer  has 
stopped  covering  Cincinnati-based 
Chiquita  and  other  companies  owned 
and  operated  by  Carl  Lindner. 

You  are  wrong.  The  Enquirer  continues 
to  investigate  and  break  stories  about  the 
financially  troubled  Chiquita  and  other 
locally  based  Lindner  businesses.  In  fact, 
we  have  produced  more  stories  about 
Chiquita  since  the  settlement  than  in  the 
two  years  before  the  Chiquita  expose. 

Your  article  also  quotes  Ben  Bagdikian, 
former  dean  of  the  Graduate  School  of 
Journalism  at  the  University  of  California  at 
Berkeley,  as  saying  about  the  agreement,  “It 
means  that  within  the  Gannett  organi¬ 
zation  anybody  who  takes  any  kind  of 
initiative  that  might  ofiend  an  important 
corporation  will  simply  hold  back.” 

This  comment  is  simply  untrue  and 
unfair.  It  insults  the  integrity  of  all 
Gannett  journalists,  but,  in  particular, 
the  Enquirer  news  staff  that  has  endured 
attacks  similar  to  Bagdikian’s  as  a  result  of 
former  reporter  Mike  Gallagher  breaking 
the  law  more  than  two  years  ago. 

The  truth  is  that  the  Enquirer  news 
staff  continues  to  aggressively  cover  the 
region’s  major  businesses,  including 
Chiquita.  We  cover  our  community  with 
energy,  dedication,  and  a  commitment  to 
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I  AM  WRITING  TO  SET  THE  RECORD 

straight  as  to  your  Feb.  5  story  on  The 
Philadelphia  Inquirer  and  the  Catholic 
archdiocese  [“Stop  the  press,”  p.  14]. 

You  quoted  me  accurately  in  interviews 
occurring  as  many  as  two  years  ago.  But  I 
made  it  clear  in  the  interviews  that  I  did 
not  believe  the  allegations  that  Bob  Rosen¬ 
thal  or  other  key  Inquirer  editors  might 
have  backed  away  from  stories  critical  of 
the  archdiocese.  I  have  known  Bob  for  21 
years,  working  closely  with  him  as  a  re¬ 
porter  and  later  when  he  switched  to  edit¬ 
ing.  Not  once  did  I  ever  know  him  to  shy 
away  from  any  story  that  was  adequately 
researched  and  reported.  To  the  contrary', 

I  have  always  found  him  to  be  a  journalist 
of  uncommon  courage  and  conviction.  I 
consider  him,  {continued  on  page  20} 
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Association  of  New  York  City,  went 
to  Washington  Feb.  21  to  see  what 
can  be  done  to  assure  uninter¬ 
rupted  publication  of  the  papers. 


start  in  January  toward  setting  a 
new  production  record  this  year. 
The  Canadian  mills  turned  out 
453,019  tons,  or  36,008  tons  more 
than  in  January  1950,  according 
to  the  Newsprint  Service  Bureau. 


FEB.  24,  1951: 

With  New  York  newspapers  caught 
on  the  horns  of  a  Taft-Hartley  act 
dilemma  this  week,  a  delegation 
including  William  Mapel,  vice 
chairman  of  the  Publishers 
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Surprising  analysts, 
retail  sales  rose 
0.7%  to  $273.27 
billion  in  January, 
according  to  a  U.S. 
Commerce  Depart¬ 
ment  report 
Burgeoning  cate¬ 
gories  included  build¬ 
ing  materials,  clothing, 
durable  goods,  furni¬ 
ture,  and  restaurants 
—  with  auto  sales  up 
a  rousing  0.8%. 

Merrill  Lynch  Senior 
Ecorxmiist  Gerald  D. 
Cohen  viewed  the  in¬ 
crease  as  a  “bounce- 
back”  from  November 
and  December,  when 
sales  weakened  signif¬ 
icantly  because  of  in¬ 
clement  weather  and 
higher  energy  costs. 
Cohen  said  he  expects 
consumer  spending  to 
remain  “healthy”  this 
spring. 

-  ELLEN  LIBURT 


York  Times  and 
is  expected  to 
spread  to  other 
papers. 

“We  are  trying 
to  get  people  to 
take  a  second 
look  at  a  com- 
I  plete  repeal,”  said 
I  Chuck  Collins,  co- 
j  director  of  UFE. 

I  “We  think  the  pro- 
1 1  ponents  of  a  com- 
I  plete  repeal  have 
I  done  a  good  job  of 
I  framing  the  debate, 

I  but  not  talking 
I  about  the  impact  it 
would  have  on  char¬ 
ities  or  fiscal  reality.” 

UFE  and  its  sup¬ 
porters  say  a  repeal 
of  the  estate  tax, 
which  raises  about 
$23  billion  annu- 

Ads  break  opposing  repeal  of  estate  tax.  ally,  would  not 

only  reduce  the  fed- 
eral  revenue  stream  but  also  impact  chari¬ 
ties  receiving  donations  from  those  seeking 
pers  to  mitigate  the  tax. 

X  UFE’s  push  to  retain  the  estate  tax  comes  at 

^  a  time  when  repeal  supporters  face  their  best 

ork  prospects  for  eliminating  the  tax,  which  is 
assessed  at  rates  ranging  from  37%  to  55%  on 
individual  net  worth  beginning  at  $675,000. 
II0LOCKJR.  After  years  of  opposition  by  former  President 
Blade  Communications  Inc.  Bill  Clinton,  who  vetoed  a  bipartisan  bill  last 


Newspaper  owner  Warren  Buffett 
joins  other  megamillionaires 
in  organizing  lobbying  group 


f  ine  estate  tax 
is  eliminated, 
someone  else 
"'iii  pay. 


BY  JOE  STRUPP  AND  TODD  SHIELDS 

At  a  time  when  the  federal  estate  tax 
—  a  longtime  headache  for  family-owned 
businesses,  especially  newspapers  — 
faces  its  best  prospects  for  repeal,  an  effort  to 
keep  the  85-year-old  tax  in  place  is  being 
launched  by  a  group  of  powerful  millionaires 
who  claim  it  is  needed  to  maintain  government  1 
revenue  and  fuel  charitable  donations.  j 

The  group,  which  includes  the  likes  ofWilliam  1 
H.  Gates  Sr.  and  billionaire  investor  Warren 
Buffett,  joined  last  week  with  United  for  a  Fair 
Economy  (UFE),  a  Boston-based  nonprofit 
organization,  in  a  national  petition  drive  aimed  j  | 
at  persuading  Congress  to  reject  a  repeal.  The  j 
petition  drive  includes  a  major  newspaper  ad-  |  ( 
vertising  campaign  ' 
that  began  yester- 
day  with  an  Op-Ed 
^  ad  in  The  New 


Meeting  last 
Tuesday  with 
the  editor  and  widow 
of  murdered  San 
Antonio  Express-News 
correspondent 
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Philip  True,  Mexican 
President  Vicente  Fox 
pledged  to  do  what 
he  can  to  resolve  a 
judicial  case  that  has 
languished  since 
December  1998. 

Express-News  Exec¬ 
utive  Editor  Robert 
Rivard  said  Fox  was 
well-informed  about 
the  case  and  “very 
warm"  to  Martha  True, 
even  asking  to  see 
photos  of  the  son  bom 
five  months  after  True 
was  killed. 

Two  Huichol 
Indians  accused  of 
the  murder  have  yet 
to  come  to  trial.  “Fox 
has  enormous  moral 
authority  to  push  the 
case  along,”  Rivard 
said.  “Let’s  face  it, 
he's  our  best,  last 
hope  for  justice.’’ 

-  MARK  FITZGERALD 

HERALD  MEDIA 
A-MASS.-ES7 

Herald  Media 
Inc.,  parent  of 
the  Boston  Herald, 
last  week  said  it 
purchased  Suburban 
World  Newspapers,  a 
Needham-based  group 
of  seven  weeklies  in 
the  Boston  suburbs. 

The  papers  have  a 
combined  circulation 
of  about  26,000, 
15,000  paid.  They 
are  Needham  Times, 
Natick  Bulletin,  Dover- 
Sherbom  Press,  Med- 
field  Press,  West¥ifood 
Press,  Minis  Press, 
and  Norfolk  Press.  The 
purchase  comes  after 
Herald  Media’s  buy 
of  100  Boston-area 
community  news¬ 
papers  from  Fidelity 
Investments  for  about 
$150  million. 

-  STEVE  YAHN 
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year  as  too  costly,  repeal  efforts  received  new  life  from  i 
President  Bush,  who  has  said  he  supports  a 
rep)eal  over  10  years,  at  a  cost  of  $236  billion. 

However,  administration  allies  on  Capitol  Hill  told 
The  Wall  Street  Journal  they  detected  little  enthusi¬ 
asm  for  rushing  an  estate-tax  repeal  through  Con¬ 
gress,  as  such  a  move  would  do  little  to  stimulate  a 
weakening  economy  —  a  key  aim  of  the  Bush  tax  plan. 

“Democrats  have  agreed  to  major  reform,  but  not 
to  tax  repeal  for  multizillionaires,”  said  Dan  Maffei,  ; 
a  spokesman  for  Democrats  on  the  tax-writing  ; 
House  Ways  and  Means  Committee.  “We’ll  take  care  I 
of  the  farmer  and  smeill-business  man.” 

Family-owned  newspapers  also  reacted  cautiously  ! 
to  word  of  a  new  pro-estate-tax  movement.  “There 
are  always  people  who  prefer  the  status  quo  because  | 
they  plan  their  lives  around  the  way  things  are,”  said 
William  Block  Jr.,  president  of  Toledo,  Ohio-based  ; 
Blade  Communications  Inc.,  which  owns  The  Blade  : 
in  Toledo,  the  Pittsburgh  Post-Gazette,  and  a  number 
of  other  media  properties.  “If  you  want  to  keep  news-  i 


papers  in  family  hands,  we  need  to  work  on  this  tax.” 

Frank  Blethen,  publisher  and  CEO  of  The  Seattle 
Times  and  a  longtime  leader  of  efforts  to  repeal  the 
tax,  also  criticized  the  opposition  camp.  He  said  the  ! 
pro-tax  millionaires  do  not  see  the  tax’s  effect  on  the  j 
average  family-owned  business.  “You’ve  got  a  hand-  ! 
fill  of  the  megarich  who  don’t  know  how  to  run  small  j 
and  medium-size  businesses  pontificating  about  |! 
something  they  don’t  understand,”  Blethen  said.  ' 
“They’re  ignoring  that  the  estate  tax  is  one  of  the 
reasons  for  the  gap  between  the  rich  and  poor.” 

In  contrast.  The  New  York  Times,  most  of  which  is 
owned  by  the  Sulzberger  family,  published  an  edito¬ 
rial  several  weeks  ago  strongly  supporting  the  estate  [ 
tax.  “Repeal  of  the  estate  tax  would  not  just  deprive  1 
the  federal  government  of  substantial  income,  it  | 
would  also  cost  the  states  billions  of  dollars  in  lost  I 
revenue  since  many  of  them  get  a  credit  from  the  | 
federal  estate  tax,”  the  editorial  stated.  “In  addition,  I 
many  tax  experts  say  that  bequests  to  universities  j ' 
and  other  charitable  institutions  could  dry  up.”  11  j 


TV  election  coverage  on  the  grill 


for  Democrat  Al  Gore 
before  retracting  that 
and  awarding  the  state 
to  Republican  George  W. 
Bush  —  a  judgment  only 


News  Service  (VNS),  a 
polling  consortium  that 
counts  major  broadcast 
networks  and  AP  among 
its  members.  VNS  earli¬ 
er  said  it  underestimated 
the  number  of  Florida 
absentee  ballots  and  that 


AP’s  Louis  D.  Boccardi  makes  a  point  last  Wednesday. 


ratified  weeks  later  after 
Florida’s  recount  had 
played  out.  Many  papers, 
facing  deadlines  amid 
the  confusion,  printed 
front  pages  declaring 
Bush  the  winner. 

TV  executives  said 
they  were  led  astray  by 
bad  data  from  Voter 


samples  of  key  precincts 
were  too  small. 

I  Boccardi  and  other 
'  news  executives  told  the 
panel  that  no  projections 
of  winners  should  be 
made  until  all  polls  in  a 
i  state  are  closed.  They 
I  urged  Congress  to  con- 
I  sider  uniform  poll  clos- 


AP  chief  challenges  congressional  role 


BY  TODD  SHIELDS 

WASHINGTON 

TV  NEWS  EXECU- 
tives  took  a 
pasting  last  week 
before  a  congressional 
panel  investigating 
Election  Night  2000 
miscalls,  and  they  prom¬ 
ised  changes  to  avoid  a 
repeat  of  the  debacle. 

But  legislators  also 
took  some  criticism, 
with  TV  executives 
saying  Congress  cannot 
dictate  how  elections 
are  covered  and  the 
top  executive  of  The 
Associated  Press 
questioning  whether 
the  hearing  should  even 
have  taken  place. 

AP  President  Louis  D. 
Boccardi  was  among 
witnesses  who  appeared 
before  the  House  Energy 
and  Commerce  Commit¬ 
tee.  The  panel  wanted  to 
know  why  major  TV  net¬ 
works  first  called  Florida 


ing  times  nationwide.  |  i 

Boccardi  opened  his 
testimony  by  stating  '  i 

“deep  concern  about  the  i 

nature  and  scope  of  the  | 

committee’s  inquiry.”  He  i 

asked  whether  the  com-  | 

mittee  could  avoid  stray-  |  j 

ing  into  “inappropriate  ! 

government  involve-  ; 

ment”  with  election  re-  j 

porting.  “We  believe 
such  an  official  govern-  i 

ment  inquiry  into  essen¬ 
tially  editorial  matters  is 
inconsistent  with  First  ;  j 

Amendment  values  that  I  j 

are  fundamental  to  our  ,  j 

society,”  Boccardi  said.  | ! 

Committee  members  |  \ 

criticized  TV  networks,  !  | 

but  several  said  they  1 1 

were  aware  they  could  I 

not  dictate  coverage.  The  S I 

chairman.  Rep.  Billy  !  j 

Tauzin,  R-La.,  promised  !  I 

he  would  not  seek  re- 
strictions  on  free  speech,  | 

telling  the  TV  executives, 

“I  will  fight  to  the  death  I 
to  protect  your  right  to 
do  it  wrong  if  you  want 
to  do  it  wrong.”  SI 
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War  widens  over  arson  article 


Arizona’s  strong  shield  law  will  be 
put  to  test  in  ‘New  Times’  case 


BY  RANDY  DOTINGA 

SAN  DIEGO 


An  Arizona  prosecutor  has  expanded  his  mons  demanding  his  notes,  re 
legal  battle  against  an  alternative  newspaper  spondence.  Later,  the  grand  jui 
by  demanding  to  see  communications  be-  Manner,  the  New  Times  manag 
tween  a  managing  editor  and  a  reporter  who  wrote  a  (  for  documents  related  to  conve 
blockbuster  story  about  an  alleged  arsonist.  ;  and  Hibberd,  said  newspaper 

The  Phoenix 

New  Times  I  didn’t  have  any  problem 

IrZP  telling  [detectives]  material 
cutor  Richard  that  was  in  the  story  or ... 

_ _  mk  material  that  was  on  the 


tape-record  or  photograph  the  man,  who  wore  a  dis¬ 
guise  to  their  meeting  at  a  downtown  park. 

After  the  article  appeared,  the  New  Times  met  a 
barrage  of  criticism  from  radio-talk  show  hosts,  letter 
writers,  and  newspaper  columnists.  Prosecutor  Rom¬ 
ley  targeted  Hibberd  with  a  Jan.  25  grand-jury  sum¬ 
mons  demanding  his  notes,  recordings,  and  corre¬ 
spondence.  Later,  the  grand  jury  subpoenaed  Carol 
Manner,  the  New  Times  managing  editor,  and  asked 
for  documents  related  to  conversations  between  her 
and  Hibberd,  said  newspaper  attorney  Michael  J. 

Meehan. 


cent  attempt  to 
dig  for  informa¬ 
tion  about  the 


record.” 


^  problem  While  Arizona 

s]  material 

-*  nations  strongest 

jry  or ...  shield  laws,  pros- 

ecutors  appear 
i  on  tHe  Hkely  to  argue 

—  JAMES  HIBBERD  that  Hibberd  had 
New  Times  waived  his  rights 


anonymous  arsonist,  who  claims  to  have  torched  local  i  to  protect  a  source  when  he  agreed  to  cooperate  with 


mansions.  The  newspaper  has  already  gone  to  court 
to  stop  a  subpoena  of  reporter  James  Hibberd. 

The  New  Times  printed  a  90-inch  cover  story  Jan. 
24  about  a  man  who  claimed  to  be  behind  a  series  of 
fires  at  new  homes  near  a  wilderness  preserve.  The  al- 


investigators:  After  his  cover  story  was  printed,  Hib¬ 
berd  met  with  detectives  and  revealed  things  that  did 
not  make  it  into  the  story  due  to  space  constraints.  “I 
didn’t  have  any  problem  telling  them  material  that 
was  in  the  story  or  providing  material  that  was  on  the 


leged  arsonist  contacted  Hibberd  after  reading  his  I  record,”  Hibberd  told  E^P.  He  did  balk,  however,  at 


earlier  story  about  the  fires,  which  have  caused  mil¬ 
lions  of  dollars  in  damage.  Hibberd  agreed  to  not 


assisting  with  voice  identification  or  helping  police 
create  a  sketch  of  the  suspect.  il 


A  case  calling  for  a  judicious  approach 

Feds  mull  brave  new  world  of  cyberspace 

;  access,  others  say  i  and  would  make  it 

Court-record  access  being  assessed  j  records  should  not  be  |  harder  for  reporters  wh 

open  to  anyone  with  a 
modem. 


BY  TODD  SHIELDS 

WASHINGTON 


per  companies  and  jour¬ 
nalistic  societies  fear 


j  and  would  make  it 
j  harder  for  reporters  who 
I  investigate  a  range  of 

-  subjects  such 

as  lax  enforce- 


AN  NYC  POWER 


The  New  York 
Daily  News  and 
the  Tribune  Co.  have 
agreed,  in  principle, 
to  launch  a  partner¬ 
ship  to  find  joint  na¬ 
tional  advertising  for 
the  Daily  News  and 
Tribune  Co.  newspa¬ 
pers,  said  Les  Good- 
stein,  Daily  News 
president. 

Goodstein  said  the 
deal  probably  would 
involve  advertising 
around  national  mar¬ 
keting  events  related 
to  entertainment, 
multicutturalism,  and 
sports.  “I  can’t  go 
into  greater  detail 
than  that,”  he  said. 

Ray  Jansen, 
publisher  of  Tribune- 
owned  Newsday  in 
Melville,  N.Y.,  con¬ 
firmed  the  arrange¬ 
ment,  saying  the  key 
will  be  to  provide 
advertisers  as  many  . 
readers  as  possible. 
“We're  talking  about 
volume  here,”  he 
said.  -JOESTRUPP. 

0VERSEEIN6IN 
OVERSEAS  POST 

New  York  Times 
Syndication 
Sales  Corp.  (NYTSSC) 


battle,  Florida  courts 
quickly  posted  lawyers’ 
filings  and  counterfilings 
j  on  the  Internet.  For 
^  i  journalists  craving 
access  to  the  historic  ar¬ 
guments,  the  rapid-fire 
Web  postings  showed  a 
!  j  promising  face  to  the 
!  i  brave  new  world  of  elec- 
!  tronic  court  documents, 
j  Now,  major  newspa- 
1 

- _ 
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whether  rules  that  keep 
paper  records  widely 
available  should  apply  to 
electronic  case  files  —  or 
whether  to  craft  more- 
restrictive  standards. 

The  rule-making  is 
one  front  in  the  ongoing 
battle  over  privacy  in  an 
increasingly  wired  socie¬ 
ty.  Even  as  newspapers 
and  others  push  for  wide 


unscrupulous 
marketers 
may  feast 
upon  electron¬ 
ic  court  docu-  Lucy  D 
ments  that  are  Execu 
easy  to  down-  Direc 

load,  index,  and  copy. 
Journalists  say  restrict¬ 
ing  access  would  under¬ 
mine  traditional  public 
scrutiny  of  the  courts 


Lucy  Dalglish 

Executive 
Director,  RCFP 


safety  viola¬ 
tions,  and 
errors  in 
Sh  death-penalty 

i  cases. 

,  RCFP  “This  is  a 
huge  issue  for  us,”  said 
Lucy  Dalglish,  executive 
director  of  the  Reporters 
Committee  for  Freedom 
of  the  Press  (RCFP). 


woman  to  head  a 
major  syndicate  four 
years  ago  —  has  a 
new  post. 

New  York  Times 
News  Services 
(NYTNS)  named 
Anderson  vice  presi¬ 
dent  of  international 
and  editorial  develop¬ 
ment.  NYTNS  is  the 


i  URING  LAST 

I  that  a  different  face  may 

1  advocates  say 

y  ment  of 

President  and  Editor  ! 

1  ■  year’s  presiden- 

prevail.  The  federal  judi¬ 

!  identity 

drunken- 

in  Chief  Gloria  Brown 

tial  vote  recount 

ciary  is  considering 

'  thieves  and 

\  /  driving  laws. 

Anderson  —  the  first  :  i 
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parent  division  of 
NYTSSC,  which  in¬ 
cludes  the  New  York 
Times  Syndicate  and 
New  York  Times 
News  Service. 

“I  look  at  this  as  a 
promotion, ”  Anderson 
told  E&P.  “It's  a  role 
I’ve  wanted  to  take  on 
for  a  long  time.”  She'll 
work  to  expand  the 
New  York  Times  Co.’s 
presence  abroad  while 
overseeing  NYTSSC 
international  sales. 

Succeeding  Ander¬ 
son  at  NYTSSC,  but 
with  the  different  title 
of  eiecutive  vice 
president,  is  Cristian 
Edwards  —  a  New 
York  Times  Digital 
group  vice  president. 

-  DAVE  ASTOR 


The  RCFP,  along  with  | 
the  Radio-Television  | 
News  Directors  Asso¬ 
ciation  and  the  Society  | 
of  ProfessionalJoumal-  | 
ists,  told  the  federal  | 
judiciary  that  records  j 
should  be  available  | 
electronically  just  as  | 
they  are  to  people  who  i 
walk  into  a  courthouse,  i 
The  groups’ joint  brief  i 
was  among  244  com-  [ 
ments  recently  filed  with  j 
the  Judicial  Conference,  j 
a  body  made  up  of  feder-  i 
al  judges,  which  could  ! 
issue  its  opinion  on  the 
records  issue  as  soon  as 


this  fall.  The  Judicial  j 

Conference  may  only  j 

recommend,  but  its  find-  j 
ings  carry  considerable 
weight  in  all  federal 
courts  and,  by  example, 
in  many  state  courts. 

The  Judicial  Confer¬ 
ence  said  a  Web-based 
system  would  make  files 
available  to  be  “viewed, 
printed,  or  downloaded, 
for  a  minimal  fee  of  7 
cents  per  page,  by 
anyone,  at  any  time, 
through  the  Internet.” 

The  prospect  chills 
Tena  Friery,  research  j 

director  for  the  Privacy  i 


Rights  Clearinghouse, 
a  San  Francisco-based 
advocacy  group.  “We 
talk  with  people  who 
are  victims  of  identity 
theft  every  day,”  Friery 
said.  “There  really  are 
dangers.”  She  called  for 
courts  to  safeguard 
individuals’  Social  Secu¬ 
rity  numbers.  And  she 
said  easily  downloaded 
filings  in  criminal  cases 
could  leave  witnesses 
liable  to  intimidation 
and  victims  open  to 
embarrassment. 

Newspaper  interests 
say  concerns  over 


I  electronic  documents 
j  can  be  dealt  with  on  a 
case-by-case  basis,  as 
they  are  for  paper 
I  documents,  with  lawyers 
persuading  judges  when 
information  needs  to  be 
sealed.  In  a  joint  filing 
to  federal  authorities, 
the  Newspaper  Asso¬ 
ciation  of  America,  the 
Washington  Post  Co.,  the 
Tribune  Co.,  Gannett  Co. 
Inc.,  and  others 
said  they  were  “deeply 
concerned”  that 
privacy  issues  might 
lead  to  “overbroad” 
restrictions.  1) 


Clouds  over  the  Sunshine  State 


‘TRIB' DERAILS 
P.M.  EDITION 

When  the  Chica¬ 
go  Tribune  put 
its  “Evening  Update” 
edition  on  “hiatus” 
for  two  weeks  during 
the  December  holi¬ 
days,  almost  no  one 
missed  it,  the  news¬ 
paper  says.  So  with 
little  fanfare,  the 
Tribune  permanently 
folded  the  after-work 
edition  Feb.  5. 

The  edition  was  a 
thin  section  featuring 
final  stock  prices  and 
late  news  that  was 
wrapped  around  the 
morning  Tribune  and 
sold  mostly  to  down¬ 
town  office  workers, 
who  increasingly  get 
stock  prices  from  the 
internet. 

“It  amounted  to  a 
couple  of  thousand 
copies  a  day,” 
spokesman  Jeffrey 
D.  Bierig  said. 

-  MARK  FITZGERALD 
‘-.1  r~l  CJ 


Miami  and  its  suburbs  cracking  down 
on  both  news  hawkers  and  racks 


BY  MARK  FITZGERALD 

CHICAGO 

TO  MANY  CITY  AND  SUBURBAN  OFFICIALS  IN 

southern  Florida  these  days,  there’s  a  new 
Miami  vice:  the  proliferation  of  newspaper 
street  hawkers  and  news  racks. 

Miami  officials  want  to  replace  all 
freestanding  news  racks  with  mod¬ 
ular  units.  Aventura  two  weeks  ago 
banned  street  hawkers  from  its 
busiest  streets,  joining  other  suburbs 
that  already  have  similar  ordinances 
against  street  sales.  And,  in  recent 
weeks,  police  in  Weston  have  arrested 
69  hawkers  of  The  Homeless  Voice,  a 
semimonthly  put  out  by  the  Helping 
People  in  America  homeless  shelter  in  Hollywood. 

In  response,  newspapers— especially  The  Home¬ 
less  Voice  —  are  fighting  back.  On  Feb.  9,  the  paper 
sued  Hallandale  Beach,  claiming  the  city  is  discrim¬ 
inating  by  banning  its  hawkers  while  letting  vendors 
continue  to  sell  The  Miami  Herald  and  the  South 
Florida  Sun-Sentinel,  based  in  Fort  Lauderdale. 

Homeless  Voice  Publisher  Sean  Cononie  said  that 
next  week  he  will  file  a  lawsuit  seeking  to  overturn 
the  Aventura  ordinance  and  that  he  would  follow 
with  suits  against  similar  hawker  bans  in  other 
Broward  County  and  Dade  County  suburbs.  “I’m  a 
constitutional  stickler,  and  when  you  start  telling 
me  I  can  only  distribute  20  papers  instead  of 5,000, 
you’re  restricting  my  rights,”  he  said. 


“[Restrict  my 
newspaper’s 
distribution  and] 
you’re  restricting 
my  rights.” 


Cononie  said  his  shelter  needs  the  earnings  hawk¬ 
ers  split  with  the  paper.  Barely  a  year  old.  The  Home¬ 
less  Voice  sells  an  estimated  70,000  copies  an  issue. 
In  January,  he  added,  the  paper  generated  $122,000 
in  revenue  —  enough  to  run  the  shelter  for  a  month. 

To  some  suburban  authorities,  however,  public 
safety  has  been  threatened  by  the  addition  of  Home¬ 
less  Voice  hawkers  to  the  street  vendors  who  for 
years  have  peddled  the  Herald,  the  Sun-Sentinel, 
and  such  products  as  flowers,  or¬ 
anges,  and  toys.  The  Homeless 
Voice  stations  crews  of  six  ven¬ 
dors,  all  wearing  bright  orange  T- 
shirts  and  hats,  at  intersections. 

Homeless  papers  have  faced 
similar  problems  recently  in 
Cleveland  as  well  as  Phoenix  and 
Tucson  in  Arizona,  said  Brian 
Davis,  coordinator  of  the  North 
American  Street  Newspaper  Asso¬ 
ciation.  “Cities  think  it’s  bad  for  their  image  to  have 
people  on  the  street  comer  selling  papers,”  he  said. 

Miami  Herald  General  Counsel  Robert  Beatty 
said  the  paper  has  not  decided  whether  to  challenge 
the  street-hawker  ordinances.  But  the  paper  is 
negotiating  with  the  City  of  Miami  over  a  proposal 
to  replace  freestanding  news  racks  with  multiple- 
title  racks,  he  said. 

The  Herald  is  designing  a  modular  rack  that 
would  meet  the  paper’s  goal  of  keeping  the  distinc¬ 
tive  yellow  color  and  logo  it  uses  on  all  its  boxes, 
Beatty  said.  Miami’s  19-page  proposed  ordinance  — 
clearly  crafted  to  meet  legal  challenges  —  specifies 
that  the  entire  modular  rack  be  painted  a  color  it 
identifies  as  “Deep  Waters.”  II 


—  SEAN  CONONIE 

The  Homeless  Voice 
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1984  has  4  bedrooms,  2  lull  bathrooms  and 
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Indianapolis  Star 
columnist  Lynn 
Ford  was  stabbed 
about  a  dozen  times 
outside  his  home  Feb. 
11  by  a  man  who 
was  jealous  because 
Ford  was  seeing  the 
man’s  ex-wife,  au¬ 
thorities  said  last 
Monday  as  they  filed 
preliminary  charges 
of  attempted  murder 
against  Scottie  Ran¬ 
dolph  Edwards,  54. 

By  week's  end. 
Ford,  42,  was  report¬ 
ed  in  stable  condition 
at  Methodist  Hospital 
in  Indianapolis. 

Ford  also  serves  as 
assistant  arts  and 
entertainment  editor. 

-  MARK  FITZGERALD 


BY  JOE  STRUPP 

More  than 
350  sub¬ 
scribers  to 
The  Roanoke  (Va.) 

Times  cancelled  their 
subscriptions  to 
protest  a  four-part 
series  about  the  city’s 
growing  gay  and 
lesbian  community, 
according  to  news¬ 
paper  executives. 

The  high  number 
of  cancellations  of  the 
98,552-daily-circula¬ 
tion  paper  coincided 
with  hundreds  of  angry 
phone  calls,  e-mail  mes¬ 
sages,  and  letters  to  the 
editor  that  have  been  re¬ 
ceived  since  the  series 
ran,  from  Jan.  28  to  Feb. 


homosexuals  kissing  in 
our  newspaper,”  read  one 
letter  to  the  editor. 

Editorial  Page  Editor 
Tommy  Denton,  who 
joined  the  paper  three 
years  ago,  said  response 
has  been  so  great  that  he 


“There  was  a  huge 
shock  to  Roanoke,” 
said  Times  Editor 
Mike  Riley.  “No  one 
knew  it  or  fully  ac¬ 
cepted  it  that  this  is  a 
haven  for  gays.” 

Times  Circulation 
Director  Debbie 
Meade  said  358  sub¬ 
scribers  demanded 
that  home  delivery  of 
the  paper  be  stopped, 
citing  the  series  as  the 
main  reason  for  their 
request.  She  said  the 
paper  had  fewer  than 
50  cancellations  based 
on  content  all  last  year. 

The  series,  which 
editors  said  involved 
months  of  reporting 

by  several  re-  _ 

porters  dating 
to  last  summer, 
included  eight 
stories.  Topics  B  f'  ^ 

ranged  from  K 

gays’  and  les-  ^ 

bians’  religious  ^  , 

beliefs  to  how  s  ^ 

they  meet  and  t —  « 

date  in  the  conservative 
southern  city. 

One  of  the  reasons 
Managing  Editor  Rich 
Martin  cited  for  running 
the  series  was  the  com¬ 
munity’s  reaction  to  a 
September  shooting  at  a 
predominantly  gay  cafe, 
where  one  patron  was 
killed  and  six  were 
wounded.  “There  was 
such  an  outpouring  of 
sympathy  for  victims,  we 
realized  we  wanted  to 
push  up  the  stories,” 
Martin  said. 

Among  the  com¬ 
plaints  were  those  from 
readers  who  objected  to 
the  series’  Page  One 
prominence.  “We  do  not 
need  photographs  of 


THE  ROANOKE  TEVIES 


Guns  may 
get  back 
into  bars 


The  Rev.  Catherine  Houchins 
preaches  in  one  series  photo. 

4.  Angry  readers  have 
called  the  coverage 
everything  from 
“inappropriate  sex 
education”  to  “glamoriz¬ 
ing  immoral  lifestyles.” 


The  miyral  opposition 


irtSl.'  Sevra^  challcnse  ^ionsdjuste 


From  the  doghouse 
to  the  White  House 


A  rural  California  . 

Superior  Court 
has  abruptly  reversed 
a  policy  requiring 
criminal  background 
checks  for  reporters 
covering  the  trial 
of  Cary  Stayner, 
accused  of  murdering 
three  visitors  at 
Yosemite  National 
Park. 

The  Mariposa 
County  court  dropped 
the  unusual  require¬ 
ment  after  news 
organizations  and 
a  public-interest 
group  said  it  violated 
press  freedoms 
guaranteed  by  the 
First  Amendment. 

Stayner  is  accused 
of  the  1999  murders 
of  three  Yosemite 
tourists:  Carole  Sund, 
her  daughter  Juli,  and 


HL  Managing  Editor 
Martin  and 
one  of  four  mem- 
orable  front  pages 

ran  an  extra  page  for 
letters  to  the  editor  over 
four  days.  “This  is  far 
and  away  the  [most] 
letters  on  a  single  topic 
I’ve  seen  since  I’ve  been 
here,”  he  said. 

Although  the  majority 
of  mail  has  been  from 
angry  readers,  many 
letters  have  praised  the 
paper’s  efforts.  “It  is  a 
great  privilege  to  read 
about  diverse  families,” 
one  letter  writer  stated. 

The  Times  is  owned 
by  Landmark  Commu¬ 
nications  Inc.  of  Norfolk, 
Va,,  which  also  owns 
The  Virginian-Pilot  in 
Norfolk  and  the  News 
^  Record  in  Greens- 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  Los  Angeles  Times  didn’t  make  an 
endorsement  for  president,  and  it  doesn’t 
endorse  a  photographer  moonlighting  for 
the  White  House. 

General-assignment  photographer  Paul  Morse 
took  President  Bush’s  official  portrait  the  day  after  the 
Inauguration.  This  caused  a  stir  over  L.A.  Times 
staffers’  performing  outside  work  and  led  to  Morse’s 
resignation.  He  then  joined  the  White  House  staff. 

L.A.  Times  Managing  Editor  Dean  Baquet  told 
The  New  York  Times  that  the  incident  constituted  “a 
pretty  ridiculous  conflict  of  interest.” 

David  Garcia,  an  L.A.  Times  spokesman,  said  the 
newspaper  has  an  ethics-policy-review  committee, 
formed  several  months  ago,  that  looks  into  such 
matters  and  that  they  are  reviewed  on  a  case-by-case 
basis.  “Section  editor  reviews  are  the  first  hurdle 
free-lance  assignments  need  to  pass,”  Garcia  told 
E^P.  “And,  as  appropriate,  they  are  reviewed  in  con¬ 
sultation  with  executive-level  editors.”  11 
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“Parade  is  like  a  good 
friend  that  shows  up 
every  Sunday  and 
brings  Americakogether.” 

-Roger  Kintzel,  Publisher, 

The  Atlanta  Journal-Constitution 


A  Conversation  With  America 


E  &  P  NEWS 
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their  friend  Silvina 
Pelosso.-  JOEL  DAVIS 


mumm 

FACS,  the  Pasade¬ 
na,  Calif.-based 
Foundation  for  Ameri¬ 
can  Communications, 
is  sponsoring  a  series 
of  educational  pro¬ 
grams  to  help  re¬ 
porters  and  editors 
improve  their  cover¬ 
age  of  energy  issues. 

This  includes  three 
conferences:  March  1 
at  Stanford  University 
in  California;  March 
2-3  in  Detroit;  and 
April  3  in  Washing¬ 
ton.  Details  are  avail¬ 
able  at  http://www 
.facsnet.org. 

-  STEVE  YAHN 

STREETWISE’ 
RETRIAL  SET 

Former  Chicago 
Police  Officer 
Gregory  Becker  will 
be  retried  March  6  on 
charges  he  fatally 
shot  Joseph  Gould,  a 
vendor  of  the  home¬ 
less  newspaper 
Streetwise,  during  a 
confrontation  July 
30,  1995. 

In  1997,  Becker 
was  sentenced  to  15 
years  in  prison  after 
being  convicted  of 
manslaughter  and 
armed  violence;  that 
term  was  cut  to  10 
years  when  the 
Illinois  Supreme 
Court  declared  un¬ 
constitutional  the  law 
under  which  he  was 
sentenced.  The  state 
appeals  court  last 
summer  ordered  a 
new  trial. 

-  MARK  FITZGERALD 


AP  sacks  Philadelphia  stringer 


Apparent  conflict  of  interest  costs 
free-lancing  sportswriter  a  gig 

BY  ELLEN  LIBURT 

After  severing  its  relationship  with 
Dave  Spadaro,  a  sportswriter  who  had  long 
free-lanced  for  The  Associated  Press  and  is 
now  a  full-time  employee  of  the  Philadelphia  Eagles 
football  team,  the  AP  has  reviewed  its  entire  Pennsyl¬ 
vania  operation  in  search  of  other  situations  that 
“blurred  the  line,”  said  Jack  Stokes,  an  AP  spokesman. 

The  scramble  began  Feb.  8  when  The  Philadelphia 
Inquirer’s  sports  editor,  Timothy  Dwyer,  called  AP’s 
New  York  management  to  let  them  know  that  an 
Inquirer  reporter  had  spoken  with  their  Philly  sports¬ 
writer  for  a  story  on  the  blurring  lines  between  media. 

Going  on  information  from  his  reporter,  Dwyer 
also  asked  about  an  AP  Eagles  story  without  a  byline 
that  had  appeared  in  his  paper  that  day.  Receiving 
confirmation  that  Spadaro  had  wTitten  it,  Dwyer 
told  the  service:  “As  a  sports  editor,  I’m  uncomfort¬ 


able  with  this,  and  I  would  like 
to  see  it  end.” 

AP  Pennsylvania  Bureau 
Chief  Linda  Stowell,  who  was 
unaware  of  the  situation,  inves¬ 
tigated  it  and  was  quoted  in  the 
Inquirers  Feb.  9  “blurred  lines” 
story  as  saying,  “This  is  a  clear 
conflict  of  interest.” 

“It  never  really  came  up,” 
said  Spadaro,  who  became  an 
employee  of  the  Eagles  fran¬ 
chise  in  1994,  when  it  bought  Eagles  Digest,  a  weekly 
paper  he  served  as  editor.  Spadaro,  35,  said  that  al¬ 
though  he  understands  the  principle,  he  doesn’t  be¬ 
lieve  there  was  a  conflict  of  interest  because  he  never 
wrote  hard  news  for  the  AP  and  had  no  hidden  agen¬ 
da.  “In  my  fondest  wishes,”  said  Spadaro,  “I  wish  [the 
AP]  would  reconsider  the  policy  and  just  judge  [my 
case]  on  the  content.  They  had  people  looking  at  the 
stories  —  if  there  was  ever  a  thing  to  cause  suspicion, 
then  call  me  on  the  carpet.  But  there  wasn’t.”  11 


Linda  Stowell 

The  Associated 
Press 


Casting  antitrust  objections  aside 

Post  Co.  bids  to  buy  in  Maryland  ’burbs 


BY  TODD  SHIELDS 

WASHINGTON 

The  Washington 
Post  Co.,  already 
assured  of  strong 
household  pienetration 
thanks  to  its  flagship 
newspaper,  is  about  to 
extend  its  reach  in 
Washington’s  Mtuyland 
suburbs.  In  a  deal  that  is 
to  be  completed  by 
March  1,  Gazette  News¬ 
papers  Inc.,  a  Post  Co. 
division,  is  to  buy  a 
printing  press  and  10 
publications  in  southern 
Maryland  from  Chesa¬ 
peake  Publishing  Corp. 
The  price  was  not  dis¬ 
closed  for  the  deal, 
which  would  transfer  to 
Post  Co.  control  of  three 
main  community  news¬ 
papers  with  a  total  paid 
circulation  of  about 
50,000,  in  three  subur¬ 


ban  counties  south¬ 
east  of  Washington. 

Gazette  News¬ 
papers  publishes 
35  community 
newspapers  with 
a  combined 
circulation  of 
540,000  copies 
in  three  Mary¬ 
land  counties 
near  Wash¬ 
ington.  In 
California, 

Md.,  Kenneth  C. 
Rossignol,  pub¬ 
lisher  of  the  bi¬ 
weekly  St.  Mary’s 
Today,  which 
claims  a  circula¬ 
tion  of  5,000 
copies,  objected  to 
the  sale.  It  would 
mean  “there  is  vir¬ 
tually  no  competi¬ 
tion  left  in  the 
newspaper  indus- 
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Oveni{r.«ci  V«hfclM 


S  Maiyiand] 

.  .  .-.I  to 


EDITOR& publisher  FEBRUARY  19,  2001 


try”  in  southern 
Meuylaud,  Rossignol 
wrote  to  federal 
antitrust  ofiicials. 

For  his  part, 
Chesapeake  Publish¬ 
ing  President  Tom 
Bradlee  said  his 
company  believes 
“it’s  a  good  time  to 
capitalize  on  gains 
we’ve  made  over  the 
last  25  years  outside 
of  our  base  on  the 
Eastern  Shore”  of 
Maryland.  Chesa¬ 
peake  Publishing  on 
Jan.  31  also  finalized 
its  sale  of  13  papers  in 
Pennsylvsmia  and 
New  Jersey  with  cir¬ 
culation  totaling 
88,000  to  the  Jour¬ 
nal  Register  Co.  II 

Two  of  the  10  papers 
the  Washington  Post 
Co.  plans  to  purchase 

www.editorandpublisher.com 
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^ f  n^  learnKlg  ptece  fof ^ 
newsroom  speciali^s 

APfVspring  programs  focus  on  speciafisis  throughout 
v'  the  modem  neursroom.  Learn  the  latest  narrative 
techniques  at  ou>  Comping  Storytelling  writing 
•<  seminar  or  focus  on  imagery  at  our  Photojoumafism 
seminar.  Online  editors  will  be  exposed  to  the  industry's 
V  best  practices  at  our  DigHai  News  Management 
workshop.  Newsroom  department  heads 
.  in  sports,  lifestyles  and  the  editorial  page 

will  have  sessions  of  their  own. 


Spring  News  Seminars 

•Compelling  Storytelling  March  18-23 
•Photojournalism  April  22-27 
•Sports  Editors  April  22-27 
•Digital  News  Management  April  29-May  4 
•Lifestyle  Editors  May  8-11  J 

•  Editorial  Page  Editors  May  13-18  « 


API  is  now  accepting  online  registration  for  its  .ij 
2001  programs  at  http://www.americanpressinstiti|il 


11690  Sunrise  Valley  Drive  •  Reston,  VA  •  Fax  703.620-5814 
For  more  information,  please  contact  Patricia  DeFrancesco, 
API  Registrar,  at  703.715-3320 


CALENDAR 


FEBRUARY 

on  0  SNA  Spring 
lO  L  Publishers 
Conference, 
Suburban 
Newspapers  of 
America,  Aladdin 
Resort  &  Casino, 
Las  Vegas 

MARCH 

. 

t  I  Executives 
Conference, 

Inland  Press 
Foundation,  El 
Conquistador 
Resort,  Tucson, 
Ariz. 

Q  11  Computer- 
U  1 1  Assisted 
Boot  Camp  for 
Editors,  National 
Institute  for 
Computer- 
Assisted 
Reporting, 
Missouri  School 
of  Journalism, 
Columbia,  Mo. 

B  International 
Summit  on 
Newsroom 
Experience, 

Ifra,  University 
of  South 
Carolina, 
Columbia,  S.C. 

Minma 

Circulation 
Summit, 
International 
Newspaper 
Marketing 
Association, 
Marriott 
McDowell 
Mountain, 
Scottsdale,  Ariz. 

IJ  IQcnbam 

n\u  Confer¬ 
ence,  College 
Newspaper 
Business  &  Adver¬ 


tising  Managers, 
Wyndham  Inner 
Harbor,  Baltimore 

Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearwater 
Beach  Resort, 
Clearwater 
Beach,  Fla. 


Meeting,  Inter 
American  Press 
Association,  Hotel 
Caesar  Park, 
Fortaleza,  Ceara, 
Brazil 


01  01  NNA 

lI  l4  Govern¬ 
ment  Affairs 
Conference, 
National  News¬ 
paper  Association, 
Hyatt  Regency 
Capitol  Hill, 
Washington 

on  01 AAN  Sales 
uU  U  I  Training 
Seminar,  Associa¬ 
tion  of  Alternative 
Newsweeklies, 
Hotel  Allegro, 
Chicago 

APRIL 

Mono 

Annual 
Convention, 
Organization  of 
News  Ombuds¬ 
men,  Hotel 
Nikko,  Paris 

NOTE:  To  list 
events,  please 
e-mail  to  calendar 
@editorand 
publisher.com  or 
foj;  to  Calendar 
Editor  at  (646) 
654-5370. 
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CONNECTICUT 
Elaine  Norton  Hooker  to  bureau  chief  for 
The  Associated  Press  in  Hartford  from 
AP  bureau  chief  in  Portland,  Ore.  Hooker 
succeeds  William  J.  Kole,  now  AP  bureau 
chief  in  Vienna,  Austria. 


FLORIDA 

Dean  Ridings  to  executive  director  of  the 
Florida  Press  Association  and  Florida 
Press  Service  in  Tallahassee  from 
manager  of  the  Press  Service  and 
assistant  executive  director.  Ridings 
succeeds  Dick  Shelton,  who  will  serve  as 
government  affairs  and  project  director 
through  the  end  of  the  year. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM  I 


1  NEW  YORK 

I  Janet  L.  Robinson 

Janet  Robinson  has  been  named  to  the 

ident  for  newspaper  operations  at  the 
New  York  Times  Co.  She  will  head  opera- 
tiohs  of  all  of  the  company’s  17  dailies,  in- 
eluding  The  New  York  Times,  The  Boston 
Globe,  and  the  Telegram  ^  Gazette  in 
Worcester,  Mass.  Robinson,  who  retains 
her  titles  as  Times  president  and  general  manager,  will  report  to 
Russell  T.  Lewis,  president  arid  CEO  of  the  Times  Co. 

business  development  for  the  news¬ 
services  division. 


HAWAII 

David  Briscoe  to  Associated  Press  bureau 
chief  in  Honolulu  from  AP  World  Services 
supervisor  in  Washington.  Briscoe  suc¬ 
ceeds  Gordon  Sakamoto,  who  retired. 


MICHIGAN 
Paul  Keen  to  classified  advertising 
manager  for  The  Grand  Rapids  Press 
from  interactive  media  director  at  Swift 
Newspapers  in  Reno,  Nev. 

Julie  Price  to  retail  advertising  manager 
from  retail  local  advertising  manager. 


recruiting  for  parent  Gannett  Co.  Inc.  in 
Arlington,  Va. 


MISSOURI 

Dale  Brendel  to  general  manager  of  The 
Blue  Springs  Examiner  and  The 
Examiner  in  Independence.  Brendel, 
who  will  remain  executive  editor  of  both 
dailies,  succeeds  Blue  Springs  Publisher 
Irene  Baltruasaitis,  who  resigned. 


Gary  Valik  to  assistant  circulation  director 
for  sales  and  marketing  at  Syracuse 
Newspapers,  which  publishes  The 
Post-Standard  and  the  Syracuse  Herald- 


NEW  YORK 

Nancy  Lee  to  vice  president  for  business 
development  in  the  news-services  division 
at  The  New  York  Times  from  director  of 


NEW  JERSEY 
James  A.  Flachsenhaar  to  executive  editor 
of  the  Courier  News  in  Bridgewater  from 
associate  editor.  Flachsenhaar  succeeds 
Richard  Leonard,  now  director  of  news 


lAte  specialize  in  assisting  owners 
in  exploring  and  negotiating  tiie  sale 
of  llieir 

nmni^i^S^iaiperigriM^ 


to  president  and  j 

per  Group,  which  publishes  The 
Vancouver  Sun  and  The  Prov¬ 
ince  in  Vancouver,  British  Co¬ 
lumbia,  from  vice  president  of 
reader  sales  and  service. 


tlS&.IMrty  Street.  Suite  1 00 

Sarita  Fe,  New  Mexico  87501 
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Journal,  from  circulation  sales  manager. 

OHIO 

B.  Jeff  Craig  to  the  newly  created  position  of 
chief  technology  officer  for  E.W.  Scripps 
Co.  in  Cincinnati  from  senior  vice  presi¬ 
dent  of  interactive  technology  and  new- 
media  development  for  Bethesda,  Md.- 
based  Discovery  Communications  Inc. 

Tina  Waterman  to  publisher  of  The  Sidney 
Daily  News  from  circulation  manager. 
Waterman  succeeds  Linda  Coffman. 

PENNSYLVANIA 
John  J.  Yahner  to  publisher  of  The  Express 
in  I.ock  Haven  from  advertising  director 
of  the  Williamsport  Sun-Gazette.  Yahner 
succeeds  Charles  R.  Ryan,  who  retired  after 
25  years  as  publisher. 

ASSOCIATIONS 
James  Bruggers,  The  Courier-Journal, 
Louisville,  Ky.,  elected  president  of  the 
Society  of  Environmental  Journalists. 

Perry  Beeman,  The  Des  Moines  (Iowa) 
Register,  elected  first  vice  president. 
Deborah  Schoch,  Los  Angeles  Times,  elect¬ 
ed  second  vice  president. 

Mike  Mansur,  The  Kansas  City  (Mo.)  Star, 
elected  treasurer. 

Peter  Thomson,  National  Public  Radio  “Liv¬ 
ing  on  Earth,”  elected  secretary. 


INDIANA 

Emmett  K. 
Smelser 

to  publisher  of 
The  Star  Press 
in  Muncie  from 
publisher  of  the  Palladium- 
Item  in  Richmond.  Smelser  suc¬ 
ceeds  Henry  Bird,  now  pub¬ 
lisher  of  The  Pantagraph  in 
Bloomington,  Ill. 


—OBITUARIES- 


Samuel  H.  Day  Jr. 

74,  Died  Jan.  26 
FORMER  CRUSADING  JOURNALIST 
AND  EDITOR  IN  IDAHO 

Day,  who  had  once 
worked  for  The 
Associated  Press,  was 
perhaps  best  known  as  I 
editor  of  The  Idaho  | 

Observer,  an  alternative  | 
weekly  in  Boise  in  the  j 
1960s  and  1970s.  While 
Day’s  Observer  stirred  I 
controversy,  it  also  won 
both  national  and  state 
awards.  Later  called  the 
Intermountain  Observer, 
it  was  a  center  of  politi¬ 
cal  activism  in  Idaho. 

Day  later  ventured  into 
magazines,  becoming 
managing  editor  of  The 
Bulletin  of  the  Atomic 
Scientists  in  Chicago  j 

and  The  Progressive  in  | 

Madison,  Wis.  ! 

Sam  Malone 

79,  Died  Feb.  7 

SIX-DECADE  CAREER  INCLUDED 
STINT  AS  MANAGING  EDITOR 
OF  THE  DAILY  SENTINEL  IN 
NACOGDOCHES,  TEXAS 

Malone  began 

working  at  his  fa¬ 
ther’s  weekly,  the  Semi¬ 
nole  (Texas)  Sentinel,  in 
1938.  He  joined  The 
Daily  Sentinel  in  the 
early  1960s,  and  became 
farm  editor  and  later 
managing  editor. 

Malone’s  weekly  column, 
“Ramblin’  Round,” 
continued  to  appear  in  | 
The  Daily  Sentinel  and  j 
the  weekly  Sabine  Coun-  I 
ty  Reporter  in  Hemphill  ! 


until  he  became  ill  in 
November.  He  also  did  a 
15-minute  radio  news 
show  on  KLCR-FM  six 
days  a  week  for  33  years. 

William  Stegall 

58,  Died  Jan.  29 
FORMER  CIRCULATION  DIRECTOR 
FOR  THE  SAN  DIEGO  UNION  AND 
THE  SAN  DIEGO  TRIBUNE 

STEGALL,  WHO 

worked  for  a  number 
of  papers  during  his  ca¬ 
reer,  died  of  melanoma. 
He  first  joined  Copley 
Newspapers  as  a  circula¬ 
tion  trainee  at  the  South 
Bay  Daily  Breeze  in  Re¬ 
dondo  Beach,  Calif, 

(now  the  Daily  Breeze  in 
Torrance)  in  the  1960s. 
He  later  worked  for 
Knight  Bidder  papers, 
serving  as  manager  of 
administration  and 
transportation  for  The 
Miami  Herald,  assistant 
circulation  director  for 
The  Philadelphia  Inquir¬ 
er,  and  circulation  direc¬ 
tor  for  the  San  Jose 
(Calif.)  Mercury  News. 

He  also  was  vice  presi¬ 
dent  of  circulation  at  the 
Chicago  Sun-Times, 
assistant  to  the  group 
vice  president  at  the 
now-defunct  Dallas 
Times  Herald,  and  vice 
president  of  administra¬ 
tion  at  The  Denver  Post. 
From  1989  to  1992,  he 
was  Union-Tribune  Pub¬ 
lishing’s  circulation  di¬ 
rector.  He  later  led  a 
real-estate-services 
information  company. 


Jacqueline 
Irene  Villa 

83,  Died  Feb.  7 
COPY  EDITOR  AT  THE  ARIZONA 
DAILY  STAR  IN  TUCSON  FOR  22 
YEARS 

Anew  York  native. 
Villa  began  working 
at  Newsday  in  Melville, 
N.Y.,  in  1941.  After  work¬ 
ing  as  a  social  editor  and 
columnist,  she  became  a 
copy  editor  for  the  old 
Nassau  Review-Star  in 
Hempstead,  N.Y.  In  the 
early  1950s,  she  began  a 
25-year  tenure  at  The 
Long  Island  Press  in  Ja¬ 
maica,  N.Y.,  and  as  night 
city  editor  oversaw  all  lo¬ 
cal  news-gathering  oper¬ 
ations.  After  working  for 
22  years  in  TXicson,  she 
retired  in  1999. 

Louis  H.  Wacker 

82,  Died  Feb.  8 
FORMER  CITY  EDITOR  AT  THE 
BUFFALO  (N.Y.)  EVENING  NEWS 

ACKER’S  28-year 

stint  at  the  paper 
began  in  1949  as  a 
reporter.  He  later  spent 
nine  months  interview¬ 
ing  servicemen  on  the 
front  lines  in  Korea. 
Later,  he  covered  the 
state  Legislature  and 
flew  to  the  South  Pole 
to  interview  explorers. 
Wacker  became  an  assis¬ 
tant  city  editor  in  1957, 
city  editor  in  I960,  and 
deputy  managing  editor 
in  1973.  After  retiring  in 
1977,  he  taught  journal¬ 
ism  at  Buftalo  State 
College  for  10  years. 


The  Michigan  Journal¬ 
ism  Hall  of  Fame  has 
tapped  four  new  mem¬ 
bers  to  be  honored  and 
inducted  April  21  in  East 


Lansing:  Charles  Cain, 
The  Associated  Press; 
Ben  Burns,  The  Detroit 
News;  Bob  Talbert, 
Detroit  Free  Press;  i 
and  Barbara  Stanton, 
Detroit  Free  Press. 


j  The  World  Press  Photo 
I  of  the  Year  was  award- 
I  ed  to  Lara  Jo  Regan,  an 
;  American  free-lancer.  Re- 
■  gan  was  on  assignment 
j  for  the  now-defunct  Life 
I  magazine.  Other  Ameri¬ 


can  entries  honored  by 
the  Amsterdam,  Nether¬ 
lands-based  World  Press 
Photo  organization 
include  Alan  Diaz,  The 
Associated  Press,  second 
place,  spot  news  singles; 


Dudley  M.  Brooks,  The 
Washington  Post,  third 
i  place,  general  news  sin- 
!  gles;  and  Dale  Omori, 
j  The  Plain  Dealer,  Cleve- 
j  land,  second  place, 

I  sports  singles. 
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A  defamation  case  filed  by  laid-off  Arizona  Republic’  journalists 
was  always  a  bad  idea.  Now,  it  may  make  bad  law,  too. 


IT’S  NEVER  BEEN  CLEAR  TO  US  WHAT 

a  group  of  Phoenix  journalists,  laid 
off  when  the  old  Gazette  was  folded, 
were  trying  to  prove  back  in  1998 
when  they  launched  their  defamation 
lawsuit  against  Phoenix  Newspapers  Inc. 
and  former -^mona  Republic  Managing 
Editor  Steve  Knickmeyer  over  a  crack  he 
made  in  the  Columbia  Journalism  Review. 

Now,  in  the  aftermath  of  a  crucial  ruling 
in  the  case  by  the  Washington  State  Court 
of  Appeals  this  month,  it’s  also  not  clear  if 
this  dispiriting  band  of  litigating  newsies 
has  inadvertently  helped 
journalists  in  the  state  —  or 
if  the  damage  from  their 
chuckle-headed  lawsuit  will 
now  reach  1,400  mUes 
north  of  Phoenix  with  a 
legal  precedent  that  allows 
Washington  judges  to 
thumb  through  reporters’ 
notes  at  will. 

As  our  West  Coast  editor, 

Joel  Davis,  reported  last  week.  First 
Amendment  experts  are  divided  over  the 
consequences  of  the  appellate  court’s 
ruling.  Doug  Underwood,  the  University 
of  Washington  journalism  professor  who 
quoted  Knickmeyer  in  CJR,  argues  that  all 
Washington  journalists  won  when  the  court 
ruled  that  the  former  Phoenix 
journalists  cannot  get  access  to  his  notes. 
Others,  such  as  Lucy  Dalglish  of  the 
Reporters  Committee  for  Freedom  of  the 
Press,  worry  that  state  judges  will  now  feel 
entitled  to  follow  the  court’s  example  by 
examining  any  subpoenaed  notes  them¬ 
selves  rather  than  immediately  quashing 
fishing  expeditions  as  obvious  as  the  one 
the  Phoenk  plaintiffs  were  conducting. 
We’re  inclined  to  side  with  the 


pessimists.  By  deciding  only  that  the  notes 
were  irrelevant  to  the  defamation  case,  the 
court  muffed  a  perfect  opportunity  to  de¬ 
clare  that  Washington  law  recognizes  re¬ 
porter’s  privilege  to  protect  interview  notes 
with  known  as  well  as  confidential  sources. 

Two  things  are  clear  in  this  muddle.  First, 
Washington,  one  of  16  states  without  a  re¬ 
porter’s  shield  law,  needs  to  adopt  one  right 
away.  Second,  the  former  journalists’ 
defamation  suit  has  done  enough  mischief 
—  and  should  be  tossed  out  of  court  by  the 
next  judge  who  gets  his  hands  on  it 

Journalists  should  be 
the  last  people  enlisting 
the  courts  to  punish 
someone  for  expressing 
an  opinion.  Both  sides 
have  displayed  a  pinched 
smaU-mindedness.  Pressed 
in  the  CJR  story  about  the 
layoffs,  Knickmeyer 
spouted  off  that  “most” 
of  the  60  journalists 

dismissed  were  “fat  lazy,  incompetent  and 
slow.”  Rather  than  challenge  that  statement 
in  the  court  of  public  opinion,  the  journal¬ 
ists  ran  to  a  judge  to  whine  about  suffering 
“mental  anguish  and  emotional  distress, 
humiliation,  embarrassment  and  dam^ 
to  their  professional  reputations.” 

Incredibly,  these  lachrymose  litigants 
somehow  figured  they  could  fix  their 
professional  reputations  by  demanding 
the  unpublished  notes  of  a  journalist 
And  what  have  the  Phoenix  18  achieved? 
They  don’t  have  Underwood’s  notes,  and 
journalists  in  Washington  state  don’t  have  a 
recognized  right  to  withhold  notes  about 
known  sources.  This  isn’t  a  lawsuit  —  it’s  a 
curse.  As  the  lawyers  like  to  say:  Res  ipso 
i  locitur.  The  thing  speaks  for  itself 


This  isn’t  a 
lawsuit  —  it’s  a 
curse.  As  the 
lawyers  like  to 
say:  The  thing 
speaks  for  itself. 
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{contintied  from  page  5}  quite 

simply,  to  be  one  of  America’s  finest 
editors  and  one  of  the  best  journalists 
I  have  ever  known. 

My  quotations  were  used  without 
making  the  context  clear,  and  I  fear  that 
readers  might  conclude  that  I  support 
the  accusations  against  the  Inquirer.  I  j 
most  certainly  do  not. 

GENE  ROBERTS 

FORMER  EXECUTIVE  EDITOR 
The  Philadelphia  Inquirer 

I 

BEATS  OF  PHILADMIA 

A  COVER  STORY  SAVAGING  A  GREAT  i 
newspaper’s  courage  and  integrity 
demanded  far  greater  research  [ 
and  complexity  of  concept  than  your 
reporter  brought  to  bear  in  his  story  I 

on  The  Philadelphia  Inquirer  [“Stop 
the  press”]. 

Your  stoiy  asserts,  for  example,  that 
we  never  dare  to  offend  the  archdiocese  or 
Catholic  sensibilities,  but  ignores  our 
many  stories  contradicting  this  premise. 
You  never  addressed  whether  our  cover¬ 
age  of  the  archdiocese  differs  in  voice  and 
approach  from  our  coverage  of  other 
religious  institutions.  You  never  asked  | 

how  —  and  how  well  —  the  Inquirer  \ 

reports  religion  in  general.  And  you  i 

never  attempted  to  assess  how  our  j 

Catholic  coverage  compares  with  that  of  ! 
other  major  metropolitan  newspapers.  ] 

Our  stories  about  Catholicism  and  the  I 


LETTERS 


local  archdiocese  range  broadly.  It’s 
worth  noting  that  I  am  only  one  of  many 
reporters  here  who  cover  such  archdio¬ 
cese-related  matters  as  Catholic  schools, 
teacher  contracts,  parish  zoning  disputes, 
etc.  Last  year,  our  suburban  desk  reported 
illegal  bingo  being  run  out  of  some 
Catholic  parishes,  for  example.  I  also 
wrote  about  a  priest  and  nun  whose  views 
on  homosexuality  the  Vatican  has  tried  to 
suppress,  profiled  a  woman  deeply  embit¬ 
tered  by  the  Vatican’s  refusal  to  ordain  her 
and  other  women,  and  co-wrote  a  story 
challenging  the  Vatican’s  beatification  of 
the  backward-looking  Pope  Pius  IX. 

These  and  other  stories  like  them  should 
have  been  assessed  before  you  accused  us 
of  softballing  the  Catholic  Church. 

I  am  particularly  appalled,  however,  by 
your  failure  to  make  any  mention  of  our 
three-part  archdiocesan  series  of  1999, 
which  I  will  compare  against  anything 
your  martyred  saint,  Ralph  Cipriano, 
ever  produced.  I  was  detached  for  eight 
months  from  my  regular  reporting  duties 
to  work  on  that  series,  which  began  as  an 
examination  of  the  archdiocese’s  latest 
round  of  parish  closings  and  grew  into  a 
comprehensive  look  at  the  Catholic 
Church’s  changing  presence  in  the  city 
and  suburbs. 

I  can  detect  no  difference  between 
our  style  of  covering  the  archdiocese 
and  other  religious  institutions.  In  most 
years,  we  write  about  Catholic  issues 
more  than  other  denominations  because 


the  archdiocese  is  so  large,  but  I  don’t 
think  the  voice  or  story-type  is  any 
different.  Although  you  suggest  Cardinal 
Bevilacqua’s  newfound  esteem  for  us  is 
the  result  of  our  unwholesome  obeisances 
to  him,  I  submit  that  had  you  called  j 

around,  you  would  have  found  many  j 

other  local  church  leaders  who  feel  we  i 
report  on  religion  with  a  knowledge  and  | 
respect  that  once  seemed  lacking.  | 

Finally,  there’s  Ralph’s  speculation  j 

that  the  Inquirer  named  me  religion  | 

reporter  because  I  had  been  in  features  , 
and  might  not  report  aggressively  on  I  j 

the  archdiocese.  This  hypothesis  collapses  j ! 
under  the  first  breath  of  scrutiny.  The  !  i 

Inquirer  made  me  religion  reporter  in  I 

1995  because  I  know  and  care  about  I 

religion,  because  I  had  a  long  interest  j 

in  the  beat,  because  I  had  won  a  I 

national  award  for  a  series  on  values  ^ 

education,  and  because  I  had  lobbied 
hard  for  it  in  1993,  when  Ralph  left  it, 
and  again  in  1995. 

Ralph  knows  full  well  of  my  long  I  i 

interest  in  the  religion  beat.  Alas,  I’m  j  I 

the  one  who  urged  him  to  take  it  in  I  i 

1991  —  when  I  was  a  New  Jersey  I ! 

editor  and  he  was  desperate  to  get  out  !  i 
of  writing  obits.  And  please,  E^P,  j 

don’t  buy  into  the  stereotype  that  ! 

feature  writers  are  not  journalists.  i  | 

That’s  something  only  a  wannabe 
“investigative  reporter”  believes.  I 

What  I  find  disturbing  —  even  j  I 

suspicious  —  is  how  closely  your  Inquirer  \ 
story  hews  to  Ralph’s  view  of  his  situa-  :  | 
tion;  it’s  almost  as  if  he  wrote  it  himself.  j  | 
DAVID  O’REILLY  || 
RELIGION  REPORTER  j 
The  Philadelphia  Inquirer  \ 

NOCAILTOREWBITE 

From  someone  who  knows  a 
little  bit  about  Ralph  Cipriano, 

The  Philadelphia  Inquirer,  and  j 
the  cardinal,  that  was  one  sensational  | 
piece  of  reporting  [“Stop  the  press”].  I  i 
worked  at  the  Inquirer  for  39  years  and  | 
seven  months  until  two  months  ago.  | 

I  was  a  rewrite  man  during  the  years 
Ralph  wrote  about  the  Archdiocese  of  : 

Philadelphia.  It’s  no  secret  Ralph  was 
one  of  the  best  reporters  at  the  paper. 

Several  of  the  Inquirer  editors  tortured  I 

Ralph.  If  they  want  jihad,  so  be  it. ... 

Basically,  they  acted  like  they  were 
afraid  of  the  Catholic  Church. 

BOB  FOWLER  I 
Philadelphia  j  I 


Reporters  looking  for  new  sources  with  fresh  ideas 
are  turning  to  SourceLink... 

SourceLink  —  a  cooperative  service  of  U.S.  Newswire,  the  leading  electronic 
distributor  of  public  policy  news,  and  the  National  Press  Club  -  links  journalists  with 
more  than  8,000  experts  in  the  fields  of  public  policy,  government  and  academia. 

Just  let  SourceLink  know  what  type  of  expert  you  are  looking  for  and  we'll 
provide  you  with  a  list  of  experts  with  contact  information.  Submit  your  query 
by  Internet,  fax  or  phone: 

E-mail:  sourcelink@usnewswire.com 
Fax:  202-347-2767  or  1-800-942-1150 
Phone:  202-347-2770  or  1-800-544-8995 

WWW.  usnewswire.  com 
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INSIDE:  Steve  Outing  on  how  to  make  money  -  not  enemies  -  on  the  Web 
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SportsHuddle  Rallys! 

Waveshift  Acquires  a  Winner 


Waveshift  knows  a  winner 
when  it  sees  one 
and  so  do  the 
scores  of  newspapers 
that  have  selected 
SportsHuddle  to  manage 
their  high  school 
sports  coverage. 


To  learn  more 
about  how  SportsHuddle 
can  dramatically  improve  your 
newspaper's  high  school 
sports  coverage  call: 

(530)  676-6440  x311 
or  visit  us  online  at: 
http://www.  waveshift.com 


UPickEm 


Exciting  contact  program  encouragaa  sports 
fans  to  use  your  site  as  their  sports  Information 
hub.  Gat  on  board  now  for  NCAA  Collage 
Basketball  tournament 


sports 

huddle 


SportsHuddle 


Showcaae  your  high  school  sports  scorsa,  stats, 
and  players.  Enhances  print  and  online  coverage, 
promotes  the  creation  of  new  editorial  features 
aiKi  saves  money  by  reducing  staff  time. 


Waveshift,  Inc. 

new  media  technologies 
sales2  @  waveshift.com 
(530)  676-6440  x311 


Look  for  us  at  the  E&P 
Interactive  conference 
in  booth  100/102 


Loohtna  10  buy  a  naw'home 
in  JVasbingtori  0  C  ** 
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of  sales.  “When  we  put  products  in 
front  of  users,  there’s  a  greater  response 
for  impulse  buys.” 

The  product-placement  ads  are 

-  smaller  than  banner 

^  1  ads,  75-by-75  pixels. 

!I!»!«w  Online  oa  |  They  are  square  boxes 
with  product  pictures 
inside,  with  three  product-placement 
ads  from  different  advertisers 
running  in  a  column. 

They  were  launched  last  November 
and  run  every  day  throughout 
^  I  the  site,  Ross  says.  Among  the 
I  j  50  advertisers  that  have  used 
I  j  them  are  J.C.  Penney  Co.  Inc., 

■  I  GolfWarehouse.com,  and 
1 1  Ashford.com.  Sometimes  they 
1 1  offer  specials  available  only  to 
1 1  USAToday.com  readers,  such 
1 1  as  J.C.  Penney’s  $10  discount 
j  offer  last  Christmas  season.  “We 
I  work  with  retailers  to  use  product- 
placement  ads  to  push  hot 
products,”  Ross  says.  “They  move  the 
I  needle  quite  a  bit  in  terms  of 
response.” 

The  latest  innovation  of  Boston- 
.com.  The  Boston  Globe’s  Web  site,  is 


helps  you  present  and  sell  your  archived  content  to  your  customers,  while  maximizing 
your  revenue.  We  11  do  all  the  work,  and  your  archives  will  he  up  and  running  before  you  know  it — you  just  sit  back  and 
reap  the  benefits.  |  Experienced  Internet  Experts. .. Dedicated  Customer  Support. . ..Award-winning  ProQuest"  Search 
Engine...  Increased  Market  Exposure. . .New  Sources  of  Revenue. .  What  more  could  you  want?  |  Get  in  on  the  action.  For 
more  information,  call  us  at  Bell  &  Howell  Information  and  Learning  at  800-521-0600  or  73.4.-761-4700,  ext.  2077,  or 
emad  us  at  infopqa@pqarchiver.com.  You  can  also  visit  our  website  at  www.pqarchiver.com. 


See  us  at  booth  ^102  at  the  Interactive  Newspapers  Conference 
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Bridge  the  gap  between  the  print  and  the  Web  world  instantly. 


Now  Print  Can 
Talk  to  Web 
In  One  Swipe 


It's  simple.  Readers 
swipe  cue  codes  in  \  \ 

your  newspaper  with  M  \ 

the  iCueCat™  reader, 
and  they  are  instantly 
sent  to  any  page  ^ 

within  your  Web  site, 
or  wherever  you  ^  ^ 

direct  them  on 

the  Web.  ■» 

Editorial  takes  on  a  truly  seamless  interac¬ 
tive  life,  leading  readers  to  additional 
information,  audio,  video,  and  more. 

Advertising  gets  a  new  revenue  source  and 
can  offer  a  tangible  benefit  to  advertising 


I  directly  to  promotions 
Im/J)  ,  and  purchasinq 


by  linking  readers 


and  purchasing 
opportunities.  The 
synergies,  cost 
efficiencies,  and 
creative  opportunities 
are  endless. 


^  Best  of  all,  this 
technology  is 
proving  itself  every  day  in  major  publica¬ 
tions  such  as  The  Dallas  Morning  News, 

The  Providence  Journal,  Parade  magazine, 
and  Forbes  magazine.  The  iCueCat  reader 
attaches  to  any  PC  and  is  available  free  of 
charge  at  any  RadioShack®  nationwide. 


Congratulations 

to  DallasNews.com  and  Projo.com 
for  their  EPpy  Award  nominations. 

Come  by  our  booth  at  the  Interactive  Newspaper  Conference  for  a  demonstration 


Convergence 


The  Cross  .Convergence”  pen, 
a  wireless  cue  reader  that 
writes  and  reads.  Available 
at  www.cross.com 


DALLAS  •  NEW  YORK  •  LONDON  •  LOS  ANGELES 

For  more  information  on  becoming  a  media  partner 
contact  Larry  Olsen  at  212.218.5270 

O  2001  OigitahConvergence  Corporation.  All  rights  reserved.  DigitaliConvergence  Corporation,  :C,  :CRQ,  :CiieCat,  Slant  Code,  the  :CueCat  reader, 
‘it's  your  cue,  'Engineering  Your  Digital  Future'  and  all  marks  as  indicated  are  trademarks  of  Digital:Convergence  Corporation 
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the  “Beltway”  a  series  of  small  ads  resem¬ 
bling  a  belt  that  appear  on  the  center  of  the 
home  page.  There  are  three  ad  positions 
within  the  belt  that  stretch  across  the  page. 
“It  allows  key  advertisers  to  have  huge  visi¬ 
bility  on  the  home  page,”  says  Donna  Rice, 
director  of  sales.  Virgin  Atlantic  Airlines 
has  been  a  recent  advertiser  there. 

The  Beltway  position  lowers  the  cost  per 
thousand  (cpm)  rate  for  advertisers  because 
there  are  so  many  views  of  the  home  page, 
10  million  to  14  million  a  month.  Rice  says. 
Advertisers  thus  get  more  views  for  the 
price  they  pay,  which  provides  “lower  cost 
per  acquisition,”  she  says. 

Boston.com’s  other  innovation  is  break¬ 
ing  up  the  “sl^craper,”  the  large  vertical  ad 
that  runs  on  the  side  of  a  page,  into  five  in¬ 
dividual  ad  units  for  different  sponsors.  The 
skyscraper,  a  relatively  new  format  that  a 
few  newspaper  sites  are  using,  was  divided 
for  holiday  gift  guides  at  Christmas,  New 
Year’s  Eve,  and  Valentine’s  Day,  with  five 
sponsors  each  time.  Each  ad  on  the  sl^- 
scraper  is  clickable,  taking  the  reader  to 
that  sponsor’s  Web  site. 

Besides  devising  new  formats,  washing- 
tonpost.com  has  introduced  fixed-position 
advertising,  which  places  a  sponsor’s  ad  in  a 


fixed  place  on  a  long-term  basis.  Mont¬ 
gomery  County  (Md.)  Liquor  Wine  bought 
the  first  fixed  position.  Its  ad  will  appear  at 
the  bottom  left  of  washingtonpost.com’s 
food  page  for  a  full  year,  according  to 
Beaupre.  The  ad  can  be  clicked  to  take 
readers  to  a  sponsor’s  page  that  washing- 
tonpost.com  created  for  store  locations, 
coupons,  and  more. 

1  The  New  York  Times  on  the  Web  has  in- 
j  troduced  “anchor  tenancy,”  which  also  gives 
I  advertisers  a  fixed  space  on  a  long-term 
I  basis.  Major  advertisers,  including  Saks 
i  Fifth  Avenue  and  Sony,  have  bought  the  po- 
i  sition  for  a  month  to  a  year.  Cook  says. 

Fixed-position  advertising  goes  against 
the  Internet  norm,  which  is  “rotating  ban¬ 
ners  randomly  delivered  through  an  ad 
server,”  Cook  says.  Log  on  to  a  Web  site  and 
you  never  know  what  b2mner  you’ll  see,  but 
!  fixed-position  ads  and  anchor  tenancy  are 
I  changing  that,  giving  advertisers  ways  to  se- 
I  cure  space  online,  much  as  they  do  in  print, 
j  The  new  formats  are  being  created 
because  newspapers  need  to  provide  alter¬ 
natives  to  banners.  Cook  says  advertisers 
want  something  unique  so  “we  make 
1  recommendations  as  to  how  they  can 
j  achieve  their  goal.”  —  KEN  LIEBESKIND 


BRIEFS 


MONEY  IS  GUSHING, 
BUT  IT’S  NO  OIL  BOOM 

The  internet  downturn  has 

caused  money  to  gush  from 
investments  newspaper  companies 
made  in  fledgling  online  operations. 

The  Tribune  Co.’s  $l-billion-pius  Tribune 
Ventures  portfolio  took  a  $75-million  charge 
in  the  fourth  quarter  to  recognize  declines  in 
the  values  of  some  of  its  investments.  “They 
were  good  ideas,  but  we  grossly  underesti¬ 
mated  the  speed  to  which  advertisers  and 
consumers  would  have  adapted  the  con¬ 
cept,”  Tribune  Ventures  President  Andrew 
Oleszczuk  said.  Knight  Ridder  took  a  $168- 
million  write-down  in  the  same  quarter  due 
mainly  to  sharp  losses  at  InfoSpace  Inc.  and 
GoTo.com.  Belo  reported  a  16-cent  charge 
against  earnings  per  share  in  the  quarter 
related  to  a  decline  in  value  of  its  Internet 
investments.  And  E.W.  Scripps  Co.  reported 
a  $20-million  pre-tax  loss  in  the  value  of  its 
Internet  portfolio.  —  LUCIA  MOSES 


Help  Your  Audience  say... 

''NO!''  to  Frozen  Pipes. 


Cold  weather  can  cause  a  real  disaster  - 
INSIDE  a  home.  Water  pipes  can  freeze  and  burst. 

Every  year,  thousands  of  homeowners  suffer 
through  the  mess  of  frozen,  burst  pipes  and  lose 
things  important  to  them. 

With  your  help,  most  can  avoid  this  winter  nightmare. 


For  story  background  on  frozen  pipes: 

•  call  State  Farm  Media  Relations  (309)  766-2086, 
•  or  visit  statefarm.com™. 


Like  a  good  neighbor,  State  Form  is  there.® 

State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois  •  Statefarm.COm^’^ 


is  EAP  INTIRACTIVE  FEBRUARY  19,  2001 


www.editorandpublisher.com 


ARE  YOU  GETTING 
MORE  WORK  AND  ! 
-FEWER  RESOURCES?  i 


7- 


*  Integrate  your  content  with  the  features  and 
channels  of  our  premier  portal  service 

'  Develop  or  enhance  your  Web  presence 

•  Reach  new  audiences  through  new  markets 

Provide  the  modules  that  bring  customers  back 
again  and  again 


■  Custom  tailor  your  brand  and  content  to 
your  audience 


I 


Come-see  us  at 
E&P  Interactive, 
February  21-24, 
Booth  #363 


Provide  targeted  sponsorship  advertising 

Deliver  a  31%  close  rate  on  local  ad  sales  with 
Print  Plus 

Offer  enhanced  Business  Directory  listings 
Supply  ecommerce  solutions 
Present  innovative  features  and  more! 


NyWay 
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Division 


\\A\'\v.zip2.c()m 


444  (.astro  Street 
Mountain  \'ie\v,  C.A  94041 
Phone:  650.429.44(K) 


Fax:  65().429.43(K) 
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Josephus  Daniels,  the  newspaper  patriarch  who  served  in  the  Wilson  cabinet 
and  lent  his  name  to  “a  cup  of  Joe,”  poses  with  grandchildren. 

Online  newspaper  pioneer  Frank 
Daniels  ill  says  print  is  not  dead,  but 
needs  to  better  use  its  ‘powerful  tool’ 

BY  WAYNE  ROBINS 

The  vision  that  would  eventually  make  Frank  Daniels  III 
one  of  the  pioneers  of  new  media  materialized  20  years  ago. 

Working  in  administration  at  The  News  ^  Observer  {N^O) 
in  Raleigh,  N.C.  —  a  newspaper  started  by  his  great-grand¬ 
father  Josephus  Daniels  in  1893  —  the  young  editor-in-waiting  was 
asked  to  put  together  a  corporate  budget. 

The  vice  president  of  finance  gave  Daniels  an  Apple  He  personal 
computer  and  Visicalc,  one  of  the  earliest  spreadsheets,  and  told 
him  to  get  to  work  crunching  numbers.  It  was  slow  going,  but 

Daniels  was  determined  to  master  it.  t  computer-sawy  newspaper  in  the  country. 

“Then  the  first  IBM  PC  came  out,  I  bought  By  1994,  the  N^O  was  online,  the  first  daily 

a  Lotus  1-2-3  program,  and  I  set  it  up  in  a  |  in  the  country  to  be  published  in  its  entirety 
spare  bedroom  of  a  condo  I  had  here  in  on  the  Internet.  The  family-owned  paper 

town,”  Daniels  says.  “Every  day  when  I  got  i  was  sold  to  the  McClatchy  Co.  late  that  year, 
off  work.  I’d  have  dinner  with  my  wife  and  j  but  Daniels  stayed  with  the  online 
try  to  do  this  budget.  j  side  —  known  as  The  Nando  Times,  it 

“The  epiphany  I  had,”  he  says,  “was  had  grown  into  a  24-hour  news  operation 

that  growing  up  I  liked  math,  but  I  didn’t  j  independent  of  the  paper  —  for  six  months 

like  doing  calculations.  I  thought,  if  a  I  before  following  his  entrepreneurial 

machine  like  this  can  make  me  excited  j  impulses  through  a  series  of  Internet 
about  math  again  and  make  me  do  things  i  businesses,  including  Koz.com. 

I  hadn’t  ever  wanted  to  do  again,  that’s  a  !  Right  now,  Daniels  is  CEO  of  a  company 
pretty  powerful  tool,  and  that  power  can  j  that  couldn’t  have  existed  seven  years  ago, 

transform  everything.”  '  much  less  20.  The  company.  Vital  Source 

It  certainly  transformed  the  life  of  j  Technologies  Inc.,  is  a  digital  resource  for 

Daniels.  In  1990,  he  became  editor  of  the  j  health-science  learning  centers.  Vital 

N^O  and  proceeded  to  make  it  the  most  !  Source  supplies  universities  with  the 
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entire  curriculum  of,  for  example,  a  four- 
year  dental  school  program  —  textbooks 
(“copyright  compliant”)  plus  customized 
class  notes,  syllabi,  research  papers,  and 
slides  —  on  a  single  Digital  Video  Disk 
whose  content  can  be  continually  refined 
and  upgraded. 

Daniels  was  hired  about  a  year  ago  to 
be  CEO  by  the  company’s  founder,  Todd 
Watkins,  a  dentist,  scientist,  and 
entrepreneur. 

“I  want  to  be  an  enabler  of  other  people’s 
visions,”  says  Daniels,  tilting  on  a  swivel 
chair  in  his  Raleigh  office  a  few  weeks  ago. 
“I’m  not  quite  sure  that  I  see  the  future 
clearly  right  now.  But  I  know'  that  some 
people  do,  and  I  want  to  work  with  people 
who  do,  and  I  want  to  help  them  achieve 
their  visions.  That’s  why  I’m  here.” 

But  just  a  decade  ago,  Daniels  was  one 
newspaperman  who  seemed  to  have  a  vision 
of  the  future,  who  saw  that  newspapers 
needed  to  use  all  the  digital  tools  at  their  dis¬ 
posal,  that  the  future  of  news  would  take 
place  in  a  paperless,  ethereal  region  known 
as  the  Internet.  He  saw  that  personal  com¬ 
puters  would  revolutionize  everything  from 
news  gathering  to  data  processing  to  the  way 
people  interacted  with  their  newspapers, 
with  their  communities,  with  one  another. 

And  while  he  left  the  newspaper  busi¬ 
ness,  the  former  editor  (who  was  once  quot¬ 
ed  as  saying,  “Print  is  dead”)  still  has  some 
blunt  observations  about  the  relationship 
between  news-and-information  providers 
and  their  communities  in  the  21st  century. 

“For  many  households,  the  newspaper  is 
going  to  be  irrelevant,”  Daniels  says  with  the 
kind  of  emphatic  clarity  that  provokes  rip¬ 
ples  of  shudders  in  industry  boardrooms. 
“The  question  is:  How  can  we  participate  in 
creating  an  information  product  that  meets 
the  customer’s  needs  to  live  life  more  effec¬ 
tively  —  and  how  do  we  monetize  it?” 


Josephus  Daniels  (above)  believed 
“Dullness  is  the  only  crime  for  which  an 
editor  ought  to  be  hung."  His  paper  was 
known  as  “The  Nuisance  and  Disturber.” 


“That  scared  me,  because  even  though 
the  NS^O’s  help-wanted  section  was  the 
largest  between  Washington  and  Atlanta, 
we  had  a  ton  of  our  business  tied  up  in 
something  that ...”  Daniels  pauses  to  con¬ 
sider  the  thought,  then  continues,  “I  did  not 
see  how  a  newspaper  would  be  able  to  com¬ 
pete  with  the  kinds  of  things  that  would  be 
able  to  be  done  with  the  new  technology.” 

Daniels’  pessimistic  vision,  of  digital 
Huns  pillaging  the  newspaper  classified 
business,  was  widely  .shared  at  the  time.  But 
it  has  not  materialized  —  yet.  The  booming 
economy  of  the  late  1990s  provided  cosmet¬ 
ic  cover,  with  newspaper  profits  floating  on 
unusually  high  advertising  revenue. 

But  the  overnight  collapse  of  the 
venture-capital  market  for  Internet  stocks 
and  the  sickening  tailspin  of  former  blue 
chips  such  as  Lucent  Technologies  Inc. 
and  Xerox  Corp.  may  still  be  a  harbinger 
of  a  disaster  that  may  be  as  complete  as  it 
is  impossible  to  predict. 

“The  CEO  of  Thomson  called  me  up  in 
late  1995,  early  1996,  and  asked  me  to  talk 
to  his  newspaper  people  about  why  we  sold 
the  paper,”  Daniels  says.  “I  talked  about 
classified  advertising,  and  I  said  that  we  in 
the  newspaper  business  will  not  be  able  to 
anticipate  the  day  it  changed,  because  the 
day  that  it  changed,  it  will  have  already 
fallen  off  the  cliff.  Because  what  happens 
to  marketplaces  today  is  that  they’re  viable 
until  the  day  they’re  not  viable,  and  on  that 
day,  they  disappear. 


“There  used  to  be  a  curve  —  a  business 
would  go  up  and  up,  peak,  and  then  there’d 
be  a  gradual  decline.  But  the  declination 
curve  of  classified  ads  isn’t  a  curve,  it’s  a  cliff” 


It’s  important  to  remember  that  the 
pressures  on  Daniels  in  the  mid-1990s  were 
singular  because  the  ATCJO  and  Nando  (for 
“N  and  O”)  were  his  family’s  businesses. 

Josephus  Daniels,  patriarch  of  the  pub¬ 
lishing  family,  was  an  official  in  the  U.S.  In¬ 
terior  Department  under  President  Grover 
Cleveland  when  he  bought  the  N&O  for 
$10,000  at  a  courthouse  auction.  His  previ¬ 
ous  papers  —  the  Farmer  and  Mechanic, 
the  State  Chronicle,  and  the  North  Carolin¬ 
ian  —  were  money  pits,  but  Josephus’  N^O 
was  “extremely  popular  and  prosperous,” 
according  to  online  biographical  materials 
developed  by  the  State  Library  of  North 
Carolina.  The  influential  News  &  Observer 
became  nicknamed  “The  Nuisance  and  Dis¬ 
turber”  for  its  editorial  outspokenness, 
which  must  have  pleased  Josephus.  “Dull¬ 
ness  is  the  only  crime  for  which  an  editor 
ought  to  be  hung,”  he  was  quoted  as  saying. 

Josephus  Daniels  was  a  power  in  state 
and  national  politics  until  the  day  he  died  in 
1948.  During  World  War  I,  he  served  as 
Navy  secretary  under  President  Woodrow 
Wilson.  When  a  ship  under  the  command 
of  an  officer  who  had  imbibed  a  toddy  ran 
aground  off  San  Diego,  Daniels,  a  teetotaler 
and  Prohibitionist,  banned  alcohol  from 


DANIELS  IN  THE  UON’S  DEN 

Daniels  would  love  to  say  that  he’s  found 
the  answer  to  that  question.  But  in  1995 
when  he  left  the  newspaper  business,  he 
saw  the  future  and  was  deeply  disturbed. 

“I  thought  then  that  the  business 
model  of  newspapers  was  in  tremendous 
jeopardy,”  he  says.  “Remember,  75%  to  80% 
of  profits  come  from  classified 
advertising,  which  is  database  information 
that  people  get  for  free,  essentially.  But  at 
an  average  newspaper  no  more  than  11% 
are  looking  at  the  classifieds  each  day,  and 
only  2%  to  3%  actively  engaged  in  buying 
—  and  newspapers  charge  as  if  it  is  100%. 
It’s  not  really  efficient,  and  it’s  hard  to  find 
what  you  want. 
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Frank  Daniels  Sr.  and  Frank  Daniels  Jr. 
at  unveiling  of  Josephus  Daniels  statue: 
“Most  people,”  Frank  3  says,  “think  the 
sons  of  owners  are  dummies.” 


Jonathan  Daniels,  another  former  News  & 
Observer  editor:  in  a  tight  spot,  Frank  3  often 
asks  himself,  what  would  his  ancestors  do? 


Navy  ships.  As  a  result,  officers  and  enlisted 
men  were  the  first  to  call  the  coffee  they 
drank  instead  “a  cup  of  Joe.” 

His  son,  Frank  A.  Daniels  Sr.,  took  over 
running  the  paper  in  the  1930s,  after 
Josephus  had  been  named  ambassador  to 
Mexico  by  his  former  protege  and  under¬ 
secretary  at  the  Navy  department.  President 
Franklin  Delano  Roosevelt.  Frank  A. 

Daniels  Jr.  became  president  and  publisher 
of  the  N^O  in  1971;  Frank  Sr.  remained 
chairman  until  his  death  in  1986. 

“I  often  say,  ‘What  would  my  father  do? 


What  would  my  great-grandfather  do?’ 

I  That’s  the  source  of  any  vision  I  might 
have,”  Frank  Daniels  III  says. 

Daniels  still  has  the  manner  of  “the  affa¬ 
ble  preppie,”  which  is  how  some  described 
him  at  the  N&O.  Wearing  knit  shirt,  chinos, 
and  loafers,  he  sits  in  a  plain  swivel  chair, 
the  blinds  half-drawn,  in  his  modest  office 
in  a  nondescript  building  on  the  Fayetteville 
Street  Mall  in  downtown  Raleigh. 

I  Being  the  boss’  son  can  be  an  albatross, 

!  whether  he’s  a  plumber  or  a  publisher.  “I 
I  was  very  fortunate  to  have  my  father’s  expe¬ 


rience  with  his  father,  which  was  difficult,” 
Frank  3  (as  he’s  often  called)  says.  “My 
grandfather  lived  in  the  Depression,  and  he 
was  very  tight  with  authority  and  responsi¬ 
bility,  so  my  father  really  had  to  struggle  to 
prove  to  folks  that  he  was  competent.  With 
me,  he  probably  erred  on  the  other  side  — 
he  gave  me  lots  of  opportunities  to  screw 
up,  so  I  never  felt  burdened.  I  was  always  in 
a  position  where  if  I  failed,  it  was  my  fault. 

“The  flip  side  is  that  most  people  think 
the  sons  of  owners  are  dummies.  To  exceed 
expectations  is  not  hard,  and  I  was  able  to 
do  that. ...  All  I  had  to  do  was  be  a  little  bit 
smarter  than  they  think  I  am,  and  that 
worked  for  me.” 

Frank  3’s  brightest,  and  saddest, 
moment  may  have  been  the  day  in  1995 
when  the  N&O  and  Nando.net  were  sold  to 
McClatchy.  “It  was  really  emotional,  there 
was  a  lot  of  ciying,”  Daniels  says.  “But  we 
were  a  pretty  big  family  by  that  time. 
Josephus  had  four  children,  the  four 
branches  of  the  family  had  spread  out  all 
over  the  country,  and  they  all  kept  ties  to 
the  family  business.  The  business  was 
financially  important  to  them,  it 
represented  a  significant  amount  of 
financial  freedom.  I  thought  it  would  be 
way  too  egotistical  as  one  of  36  members  of 
my  family  to  say,  ‘Hey,  we  should  keep  the 
newspaper  around  because  I  might  want  to 
have  the  bully  pulpit.’  The  family  would 
have  to  give  up  some  measure  of  financial 
future  to  keep  the  bully  pulpit,  and  I  didn’t 
think  that  was  worth  it.” 

Around  that  time,  Frank  3  made  the 
comment  that  made  him  infamous  in 
publishing  circles,  the  one  about  print  being 
dead.  The  way  newsprint  prices  have  risen. 
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most  of  those  who  once  derided 
that  point  of  view  may  now  wish 
he  was  right.  But  Daniels  says 
he  was  misunderstood. 

“Print  is  never  going  to  go 
away,”  he  says.  “All  I  was  talking 
about  was  the  financial  model 
for  print  media,  which  is  under 
constant  erosion.” 

FRAT  BOY  GOES  DIGITAL 

Back  in  the  late  1970s  and 
early  1980s,  Daniels  was  far 
from  concerned  about  running 


Frank  Daniels  III  in  newsroom  announces  sale  of  his  paper  to  McClatchy. 


a  newspaper.  He  just  wanted  a  job  at  one. 

He  had  interned  every  summer  as  a 
reporter  at  the  during  what  he 

suggests  was  a  less  than  stellar  academic 
run  at  Duke  University  in  nearby  Durham, 
N.C.  Daniels  began  a  newspaper  career  in 
1978,  with  entry-level  reporting  and 
editing  jobs  at  the  St.  Joseph  (Mo.)  News- 
Press  and  the  Norfolk,  Va.  Ledger-Star. 

“It  was  the  default  thing  to  do,”  Daniels 
says.  “I  had  some  experience  as  a  reporter 
during  summers.  My  other  experience  was 
working  for  a  food-wholesaling  company, 
and  I  know  I  didn’t  want  to  be  driving 
trucks  and  hauling  food  for  the  rest  of  my 


life.  I  had  a  modest  ability  to  be  a  reporter, 
and  Dave  Bradley  offered  me  the  princely 
sum  of  $100  a  week  to  be  a  reporter  in  St. 
Joe,  so  there  I  was.” 

The  next  stop  was  Norfolk,  where 
I  Daniels  did  various  reporting,  editing 
i  and  copy-editing  jobs.  He  entered  the 
j  family  business  in  the  circulation 
I  department  in  1981. 

I  As  soon  as  he  joined  the  paper,  those 

j  computerized  budget  assignments  got 
]  Daniels  hooked  on  databases.  Using  his 
j  influence  at  the  N&O,  he  got  a  personal 
j  computer  so  it  could  access  Lexis-Nexis 
!  and  other  online  databases. 


“He  was  sort  of  on  the  pub¬ 
lisher’s  son  track,”  says  Lany 
McDonald,  who  ran  the  N&O 
libraiy  before  Daniels  re¬ 
named  it  the  news  research 
department.  “I  remember 
finding  out  he  had  some  PCs, 
and  I  was  trying  to  get  one.  He 
literally  slipped  one  from  his 
department  to  mine,  which 
was  something  that  really 
wasn’t  done.” 

Daniels’  digital  education 
continued  when  he  briefly  left 
the  N&O  in  1987  to  become  publisher  of 
Business  North  Carolina,  one  of  many 
business  magazines  sprouting  in  the 
quickly  changing,  increasingly  white- 
collar  region  of  eastern  North  Carolina 
known  as  the  Research  Triangle. 

“We  were  spending  a  ton  of  money 
getting  the  magazine  made  up,”  Daniels 
sa3’s.  “I  wanted  to  change  the  look  and 
approach,  and  the  art  director  suggested 
doing  it  on  [an  Apple]  Macintosh.  We 
hired  a  designer,  and  he  redesigned  the 
magazine  using  Pagemaker.  We  were  one 
j  of  the  first  magazines  to  be  desktop- 
I  published.  That  taught  me  what  the  value 
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of  a  computer  could  be,  in  a  different  way  I 
than  just  simplifying  math.” 

McDonald,  now  director  of  the  research 
center  at  Time  Inc.  in  New  York,  was  then  i 
moving  the  JVGfO  library  from  a  passive  j 
source  of  information  to  an  active  part  of  i 
the  journalistic  enterprise.  “I  was  under-  j 

standing  the  raw  material  of  news  was  in-  1 
formation  that  could  be  hiding  anywhere,”  ! 
she  says.  ”My  job  as  head  of  research  was  j 

to  get  information  to  journalists  to  know  ! 
what  to  do  vvdth  it.” 

Pat  Stith,  the  N&O's  renowned  chief 
investigative  reporter,  had  also  become  a  ! 
database  addict.  “I  worked  with  Pat  to  I 
begin  collecting  information  in  digitized  i 
form,  whenever  possible,”  McDonald  says. 

Meanwhile,  the  34-year-old  Daniels 
returned  to  the  N^O  in  1989-  The  paper 
was  conducting  an  exhaustive  search  for  a 
new  editor  to  replace  the  highly  respected 
Claude  Sitton,  who  was  retiring.  Daniels 
was  on  the  search  committee.  The  paper 
was  seeking  another  journalism  heavy-  j 

weight  and  came  close  to  hiring  Howell 
Raines,  who  was  then  London  bureau  - 
chief  of  The  New  York  Times.  \ 

“I  was  in  very  serious  conversations 
with  the  N^O,  and  I  think  it’s  a  great  I 


newspaper,”  says  Raines,  now  the  editorial 
page  editor  of  The  New  York  Times.  “I’m 
pleased  they  thought  of  me.  It  never  came 
to  the  ‘go/no-go’  point,  but  we  had  some 
very  serious  conversations.”  Those 
conversations  became  moot,  Raines  says, 
when  Max  Frankel  “independently”  asked 
him  to  become  Washington  bureau  chief 
for  the  Times. 

The  Raleigh  paper  still  needed  an 
editor.  Frank  3,  vwth  just  a  smidgen  of 
experience,  nominated  himself. 

“It  was  a  stupid  thing  to  do,”  Daniels 
says  now  with  a  modesty  that  can  border 
on  the  excessive.  “Why  would  you  take  a 
34-year-old  ‘amiable  frat  boy’  and  make 
him  the  editor  of  one  of  the  best  regional 
newspapers  in  the  country?  But  you  can 
do  that  when  you’re  a  family-owned 
newspaper,  you  can  do  stupid  things, 
and  we  did  it.” 

TAKING  H  AND  0’  FOR  AN  ANSWER 

Daniels  may  or  may  not  have  been 
“stupid,”  but  he  understood  that  the 
world  was  on  the  precipice  of  a  future 
that  would  be  altered  permanently  by 
computer  technology. 

“I  thought  computers  could  help  the 


staff  see  the  world  differently,  it  would 
make  putting  out  the  paper  more  cost-ef¬ 
fective,  help  us  get  better  connected  to  the 
community,”  Daniels  says.  “I  didn’t  really 
know  how,  but  I  started  the  process.” 

Every  morning  at  8  o’clock,  Pat  Stith 
would  hold  a  computer  class  in  the  news¬ 
room.  The  economy  was  slowing  down  in 
the  early  1990s,  and  the  budget  required 
trimming.  But  Daniels  doubled  the  staff  in 
McDonald’s  news-research  department. 

Home  computers  were  not  yet  as 
ubiquitous  as  toaster  ovens,  but  Daniels 
saw  them  coming  —  and  he  wanted 
everyone  at  the  N&O  to  have  one.  Not 
even  the  great-grandson  of  the  founder 
can  just  go  out  and  buy  everyone  comput¬ 
ers,  so  he  did  the  next  best  thing:  He  laid 
out  the  money  for  interest-free  loans  to 
any  staffer,  in  any  department  of  the 
paper,  who  wanted  to  buy  a  home  PC. 

“As  people  got  excited  about  computers, 
they  wanted  to  use  them  more  and  more,” 
Daniels  says.  “I  talked  to  my  cousin,  Bobby 
Woronoff,  our  chief  financial  officer, 
and  we  came  up  with  this  program  for 
an  interest-free  loan.  I  think  we  had 
$600,000,  maybe  a  little  less,  in  loans  out 
to  the  staff,  so  we  did  take  some  capital  of 
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the  company  committed  to  staff  members, 
but  it  was  an  unbelievable,  transforming 
investment.  It  made  for  a  very  literate 
staff.  As  we  came  out  of  the  recession  and 
started  recruiting  people,  we  started 
attracting  people  from  all  over  who  were 
interested  in  computer-assisted  reporting. 

“One  of  them  said,  I  want  to  come  work 
with  you,  but  I  want  Internet  access.  I 
said,  ‘Absolutely.’  It  was  mid-1991. 1  hadn’t 
the  foggiest  idea  what  the  Internet  was, 
but  I  said,  ‘Fine.’” 

With  a  solid  base  of  capital  and 
knowledge,  the  N&O  embraced  the 
Internet  with  gusto.  Daniels  took  classes 
on  TCP/IP.  “I  can  tell  you  all  about  a 
communications  stack,  what  a  protocol 
means,”  he  boasts.  Daniels  was  fhistrated 
by  the  slow-footed  connection  speed  of 
telephone  modems,  so  he  bought  a  Tl  line 
for  the  newsroom. 

Newspapers  were  beginning  to 
awaken  to  the  idea  of  making  some 
of  their  content  available  to  computer 
users.  Most  stuck  their  toes  in  the  water 
by  forming  alliances  with  popular  Internet 
service  providers  (ISPs),  such  as  America 
Online,  CompuServe,  or  Prodigy. 

In  Raleigh,  the  N&O  became  an  ISP  on 


N  and  0:  It  still  spells  Nando 
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which  must  feel  something  like  ranging  from  $1,000  for  the  smallest 
a  century  in  Internet  time.  newspapers  to  $20,000  for  the  largest, 

Now,  the  McClatchy  Co.’s  new-media  the  package  includes  Web  hosting, 

division  is  “leveraging  its  experi-  ad-management,  and  community- 

ence,”  in  the  words  of  its  publish-  publishing  tools,  as  weU  as 

er,  James  Green,  and  offering  Nando’s  24-hour  world  and 

its  proprietary  Digital  Work-  >  i  ■  ^1  national  news,  sports,  and 

bench  publishing  software  to  special  packages, 

newspapers  outside  the  ^  Fraser  Van  Asch, 

chain.  TTie  first  non-  Nando  Media’s  vice  president 

McClatchy  client:  The  Bakers-  of  sales  and  marketing,  “Papers 

field  Californian’s  bakersfield.com.  can  concentrate  on  their  local  events  — 
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headquarters,  the  Digital  Workshop  that  complements  their  product  so  that 

seemed  noteworthy  for  its  fast,  simple,  people  don’t  have  to  go  off  to  another 

plain-English  approach  to  template  ere-  national  news  site.”  —  WAYNE  ROUNS 

its  own  in  1994,  in  part  to  amortize  the  ;  seven  days  a  week  as  well  as  e-mail  and 
expense  of  the  Tl  line.  First,  the  N&O  did  i  Internet  access  through  the  company’s 
a  limited  rollout,  selling  Internet  access  in  i  ISP,  called  Nando.net. 
a  package  with  the  print  newspaper:  for  !  “We  wanted  to  have  2,000  testers,” 

$26  a  month,  you  got  the  paper  delivered  '  Daniels  says.  “We  got  2,008.  After  one 


year,  we  had  2,004  testers  left.  The 
four  who  had  left  moved  out  of  town.” 
Research  into  the  cross-subscribers 
showed  an  unexpected  result:  “They 
didn’t  spend  less  time  with  the  newspaper; 
they  spent  more,”  according  to  Daniels. 

“They  were  telling  us  that  their  reasons 
for  enjoying  the  newspaper  had  a  whole 
lot  more  to  do  with  utility  than  entertain¬ 
ment:  ‘What  are  the  things  I  need  to 
know  that  are  going  on  in  the  community? 
Sales,  calendars,  classifieds.  What 
happened  in  City  Hall  yesterday?’  They 
were  more  interested  in  the  sort  of  trans¬ 
actional  nature  of  information  than  I 
think  we  had  assumed,  or  executed.” 

The  sale  to  McClatchy  —  for  $373 
million  —  interrupted  Daniels’  own 
efforts  of  remaking  the  paper  as  “The  User 
Manual  for  Daily  Living.”  Nevertheless, 
the  N^O  today  retains  both  its  deserved 
national  reputation  for  quality  and  its 
accessibility  to  the  Research  'IViangle 
community.  Each  story  or  column  ends 
with  the  e-mail  address  and  telephone 
number  of  its  writer. 

SPEAKING  FRANKLY 

Daniels  has  spent  the  last  seven  years 
engaging  his  curiosity  in  Internet  start¬ 
ups.  He  started  Koz.com  with  George 
Schlukbier,  one  of  his  former  partners 
from  Nando.  Koz.com  created  publishing 
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tools  to  allow  newspapers  to  develop 
community-driven  Web  sites. 

After  selling  his  interest  in  Koz.com, 
Daniels  and  some  partners  started  Total 
Sports,  an  online  service.  After  an  initial 
public  offering  failed  to  develop,  a  result 
of  the  Nasdaq’s  tour  of  hell  last  spring,  he 
sold  his  interest  for  stock  in  Quokka 
Sports.  Once  worth  tens  of  millions  of 
dollars  on  paper,  Quokka  is  now  selling  at 
about  25  cents  a  share.  “We  had  a  couple  of 
million  users  a  month,  and  we  struggled, 
like  most  people,  to  figure  out  how  to  truly 
monetize  it,  create  value  for  our  users  and  j 
for  companies  that  wanted  to  use  us  as  a  j 

marketing  intermediary,”  Daniels  says.  I 

To  dress  up  the  company  to  go  public,  i 
Daniels  says  he  and  his  partners  quickly 
blew  through  $10  million  to  $15  million 
that  they  otherwise  would  not  have  spent.  “I  | 
can  tell  you  that  the  number  of  mistakes  I  j 

made  at  Total  Sports  astounds  me,”  Daniels  ! 
says.  “A  lot  of  other  people  made  the  same  ! 
mistakes,  but  I  know  I  made  mistakes.”  j 

But  Daniels  is  still  bullish  on  new  1 

media,  especially  for  large  media 
companies  that  have  already  established 
what  he  calls  “mindshare.” 

“You’ve  got  to  be  aware  of  new  tech- 


Despite  the  souring  economy, 
Daniels  believes  that  the  media 


future  not  only  has  not  stalled  but 
that  it  hasn’t  even  started.  His  theo- 


Marlin  fishing  in  Mexico  —  like  basketball,  a  passion 


nologies,”  he  explains,  “but  you  have  to  ask, 
‘Why?  Why  are  we  doing  it?’  Everybody  in 
the  business  gets  so  wrapped  up  in  the 
‘what,’  they  stop  thinking  about  the  ‘why.’ 
There  are  a  a  lot  of  good  sites  out  there  that 
get  tremendous  amount  of  traffic,  but  they 
didn’t  answer  the  question,  ‘Why  would 
people  pay  for  this?  Why  would  this  create 
value?’  We  don’t  do  enough  to  understand 
how  we’re  creating  value  in  people’s  minds 
and,  therefore,  their  decisions.” 


ry  is  that  it  will  begin  to  take  shape 
in  2003,  but  not  really  become  em¬ 
bedded  in  the  culture  until  2007. 

Why  those  years? 

“2003  will  be  when  the  eighth 
graders  who  were  first  exposed  to 
the  Internet  start  entering  the 
economy,  the  12-  to  14-year-olds 
who  were  exposed  to  a  networked 
world  start  working. 

“That  will  begin  to  make  some 
massive  changes.  We’ve  already 
seen  a  lot  of  changes  as  these 
people  have  taught  their  parents 


and  older  siblings,  but  we  haven’t  seen 
the  behavioral  changes  these  people  will 
bring  into  the  society:  The  Internet  is 
their  way  of  life.  They  turn  in  papers  via 
e-mail,  and  their  primary  way  of  talking 
to  friends  is  through  Instant  Messenger. 
They  don’t  even  know  of  a  world  that’s  not 
networked.  That  will  have  very  profound 
behavior  changes,  and  it  really  starts  in  a 
couple  of  years.” 

Daniels  often  ponders  a  question  that 
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occurred  to  him  before  he  stepped  up  to 
running  the  N^O,  at  a  time  when  staying 
on  top  of  the  old  economy  seemed  as 
challenging  as  squeezing  profit  from  the 
new  one. 

“I  was  working  all  around  the 
newsroom  getting  to  know  people,”  he 
recalls,  “and  one  Saturday  I  was  sitting  at 
the  metro  desk  and  a  woman  calls  up  and 
says,  ‘Can  you  tell  me  what  the  weather’s 
like  in  Charlotte?’  I  said,  ‘It’s  in  the  paper, 
ma’am.’  She  said,  ‘I  don’t  read  your  paper, 
I  don’t  want  to  buy  it,  I  just  want  to  know 
what  the  weather  is.’ 

“I  think  about  that  woman  a  lot.  Trying 
to  figure  out  how  to  give  her  the  weather 
and  try  to  make  a  little  bit  of  money  on  it 
—  either  that  time  or  some  other  time. 
That  drove  a  lot  of  my  thinking.  She  knew 
she  should  ask  us  what  the  weather  is,  she 
i  trusted  us  be¬ 
cause  somebody 
told  her  she  could 
trust  us.  The 
question  is:  How 
I  do  you  then  reach 
out,  use  that  lever 
of  trust,  bolster  it, 

:  and  convert  it 
j  into  a  relation- 
I  ship  that  allows 
you  to  keep 
!  growing?”  11 
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BY  STEVE  OUTING 


I 

1 


How  to  make  money, 
not  enemies,  online 


In-your-face  Web  advertisers  are  walking  a 
tightrope  over  a  minefield.  Balance  is  crucial 


People  will  do  strange  (and 

sometimes  dangerous)  things  for 
money  —  and  so  will  Web  sites. 
We  in  the  online  business  are 
(obviously)  in  dire  circumstances.  In  recent 
weeks,  it’s  been  one  headline  after  another 
about  failing  and  faltering  Web  content  and 
news  sites.  As  a  result,  those  who  wish  to 
survive  are  urgently  experimenting  with 
new  ways  to  make  money  online. 

But  judging  by  some  of  these  efforts, 

Web  publishers  are  stepping  into 
dangerous  territory. 

Let’s  look  at  some  of  the  new 
revenue-generating  experiments.  I’ll 
tell  you  what  can  work  and  what’s  risky. 

Bigger,  flashier  ads 

CNET  and  its  News.com  site  sparked 
a  debate  recently  by  introducing  several 
new,  large-format  ad  placements.  The 
one  that’s  most  controversial  is  a  Mac¬ 
romedia  Flash-animated  ad  space  that 
is  set  into  an  article,  with  text  flowing 
around  it  and  the  animation  playing 
when  a  Web  user  first  hits  the  page. 

The  ads  are  big,  by  Web  standards. 

The  industry-standard  Web  banner  is 
468  by  60  pixels,  and  while  ads  of  that 
size  are  ubiquitous  on  the  Web,  they 
typically  perform  poorly.  (Clickthrough  rates 
have  been  falling  for  years,  and  these  days  av¬ 
erage  below  0.5%.)  Bigger  is  better,  and 
CNETs  in-article  ads  are  360  by  300  pixels. 
They’re  not  as  likely  to  be  ignored  by  a  Web 
user  who  happens  upon  the  page. 

Since  the  CNET  big-box  ads  also  are  ani¬ 
mated,  the  user  sees  the  action  right  away. 
Smartiy,  the  ads  cycle  through  an  animation 
run,  then  settle  down  to  a  static  image,  with 
click  points  the  site  visitor  can  use  to  learn 
more  about  the  advertiser’s  offerings. 


CNET’s  ads  also  are  innovative  in  that  they  | 
use  Flash  technology,  so  advertisers  can  al¬ 
low  Web  users  to  click  and  interact  with  the 
ad  while  staying  on  the  host  site’s  page  —  in¬ 
stead  of  simply  clicking  off  to  the  advertiser’s 
site,  as  with  typical  Web  banners.  This  is  an 
important  innovation  that  news-site  man¬ 
agers  should  note. 


i  Emulating  the  CNET  approach  may  be 

j  smart  for  your  site.  For  Web  advertising  to 
pay  for  those  who  pay  for  the  ads,  the  Web 
publishing  industry  must  wean  itself  from 
I  reliance  on  the  standard  banner.  But  if  you 
j  do  decide  to  accept  large,  animated  ads,  here 
1  are  several  impxirtant  considerations: 

•  Don’t  continue  animation  indefinite- 
I  ly.  Animated  ads  are  annoying  to  many  read- 
i  ers,  because  it’s  difficult  to  read  article  text 
I  when  your  eye  sees  something  moving  or 
I  flashing  off  to  the  side.  Let  the  animation 


stop  after  one  or  two  cycles;  and  there  should 
be  a  “Replay”  button  to  restart  the  animation. 

•  Include  “Hide  Ad”  and  “Stop  Anima¬ 
tion”  buttons  on  big  ads.  CNET’s  big  ads 
have  gotten  lots  of  criticism  from  users,  in 
large  part  because  they  take  up  so  much 
screen  “real  estate.”  As  other  Web  sites  copy 
CNETs  ad  strategy  —  and  that’s  already 
begun  —  online  users  will  get  used  to  seeing 
bigger  ads.  But  I  think  it’s  safe  to  say  that 
I  they  will  always  annoy  Web  users  to  a  degree. 
The  smart  way  to  handle  big  Web  ads  —  and 
lessen  user  annoyance  —  is  to  put  the 
user  in  control.  Ads  won’t  be  perceived 
as  so  annoying  if  every  one  includes  a 
standard  “Hide  Ad”  button  and  “Stop 
Animation”  button.  A  Web  user  may  be 
annoyed  by  the  movement  that  makes 
reading  text  on  the  page  difficult. 

•  Put  big  ads  high  on  the  page. 
Particularly  if  a  Web  ad  has  animation 
and  a  time  limit  on  it,  ads  need  to  be 
high  on  the  page  so  they’re  seen  before 
the  animation  halts. 

•  Use  big  ads  sparingly.  Standard 
b2mners  are  ignored  partly  because  there 
are  so  many  of  them  on  most  sites.  Web 
users  will  tend  to  look  past  even  larger 
ads  if  they  show  up  on  every  page.  What 
works  about  CNET’s  big  ads  is  that  they 
are  used  selectively  around  the  site  and 
they  are  targeted  based  on  the  editorial 
section  in  which  they  appear.  CNET 
(rightly)  has  not  given  up  on  banners  — 

you’ll  still  find  them  used  liberally  all  over  the 
site.  But  the  big-box  ads  are  “different”  and 
thus  have  more  impact  when  they  do  turn  up 
on  a  page  —  ergo,  happy  advertisers. 

Big  ads  are,  by  nature,  more  “in  your  face” 
than  the  smaller  ads  we’ve  used  in  the  Web- 
!  site  industry  until  now.  Though  that’s  good 
for  the  advertiser  in  terms  of  user  recall  of  an 
ad,  their  use  also  has  the  potential  of  anger¬ 
ing  online  users.  The  key  to  using  larger  ads 
is  to  put  the  user  in  control  —  to  delete  the 
ad  from  view  if  that’s  what’s  desired. 


i22  Ear  INTERACTIVE  FEBRUARY  19,  2001 


www.editorandpublisher.com 


Besides  CNETlike  in-article  ads,  so-called 
“sl^craper”  ads  are  coming  on  strong  at 
news  and  content  sites.  These  are  thin,  verti¬ 
cal  ads,  typically  placed  on  the  right  side  of  a 
Web  page,  that  can  be  as  deep  as  the  height 
of  a  computer  screen.  The  same  principles 
cited  above  apply. 

Accept  this  e-mail  ad,  or  else! 

Another  innovation  I’ve  noticed  lately 
comes  under  the  category  of  “Take  this,  or 
else!”  advertising.  It  goes  like  this;  If  a  user 
wants  to  subscribe  to  a  particular  content 
service  (which  might  be  access  to  a  special 
Web  page  or  section,  or  regular  delivery  by 
e-mail),  then  he  or  she  must  agree  to  receive 
a  specified  amount  of  advertising  by  e-mail. 

The  e-newsletter  Wireless  Reporter 
(http :  / /www.wirelessreporter.com)  offers  a 
good  example  of  an  approach  that  could  be 
applied  by  news  sites,  as  well.  By  subscrib¬ 
ing  to  this  weekly  e-mail  publication,  you 
must  agree  to  receive  a  separate,  once-a- 
week  e-mail  advertisement.  This  is  consid¬ 
ered  the  “price”  of  getting  the  newsletter. 

As  Publisher  Jason  McCabe  Calacanis 
explained  in  a  letter  to  his  readers  recently, 
on  the  debut  of  the  new  ad  scheme,  this 
more  aggressive  approach  is  necessary 
for  the  e-publication’s  survival. 

It’s  not  a  bad  model.  Online  users  are 
coming  to  realize  that  quality  news  and 
content  are  not  created  without  a  revenue 
stream,  so  they  have  to  accept  increased 
advertising  if  they  don’t  wish  to  pay. 

Consumer  privacy,  of  course,  is  an  issue 
here,  but  Wireless  Reporter  has  dealt  with 
that  in  an  intelligent  way.  E-mail  ads  are  sent 
out  by  the  publication,  not  the  advertiser, 
and  the  advertiser  neither  gets  access  to  the 
newsletter’s  subscriber  list  nor  receives  any 
information  about  specific  subscribers  who 
receive  the  e-mail  messages. 

A  variation  of  this  approach  was  suggested 
to  me  recently  by  Brad  Bradberry,  an  execu¬ 
tive  with  Across  Media  Networks.  What  if,  he 
asks,  we  demand  that  for  £ui  online  user  to 
gain  access  to  selected  content,  the  user 
agrees  to  receive  coupons  or  other  offers  by 
e-mail  —  with  that  information  and  adver¬ 
tising  based  on  a  user’s  preferences?  (That 
is,  golfers  get  golf-related  coupons,  etc.) 

It’s  a  more  assertive  model  than  what  we’re 
used  to  in  online  media,  yes  —  but 
this  is  what  it  will  take  to  have  a  sustainable 
online  publishing  enterprise. 

Pay  me,  please! 

Yet  another  revenue  generator  that’s  been 
getting  more  popular  recently  is  asking  for 
voluntary  payments  from  online  users.  It’s 
common  knowledge  that  online  media  sites 


can’t  give  everything  away  forever,  so  there’s 
a  rationale  for  asking  users  to  contribute  to 
the  survival  of  your  site.  Call  it  the  NPR  or 
PBS  model,  circa  2001. 

I  The  voluntary-pay  model  got  a  big  boost 

i  in  visibility  when  Amazon.com,  the  online 
retail  giant,  launched  a  new  service  for  con- 
i  tent  publishers  called  the  “Honor  System.” 

!  For  a  (sizable)  commission,  Amazon  will 
collect  donations  from  your  online  users. 

OK,  begging  probably  isn’t  the  best  busi¬ 
ness  model  presented  in  this  column.  But  it 
i  may  be  worth  a  try. 


Pop-ups,  schmop-ups 

Lastly,  I’ll  mention  Web  pop-up  ads  — 
which  are  being  used  at  an  alarmingly 
growing  rate  by  news  and  content  sites  — 
though  I  don’t  much  like  them.  Pop-ups  are 
small,  separate  windows  that  appear  above 
the  Web  page  you  intended  to  go  to.  They’re 
incredibly  annoying,  because  they  interrupt 
what  you  intended  to  view. 

There  are  two  flavors  of  pop-ups:  those 
that  appear  when  a  user  goes  to  the  first 
page  or  your  site  (or  an  “inside”  content 
page,  for  that  matter)  and  those  that  appear 
when  a  user  departs  your  Web  site  for  an¬ 
other.  If  you’re  determined  to  use  pop-ups, 
then  annoy  your  users  on  the  way  out,  not 
when  they  first  open  your  cyber  door. 

Assertive,  yes;  annoying,  no 

The  common  thread  in  these  new  Web 
revenue-generating  techniques  is  being  more 
assertive  in  putting  advertisers’  messages  in 
online  users’  faces  and  making  it  clear  to 
users  that  producing  quality  content  carries 
a  price.  Frankly,  it’s  necessary  for  the  long¬ 
term  survival  of  online  news  and  content 
publishing  that  we  do  a  better  job  of  funding 
our  sites  and  serving  advertisers’  needs. 

But  as  we  do  this,  keep  this  thought  first 
and  foremost:  Don’t  annoy  your  users.  11 


Here’s  Help 
for  Publishers 


Tools  to  help  publishers  make  financial  decisions. 


The  2000  National  Cost  &  Revenue 
Study  for  Daily  Newspapers 


The  2001  Newspaper  Industry 
Compensation  Survey  (NICS) 


□  Discount  deadline  =  March  12,  2001 
Final  deadline  =  April  16,  2001 

The  Cost  and  Revenue  study  identi¬ 
fies  revenue  and  cost-saving  opportu¬ 
nities,  and  provides  benchmarks  to 
measure  year-over-year  progress. 


□  Deadline  =  March  16,  2001. 

The  NICS  is  the  industry  standard 
compensation  survey  covering  82  news¬ 
paper-specific  positions.  This  year,  a 
benefits  mini-survey  is  also  included. 


The  study  is  co-sponsored  by  Inter¬ 
national  Newspaper  Financial  Execu¬ 
tives  (INFE)  and  has  been  administered 
by  Inland  for  86  years  without  any 
breach  in  confidentiality. 


NICS  participation  forms  can  also  be 
downloaded  online. 


Co-sponsored  by  MHRA,  INFE,  NAA, 
NNA,  NENA  and  PNNA. 


INLAND  Inland  Press  Association _ 

information  or  to  receive  the  forms: 
847-795-0380  mchester@xnet.com  vww.inlandpress.org 
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]  BY  CHARLES  BOWEN 


help  users  to  plan  for  the  future.  Fill  in 
paycheck  and  40l(k)  numbers,  then 
adjust  the  interest  rate,  contribution 
percentage,  and  current  balance  to 
determine  the  projected  value  of  your 
money  in  the  future.  The  information 
is  shown  in  both  graphical  and  tabular 
formats. 

•  The  W-4  Assistant,  which  will 
take  you  step  by  step  through  the  process 
of  filling  out  a  W-4  form.  As  the  last 
step,  you  can  even  print  an  official 

copy  to  give  to  the  payroll  department 
at  your  company. 

•  Tip  Tax  Calculator,  intended  for 
those  who  receive  tips  as  part  of  their 
incomes.  Here  is  an  easy  way  to  verify 
or  anticipate  what  a  paycheck  will  be. 

For  these  calculations,  the  site  assumes 
that  the  tip  is  already  received  by  the 
employee. 

•  Stock  Options  Calculator,  for 
figuring  out  taxes  when  cashing  in  stock 
options.  This  calculator  determines  how 
much  tax  will  be  withheld  and  what  the 
_ user’s  actual  take-home  amount 

will  be.  It  also  finds  the  current 
stock  price  when  you  enter  a 
ticker  symbol. 

Other  considerations  in  using 
HBH  PayCheckCity.com  for  your  writ¬ 
ing  and  editing: 

IAt  the  heart  of  the  site  is 
Symmetry  Software’s  payroll- 
tax-calculation  engine,  used 
I  by  more  than  half  a  million 

■  businesses  nationwide  to  figure 

deductions  and  other  paycheck 
issues.  The  online  calculators 
compute  state  withholdings 
for  all  50  states,  the  District 
of  Columbia  and  Puerto  Rico. 
Difficult  local  withholdings,  such 
as  New  York  City  (both 
resident  and  nonresident)  also 
are  included. 

2  If  you’re  thinking  about 
writing  about  the  site  itself, 
in  addition  to  using  it  in  your  own  work, 
consider  incorporating  it  in  your  spring 
graduation  stories.  College  graduates 
might  find  the  calculators  especially  use¬ 
ful  as  they  negotiate  salaries  for  new  jobs. 

3  Also,  you  might  want  to  consider  a 
mention  of  the  site  in  your  package  of 
tax-preparation  stories  next  month.  In 
addition  to  the  paycheck  calculators,  the 
site  has  this  year’s  tax  tables  online  from 
each  state,  as  well  as  a  summary  of  tax 
changes.  11 
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gate),  which  uses  your  last  paycheck 
amount  to  apply  the  correct  withholding 
rate  to  your  special  wage  payments,  such 
as  bonuses. 

•  The  Bonus  Calculator  (Percent), 
which  uses  supplemental  tax  rates  to 
calculate  withholding  on  special  wage 
payments.  (If  your  state  does  not  have  a 
special  supplemental  rate,  you  will  be 
forwarded  to  the  aggregate  bonus 
calculator.) 

•  The  401(k)  Planner,  meant  to 
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New  Danilo  Black  firm  has  an  eye  to  the  future  and  a  Latin  beat 


BY  JOE  NICHOLSON 

Peripatetic  newspaper  designer  Roger  Black  and 
prominent  Mexican  designer  Eduardo  Danilo  Ruiz 
have  formed  a  global  design  firm  and  plan  to  do  battle 
as  Danilo  Black  under  the  motto  “Profit  by  Design.” 
Black  —  whose  redesigns  include  The  Sun  in  Balti¬ 
more,  the  San  Francisco  Examiner,  and  E^P  —  and  Danilo  have 
worked  together  for  a  decade  in  Spain,  the  United  States,  and  Latin 
America.  They  collaborated  to  design  Reforma,  the  Mexico  City 


daily,  which  Black  has  called  “the 
most  successful  newspaper  launch 
since  USA  Today? 

The  designing  duo’s  new  firm  will 
absorb  Black’s  New  York-based  Roger 
Black  Consulting. 

The  firm,  which  named  media  and 
technology  expert  Peter  Kamig  as  CEO, 
will  focus  on  media  content,  design,  and 
strategy  in  Latin  America. 

Danilo  and  Black  designed  Mzra,  a  new 
Spanish-language  U.S.  tabloid  created  by 
the  Lantana,  Fla.-based  National  Enquirer-, 


they  also  designed  EsMas  (http://www 
.esmas.com),  a  Web  site  of  Mexico’s 
largest  media  company,  Televisa. 

In  an  interview  from  headquarters  in 
Monterrey,  Mexico,  Danilo  said,  “As 
economies  are  evolving  into  globalization, 
it  seems  that  there  is  more  need  for 
information,  so  newspapers  are  growing.” 

With  the  number  of  Latin  American 
Web  users  expected  to  jump  from  12  mil¬ 
lion  today  to  48  million  in  2003,  Danilo 
said  the  Internet  has  contributed  to  the 
thirst  of  Latin  Americans  for  news  and 


Partners  Roger  Black,  top,  and  Eduardo  Danilo 

i  is  boosting  newspaper  readership. 

Multinational  corporations  have  not 
1  attempted  ad  campaigns  that  span 
Spanish-language  publications  in  both 
Latin  America  and  the  United  States, 
said  Danilo,  who  added,  “I  wouldn’t 
doubt  that  it  is  soon  to  happen.”  11 


‘N.Y.  Times’  sweepstakes:  Strictly  classified 


Prizes  are  the  carrot  in  push 
to  boost  ads  and  circulation 

BY  KEN  LIEBESKIND 

IT’S  NOT  EXACTLY  PUBLISHERS  ClEAR- 
ing  House,  but  The  New  York  Times 
has  its  own  sweepstakes.  The  “I  Got  it 
in  The  New  York  Times  Sweepstakes,”  be¬ 
gun  Jan.  17,  has  received  4,000  entries  and 
will  award  its  first  grand  prize  this  month. 

The  sweeps,  run  in  the  classified  pages 
and  in  conjunction  with  the  newspaper’s 
Web  site,  is  geared  toward  building  circu¬ 
lation  and  interest  in  the  Times  classifieds. 


www.editorandpublisher.com 


The  sweeps  name  is  a  takeoflF  on  the 
successful  ad  campaign  the  Times  uses 
to  promote  its  classifieds. 

Ads  for  the  sweeps  run  with  the 
classifieds  on  Sundays  and  Wednesdays 
with  readers  encouraged  to  enter  at 
http://www.nytimes.com/I-Got-It.  By  typ¬ 
ing  in  a  winning  phrase,  such  as  “I  got  my 
computer  job  through  The  New  York 
Times”  they  qualify  for  daily  prizes,  in¬ 
cluding  Palm  Pilots,  gift  certificates,  and 
digital  cameras,  and  grand  prizes,  such  as 
a  $5,000  job  wardrobe  from  Blooming- 
dale’s,  to  be  awarded  Friday.  Other  grand 
prizes  will  be  given  out  in  April  and  June. 


“It’s  a  fim  way  to  get  people  to  look  at 
the  ads,”  said  Diane  McNulty,  a  Times 
spokeswoman.  She  said  the  classifieds  are 
a  circulation  builder  because  “a  number 
of  people  pick  up  the  paper  for  classifieds 
and  then  become  subscribers.”  The  sweeps 
I  is  running  in  the  help  wanted,  real  estate, 
and  automotive  sections  of  the  classifieds, 
alternating  every  two  months. 

There  is  no  subscription  solicitation 
associated  with  the  sweeps,  but  the  Times 
collects  demographic  data  about  entrants 
that  it  can  use  in  subscription  drives. 

This  is  the  first  time  the  Times  has  run 
a  sweepstakes,  McNulty  said.  II 
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17-year  dispute  over  Goss  Community's  competitors  may  be  over 


BY  MARK  FITZGERALD 


Newspaper  printing-press  manufacturing’s  own 
“Bleak  House”-style  epic  litigation  may  be  at  an 
end  after  17  years  —  not  with  a  settlement  but 
rather  with  a  federal  judge’s  blistering  ruling  that 
both  accuser  Goss  Graphic  Systems  and  defen¬ 
dant  Tensor  Group  Inc.  have  wasted  too  much  court  time. 

In  unusually  sharp  language,  U.S.  District  Judge  Charles  R. 
Norgle  in  Chicago  declared  Feb.  6  that  case  number  84C6746— 

which  began  in  1984  as  a  lawsuit  over  a  gants.  Goss  Marketing  Vice  President  Bar- 

clone  of  the  Goss  Community  press  —  was  bara  Gora  was  reported  out  of  town  and 


at  an  end.  Norgle  was  ruling  on  a  Goss 
motion  to  reconsider  an  equally  stinging 
opinion  the  judge  wrote  last  summer,  in 

which  he  declared - 

Goss  and  Tensor  had 
delayed  the  case  by 
continually  claiming 
they  were  close  to  a 
settlement  and  then 
backing  off.  The  last 
straw,  he  wrote  then, 
was  that  Goss  was 
late  in  filing  its 
latest  appeal. 

Norgle  refused  to 
reconsider:  “Regard¬ 
less  of  [Gk»ss’]  non- 
compliance  with  the 
local  rules,  the  par¬ 
ties’  numerous 
misleading  repre¬ 
sentations  of  settle¬ 
ment  had  wasted 
the  court’s  resources 
for  far  too  long. ... 

This  case  has  wasted  so  much  judicial 
time  that  it  would  be  an  abuse  of  the  fed¬ 
eral  courts  to  reinstate  it. 

“Enough  is  enough,”  Norgle  concluded. 

There  was  no  reaction  from  the  liti- 


did  not  respond  to  a  message  seeking 
comment.  Goss  General  Counsel  Maryann 
Spiegel  also  was  reported  away  from  her 

- office  for  the  week. 

Martin  Hozjan, 
chairman  of  Tensor, 
a  Woodridge,  111.- 
based  manufacturer 
of  single-width 
presses,  did  not 
return  messages. 

When  the  lawsuit 
began,  the  Goss  alle¬ 
gations  were  almost 
novelistic:  Former 
Goss  executives  al¬ 
legedly  bribed  em¬ 
ployees  to  obtain 
drawings  of  the 
Community,  proba¬ 
bly  the  best-selling 
newspaper  press 
ever,  worldwide. 

But  the  trial 
judge  threw  out  the 
case  against  their  firm,  the  now-defunct 
DEV  Industries,  because  she  said  Goss’ 
security  for  its  engineering  drawings  — 
which,  testimony  showed,  were  in  a  file 
cabinet  that  did  not  have  a  lock  on  it 


until  1979  —  was  so  lax  it  did  not  meet 
the  legal  standard  to  claim  the  drawings 
were  trade  secrets. 

An  appeals  court  overturned  that 
summary  judgment,  and  a  jury  eventually 
awarded  Goss  $2,675,000  —  far  less  than 
Goss  had  sought,  but  enough  to  drive  DEV 
out  of  business  by  the  summer  of 1993. 
DEV’S  assets  were  bought  in  a  bankruptcy 
sale  by  a  new  company  named  Tensor, 


DEV  Horizon  (above)  and  Tensor  1400  (below, 
left)  single-wide,  one-plate-around  presses 

j  which  quickly  began  marketing  presses 
very  similar  to  the  Community.  Tensor 
I  said  it  had  legitimately  reverse-engineered 
the  Community  to  produce  its  Tensor 
Series  1400  and  2400. 

Goss  soon  went  back  to  court,  claiming 
Tensor  was  a  “successor  company”  to 
DEV  that  should  be  forced  to  abide  by 
injunctions  prohibiting  DEV  and  its 
officers  from  using  trade  secrets. 

I  After  that,  the  case  bounced  back  and 
j  forth  between  district  court  and  appellate 
court.  At  one  point.  Tensor  sued  two  press 
refurbishers,  alleging,  among  other  things, 

I  that  its  own  drawings  had  been  misappro- 
j  priated.  One  of  the  companies,  Oshkosh, 

I  Wis.-based  All  Press  Parts  &  Equipment, 
j  is  operated  by  Randal  Coakley  —  a  former 
j  DEV  executive.  Coakley  said  last  'IXiesday 
I  that  the  Tensor  lawsuit  was  settled  more 
j  than  a  year  ago. 

Until  Norgle’s  angry  opinion,  the  Goss- 
!  DEV/Tensor  case  in  recent  years  has 
I  been  interesting  chiefly  for  its  longevity. 

I  “I  put  two  kids  through  college  on  that 
case  alone,”  one  lawyer  involved  in  the 
I  litigation  said  last  year.  11 
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EQUIPMENT 

PREPRESS 

Net-linx  Solutions 

Dresden,  Germany 
Sold  an  Insiight  Editorial  content- 
and  work-flow-management  system  to  the 
Marlborough  Express,  Blenheim,  New 
Zealand.  Owner  Independent  Newspapers 
also  publishes  The  Saturday  Express  and 
The  Kaikoura  Star.  Replacing  the  paper  s 
Word-based  editorial  system  using 
QuarkXPress  for  pagination,  Insiight 
features  a  Lotus  Notes  Domino  server 
and  Notes  clients  for  editorial  input, 
integrating  with  XPress  for  pagination 
and  QuarkCopyDesk  SE  for  editing. 

Based  on  its  UNA  enterprise- 
application-integration  architecture, 
Insiight  will  be  integrated  with  the  paper’s 
Quicklayout  ad-dummying  system,  the 
NZPA  wire  service,  and  IMS  digital-asset 
manager.  Users  have  multiple  access 
through  a  single  workspace  “portal,”  as 
required.  Supporting  the  entire  editorial 
process,  from  feature  planning  and  story 
assignment  and  management  to  report¬ 
ing,  editing,  and  publication,  Insiight 
permits  tracking  stories,  pages,  and 
editions.  It  automatically  indexes  stories 
and  allows  simple,  complex,  and  full-text 
searching  of  stories,  wires,  and  archives. 

OUTPUT 

Graphic  Arts  Technical 
Foundation,  Sewickley,  Pa. 

Published  “Digital  Proofing  Study”  for 
those  considering  buying  new  or  additional 
proofing  devices.  The  study 
documents  the  experiences  of 
109  users  to  measure  perceived 
performance  and  customer 
satisfaction.  This  latest  in  the 
series  of  Research  and  Technology 
Reports  contains  more  than 
100  tables  and  costs  $200  for 
nonmembers,  (800)  662-3916). 

PRESSROOM 

Goss  Graphic  Systems 

Westmont,  III. 

Will  m2ike  the  first  APCS^  press 
control  console  upgrade  to  a  Colorliner  at 
The  Repository,  Canton,  Ohio.  The  daily’s 
Goss  press  also  prints  a  regional  edition  of 
The  New  York  Times.  To  be  completed  this 
month,  the  upgrade  in  Canton  included 
training  two  press  crews  on  the  new 
control  system  at  Goss’  facility  last  month. 
Goss  said  the  software  and  hardware 


upgrade  usually  can  be  accomplished 
quickly  and  without  interrupting 
production  because  it  can  “use  existing 
i  Goss  proprietary  communication 
protocols  without  replacing  unit 
;  electronics.” 

Goss  also  received  orders  for  Colorliner 
expansions.  To  the  1978  Goss  Metro  that  it 
expanded  in  1991  with  two  four-high 
Colorliner  towers  with  digital  inkers, 
Finland’s  Turun  Sanomat  will  add  another 
i  two  four-highs  and  two  new  three-arm 
I  reelstands,  boosting  its  color  capacity  and 
placement  flexibility.  To  be  delivered  this 
summer  and  installed  in  the  center  of  the 
press,  the  towers  will  use  three-form  digital 
inking  and  feature  automated  register 
control  and  an  automated  web-lead 
system.  Earlier,  El  Dia  Inc.,  publisher  of 
Puerto  Rico’s  largest  daily  newspaper,  El 
Nuevo  Dia  (averaging  196  pages  and 
circulating  more  than  200,000  copies), 
required  more  production  capacity  to  meet 
the  rapid  growth  of  its  other,  2-year-old 
paper,  Primera  Hora.  It  contracted  for  five 
j  Colorliner  towers  equipped  with  digital 
i  inking,  seven  Goss  CT50  reelstands,  and 
i  one  160-page  rotary  folder  —  doubling  the 
i  size  of  the  existing  Colorliner,  bought  in 
i  the  early  1990s,  and  requiring  extensive 
expansion  of  the  San  Juan  plant.  Last  year, 

I  El  Dia  added  Goss  MetroColor  towers  its 
i  two  Headliner  Offset  presses. 

Koenig  &  Bauer  AG 

i  Wurzburg,  Germany 
Will  install  next  year  four  Commander 
presses  valued  at  more  than  DM  150 
million  at  Singapore  Press  Holdings, 


publisher  of  The  Straits  Times,  which 
circulates  up  to  450,000  copies.  With 
Internet,  cable  TV,  and  mobile  telecom¬ 
munications  operations,  SPH  also  pub¬ 
lishes  a  number  of  other  newspapers  with 
a  total  daily  circulation  of  approximately 
1.1  million,  as  well  as  Sunday  and  weekly 
newspapers  and  various  magcizines. 


KBA  Commander  press  lines  for  Singapore 


POST-PRESS 


Muller  Martini 


Hauppauge,  N.Y.;  Zofingen,  Switzerland 
Installed  a  Bravo  Saddle  Stitching  Line 
with  a  Model  1540  Apollo  compensating 
counter  tacker  at  Corning  Publishing  Co. 
and  the  first  15,000-copy-per-hour 
Alphaliner  inserters  in  Asia. 

At  the  Coming,  Ark.,  newspaper  publish¬ 
er  and  commercial  printer  (also  using  a 
Muller  Martini  perfect  binding  line  with  an 
in-line  book  trimmer  and  stacker),  the 
mid-range  Bravo  handles  a  wide  range  of 
work  at  speeds  up  to  12,000  cph.  It  features 
a  PLC  controller  for  fast  makeready  and 
size  change;  flat  pile  feeder;  Model  360 
three-knife  trimmer;  capacity  for  two-up 
books;  optional,  fast-installing  fourth  and 
fifth  knives;  optional  hole  punchers;  and 
stacker.  The  l6,000-cph  Apollo  can  be 
placed  in  line  with  a  stitcher  or  trimmer. 

Singapore’s  MediaCorp.  (which  recently 
launched  Today  in  the  state  where  Singa¬ 
pore  Press  Holdings  enjoyed  a  monopoly) 
installed  three  Alphaliner  inserters.  Press 
output  goes  to  two  PrintStack  CS-70s,  with 
stacked  newspapers  then  palletized  manu¬ 
ally  and  taken  on  forklifts  to  Alphaliners, 
where  main  sections  are  given  commercial 
inserts.  Finished  products  are  then  stacked 
by  PrintStack  CN-25s  and  cross-strapped. 

In  brief 

Abitibi  sells  Quebec  mills 

Abitibi-Consolidated  Inc.  agreed  to 
sell  its  Wayagamack  mill  in  Trois- 
Rivieres,  Quebec,  to  a  Kruger  Inc.  sub¬ 
sidiary  that  will  convert  it  to  grades  that 
do  not  compete  with  Abitibi’s  newsprint 
and  other  core  products.  The  transaction 
is  expected  to  close  by  the  end  of  March. 

Abitibi  also  reached  a  final  settlement 
with  the  Canadian  Competition  Bureau 
regai'ding  its  acquisition  of  Donohue  Inc., 
a  transaction  reviewed  for  potential  market 
impact.  Abitibi  agreed  to  put  up  for  sale 
its  Port-Alfred  newsprint  mill  in  La  Baie, 
Quebec,  which  can  produce  almost 
400,000  metric  tons  annually. 

CEO  John  Weaver  said  that  although 
Abitibi  had  not  intended  to  sell  the  mill, 
the  agreement  is  “the  best  resolution”  for 
shareholders,  given  the  bureau’s  position 
“and  the  likelihood  of  costly  and  lengthy 
litigation.”  Proceeds  from  the  sale,  he 
added,  may  go  toward  acquisitions 
elsewhere  in  North  America”  and  faster 
debt  reduction.  Abitibi  retained  CIBC 
World  Markets  as  its  agent. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS  NEWSPAPERS  FOR  SALE 


WRITING  AWARD 

The  Southern  Environmental  Law  Center 
seeks  non-fiction  entries  on 
AL,  GA,  NC,  SC,  TN  or  VA  environment 
Works  published  2000  only 
March  30  deadline;  $1000  prize 
(804)977-4090 

OR  www.SouthernEnvironnient.org 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


COLORADO  FREE  WEEKLY  18,000 
circulation  in  fast  growing  front-range 
community.  Contact;  Jim  Hicks 
(Bolitho-Cribb  &  Associates) 
(307)  684-9407 


BOOKS FOR SALE 


The  USA  TODAY  Way  2  The  Future 
Enhance  your  future  for  $40  +  $5  s/h 
WWW.  dacor.  net/john.  hartman 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To... 
www.mediamergers.com 
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COLUMNS  AVAILABLE 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630 

No  obligation  of  course 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


MAJOR  CITY  MAGAZINE,  Slick,  4-color, 
profitable.  $225K.  Also  county  seat 
weeklies,  others.  Free  list.  Bill  Berger, 
ATN,  1801  Exposition,  Austin,  TX 
78703-2833.  (512)  476-3950 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
kamenandco@aol.com 


ENTERTAINMENT 


NINE-YEAR  OLD  Marin  county  (North  San 
Francisco  Bay  Area)  weekly.  Features 
transportation  issues,  music,  art,  theater, 
calendar.  Upscale  market.  Excellent 
expansion  potential.  (415)  800-9605. 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to: 
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GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker,  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.inedia-broker.com 


MOVIE  REVIEWS 


PUBUCATIONS  FOR  SALE 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
Photoshop.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax:  (845)  692-8311 
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BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 
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www.newstec.com 


Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martmi 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  ConttMs 
•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sa  es 
Phone:  (508)  850-7945 
Fax;  (608)850-7951 


,  ..  John  Crlbb 
40S-SM-6621  s  i 
104  E.  Main,  Suite  402, 
Bo2«min,  MT  59715 
*  }cribb01mtn«t 


Tom  Karavokis  * 
941-403>4133  ' 

.268  Edoomofo  Way  E., 
Naples,  FL  34105  ^ 
tokis  9  min'dsprin^.com 


vv  ^  Jim  Hicks 
^  d07-ea4-7431 
336  US  16  East,  ‘ 
Buffalo.  WY  82634 
JhicksBtrlb.eom 


For  a  listing  of  publications  for  sal^  go  to  wwWeCnbbaCom 


-EQUIPMENTS  SUPPLIES- 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIN6  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 

•  Floor  &  Wall...  We  Have  It  all! 


Call  Now  (800)  243-3999 
Fax:  (818)  764-5372 
NATIONAL  NEWSVEND 
7324  Greenbush  Ave.,  N.H.,  CA  91605 


PRESSES 


Inland  Newspaper  Madiinerv  Corpnration 

Fm  a  cMplele  lijt  il  utRCj:  (1111)255-6746  n  ISI31 492-91150 

wn.iilaKtonncn 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
WWW,  webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicytinders.com 


WAIVTEDTOBUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TEi.EMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


BETTER 
Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.com 


CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/Customer 
Service 

Visit  Our  Website: 
www.circulationservices.com 
Or  Call  Andy  Orrat: 
970-493-0470 
ext.  109 

for  a  confidential  consulation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCUUTION 
TOM  ZGONC  (800)  776-6397 
Wm/.PROSTARTS.COM 


SEEKING  PUBLISHER  for  new,  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Only 
serious  enquiries  considered.  Write  to: 

ENTMAG 

P.O.  Box  514,  Prospect,  KY  40059 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing  -  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee  - 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 

FEBRUARY  19,  2001 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

•  Dirty  presses,  ceilings,  walls,  beams? 

•  Unsafe  floors,  catwalks  and  ladder  ways? 

•  Dirty  handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


TENURE  TRACK  ASST.  PROFESSOR 
Drake  University  seeks  tenure-track  assis¬ 
tant  professor  for  Web  courses  in  a 
newly  designed  News-Internet  major.  Pro¬ 
fessional  newspaper  reporting,  editing 
experience  required.  Ph.D.  or  J.D.  and 
college  teaching  experience  preferred. 
Successful  candidate  would  teach 
classes  in  Web  reporting  and  editing  and 
media  law  and  ethics.  Resume  and 
three  reference  names  should  be  sent  to: 

Robert  Woodward,  Chairman 
Search  Committee 
School  of  Journalism  and 
Mass  Communication 
Drake  University 
Des  Moines,  lA  50311 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

Metro  Times,  Detroit’s  leading 
alternative  newsweekly  has  the  position 
of  publisher  open.  The  Metro  Times  is  a 
115,000  weekly  circulation  newspaper 
with  a  staff  of  50.  We  are  searching  for 
a  strong  leader  who  can  provide  vision 
and  strategy  to  grow  an  already  suc¬ 
cessful  publication  in  a  top  10  market. 
We  are  searching  for  a  publisher  who 
has  experience  in  the  alternative 
newsweekly  field  and  wants  to  join  a 
newspaper  with  a  strong  management 
staff.  The  Metro  Times  is  part  of  Times- 
Shamrock  Communications.  This  posi¬ 
tion  is  currently  open  for  applications. 
We  offer  a  very  competitive  pay  package 
as  well  as  a  complete  benefits  package 
including  health,  401(k),  etc.  To  apply 
please  send  a  resume  to  Don  Farley: 
dfarley@citypaper.com 
City  Paper 

812  Park  Avenue,  Baltimore,  MD  21201 


WEEKLY  NEWSPAPERS 
GROUP  MANAGER 

Experience  essential  for  this  position 
supervising  a  group  of  weekly  newspa¬ 
pers  along  the  Connecticut  shoreline. 
Ideal  candidate  will  be  a  strong 
motivator  with  newspapers  sales  and 
management  experience.  Great  op¬ 
portunity  with  a  leading  newspaper 
company.  Competitive  base  salary  with 
generous  bonus  potential  and  advance¬ 
ment  opportunities.  Send  resume  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  06511 
Or  E-mail:  jshields@nhregister.com 
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ACADEMIC 


ACADEMIC 


The  Walter  Cronkite  School  of  Journalism  and  Telecommunication  and  the  Col¬ 
lege  of  Business  at  Arizona  State  University  are  searching  for  a  continuing  full 
professor  to  occupy  the  Frank  Russell  Endowed  Chair. 

The  Chair  has  been  established  through  an  endowment  by  Phoenix  Newspa¬ 
pers,  Inc.,  in  the  name  of  Frank  Russell,  former  publisher. 

APPLICATION  DEADLINE 

March  15, 2001,  or  the  15th  of  each  month  thereafter  until  the  position  is  filled 
STARTING  DATE  August  16, 2001 
APPLICATIONS 

Each  applicant  must  send  a  letter  of  application,  resume,  and  statement  of  no  more  than 
five  pages  describing  his/her  vision  of  how  the  media  will  evolve  over  the  next  twenty-five 
years  and  outlining  his/her  relevant  professional  experience.  The  applicant  must  also  pro¬ 
vide  the  names,  positions,  addresses,  and  phone  numbers  of  three  references  to: 

Dr.  Marianne  Barrett  and  Charles  Christian 
Co-Chairs 

The  Frank  Russell  Endowed  Chair  Search  Committee 
Arizona  State  University 
RO.  Box  873606,  Tempe,  AZ  85287-3606 
Tel:  (480)  965-6612  or  (480)  965-6632 
Fax:  (480)  965-7041  E-mail:  marianne@asu.edu 
Arizona  State  University  is  an  Equal  Opportunity,  Affirmative  Action  Employer 
GENERAL  INFORMATION 

Arizona  State  University  is  a  Research  One  institution  and  the  fifth  largest  university 
in  the  U.S.  with  over  30,000  undergraduate  and  12,000  graduate  students.  Appli¬ 
cants  may  gain  more  information  about  ASU  by  visiting: 

http://www.asu.edu/ 

AA/EOE 


www.editorandpublisher.com 
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-HELPWANTED- 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas 
Optic,  a  family  owned  newspaper  in  Las 
Vegas,  New  Mexico.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
RO.  Box  2670 

Las  Vegas,  New  Mexico  87701 
Fax:(505)  425-1005 


ADVERTISING  ACCOUNT  EXECUTIVE 
Palo  Alto  Daily  News  (total  circulation 
45,000)  Can  you  sell  ads  in  Silicon 
Valley?  Income  potential  to  75K.  Fax 
resume  to  Ad  Director  (650)  853-0904. 


ADVERTISING  DIRECTOR 
The  Antelope  Valley  Press  is  looking  for 
an  experienced,  community  minded, 
advertising  professional  with  exceptional 
people  skills  to  lead  our  talented  advertis¬ 
ing  staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in  this 
fast  growing  southern  California  market; 
if  you  are  interested  in  working  for  an 
organization  where  your  contributions 
will  be  recognized  and  rewarded;  if  you 
are  able  to  inspire  teamwork  and 
cooperation  among  the  advertising  sales 
staff  and  with  the  other  departments  of 
the  newspaper,  then  send  us  a  resume 
and  cover  letter  that  demonstrates  your 
sales  and  marketing  sills  and  your 
passion  for  excellence.  Generous  salary 
package  in  the  mid  90’s  includes 
excellent  benefits. 

The  Antelope  Valley  Press  is  a  family 
owned,  mid  size,  award  winning,  com¬ 
munity  daily  serving  the  rapidly  grow¬ 
ing  communities  of  the  Antelope 
Valley  including  Palmdale  and  Lan¬ 
caster,  California.  Send  your  applica¬ 
tion  materials  to: 

Cherie  Bryant 

Vice  President  &  General  Manager 
Antelope  Valley  Press 
RO.  Box  4050 
Palmdale,  CA  93590-4050 

Fax:  (661)267-4205 
E-mail:  cbryant@avpress.com 


ADVERTISING  DIRECTOR 
Do  you  have  both  classified  and  retail 
sales  and  management  experience?  Are 
you  a  good  leader?  Can  you  motivate  a 
sales  team  to  sell  multi-products?  Do 
you  have  proven  success  selling  in  a 
highly  competitive  market?  Would  you 
like  to  be  given  the  freedom  to  use  your 
talent  and  experience  to  get  results?  If 
so,  then  you  owe  it  to  yourself  to  explore 
this  opportunity.  We  offer  a  competitive 
package  including  generous  salary  and 
commission,  life,  medical,  and  dental 
insurance,  profit  sharing  and  401(k). 
Please  send  us  your  resume  and  a  letter 
outlining  your  accomplishments  and 
salary  requirements  to: 

Advertising  Director 
RO.  Box  5100 
Savannah,  GA  31414 

www.edltorandpublisher.com 


ADVERTISING 


ADVERTISING  MANAGER 
Westfield  News  Publishing,  a  group  of 
newspapers  in  Westfield,  MA,  has  an 
immediate  opening  for  a  retail  advertis¬ 
ing  manager.  The  successful  candidate 
will  have  strong  sales  and  leadership 
skills  with  at  least  two  years  of  man¬ 
agement  experience,  preferably  in  a 
newspaper  environment. 

We  offer  a  competitive  salary, 
$50,000  to  $60,000  range,  excellent 
benefits  and  a  chance  to  advance 
within  our  company. 

If  this  opportunity  is  of  interest  to  you, 
please  send  resume  and  cover  letter  to: 

HR  Director,  Westfield  News  Publishing 
RO.  Box  930,  Westfield,  MA  01086 
Or  E-mail:  pulseline@mediaone.net 


ADVERTISING  SALES  MANAGERS 
Orlando  Sentinel  seeks  strategic  sales 
leaders  to  coach  sales  reps  and  integrate 
creative  marketing  into  the  sales  pro¬ 
cess.  Requires  5-7  years  in  ad  agency  or 
media  environment,  2-4  years  in  sales 
management,  thorough  understanding  of 
marketing  data  as  it  applies  to 
multimedia  sales,  solid  knowledge  of 
software  that  enhances  the  sales  process 
and  undergraduate  degree  or  equivalent 
experience.  We  offer  excellent  benefits, 
stock  ownership,  paid  vacations  and  the 
opportunity  to  expand  your  career  with  a 
leading  multimedia  company.  All 
employees  have  24-hour  access  to  The 
Loft  exercise  facility  on  site.  Please 
include  Source  Code  NAA-ASM-CFH 
with  resume  and  E-mail  to: 

chaymes@orlandosentinel.com 
Fax  to  (407)  420-5766 
Or  apply  online  at: 
www.orlandosentinel.com/careers 


VR  SALES  AND  MARKETING 
Opportunity  is  knocking!  The  York 
Newspaper  Company,  a  joint  operating 
agency  serving  the  York  Daily  Record, 
Weekly  Record  and  York  Dispatch/ 
Sunday  News,  is  seeking  a  talented, 
experienced  advertising  professional  to 
lead  our  retail,  classified,  and  new 
media  advertising  staffs. 

The  person  opening  the  door  will  be  a 
proven  leader  and  mentor  with  docu¬ 
mented  success  achieving  revenue 
goals  and  objectives.  You  will  be 
responsible  for  developing  operating 
budgets,  establishing  sales  goals, 
implementing  training  programs,  and 
introducing  new  promotional  ideas.  We 
will  provide  you  with  two  40,000-t- 
dailies  and  a  90,000h-  Sunday  with 
over  70%  market  penetration,  and  over 
80  skilled  and  energetic  supervisors, 
sales  reps,  and  support  staff. 

The  York  Newspaper  Company  offers  an 
excellent  salary,  incentive,  and  benefit 
package,  as  well  as  the  opportunity  to 
work  and  live  in  beautiful  south-central 
Pennsylvania.  If  you  agree  this  is  the 
chance  of  a  lifetime,  send  your  resume 
with  salary  history  to: 

Human  Resources 
York  Newspaper  Company 

1891  Loucks  Road 
York,  PA  17404 


ADVERTISING 


CIRCULATION  ACCOUNT  EXECUTIVE 
The  Lexington  (KY)  Herald-Leader 
(120,500  daily)  seeks  an  aggressive 
sales  and  marketing  professional  to  grow 
circulation  with  an  emphasis  on  hotel 
and  retail  sales,  partnership  marketing. 
Newspaper  in  Education  sales  and  event 
marketing  programs.  The  successful 
candidate  will  have  a  degree  in  advertis¬ 
ing  or  marketing  and  2-3  years  newspa¬ 
per  advertising  sales.  Excellent  commu¬ 
nication  and  presentation  skills  required. 
This  challenging  position  is  responsible 
for  implementing  and  selling  new  pro¬ 
grams  to  grow  circulation.  Send  resume 
and  cover  letter  to: 

E.  Arnold,  Employment  Manager 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail:  earnold@herald-leader.com 
Equal  Opportunity  Employer  M/F 


CUSSIFIED  DIRECTOR 
Westward  Communications,  owners  of  a 
daily  and  weekly  newspaper  group,  is  in 
need  of  a  revenue  driven,  motivating  and 
experienced  Classified  Director.  Re¬ 
sponsibilities  include:  overseeing  con¬ 
solidated  classified  department,  staffing, 
meeting  department  goals  and  customer 
issue  resolution. 

Requirements  are:  previous  related 
classified  experience,  previous  super¬ 
visory  experience,  knowledge  of 
Dewars.  We  offer  a  competitive  salary, 
excellent  benefits  (including  401(k) 
plan)  and  a  great  environment!  Send 
resume  (including  salary  require¬ 
ments)  to: 

Westward  Communications 
RO.  Box  131899 
The  Woodlands,  TX  77393  or 
Fax  tO:(281)  362-7713  or 
E-mail  to:  wcomml06@141.com. 
Position  located  in  Conroe,  TX 
just  north  of  Houston 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  talented,  sales  driven 
Classified  Sales  Manager  to  lead  our 
Classified  sales  team.  Candidates  should 
be  a  hands-on,  high  energy,  sales  driven 
individual  with  a  proven  track  record.  An 
Equal  Opportunity  Employer,  we  offer 
excellent  benefits  featuring  major 
medical,  dental,  vision  and  401(k).  If 
you  are  interested  in  applying  for  this 
position,  send  your  resume  to: 

The  North  Georgia  Newspaper  Group 
Attn:  Jeff  Mutter,  Advertising  Director 
RO.  Box  1167,  Dalton,  GA  30722 
Or  E-mail:  jmutter@vol.com 


CUSSIFIED  SALES  MANAGER 
Well-established  weekly  newspapers, 
serving  some  of  New  York  City’s  best 
neighborhoods,  are  primed  for  major 
growth  in  previously  undermanaged 
categories.  A  new  CSM  will  have  rele¬ 
vant  sales  experience  and  a  record  of 
staff  recruitment  and  management. 
Respond  in  confidence  with  salary  his¬ 
tory  to  Box  01432,  Editor  &  Publisher, 
770  Broadway,  7th  FI,  NY,  NY  10003. 


RETAIL  ADVERTISING  MANAGER 
Immediate  Opening 
Stock  Options,  401(k) 

Lucrative  Salary 
Health  Benefits 
Vacation  &  More! 

Aggressive,  results-oriented  Retail 
Advertising  sales  professional  wanted  for 
southeastern  Pennsylvania  daily  paper. 

If  you  are  looking  to  advance  your  career 
with  one  of  the  area's  largest  Suburban 
Philadelphia  Newspaper  groups,  then 
DON’T  DEUY!  Send  your  resume  today: 

Advertising  Director 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  fax  to:  (610)272-9515 


ADMINISTRATIVE 


ADMINISTRATIVE 


Taujet  Htdkk  Partners,  an  expandvw  hcemadonal  puUtshing  cornpany'  has  sev«nU  openir«  for  { 
A>1eam  pbyersTMP  has  omr  30  cbsstfM  &  specialcy  publications  extendi^  from  Calfemia  to  Rotkb  &  i 


Tw>l^rs.TMP  has  0¥sr  30  clas$tfied&  specialcy  publications  e 
to  the  Creat  Lake$.TMP  is  a  leanly  mana^  &  loosely  structured  enterprise  with  no  race/sex  faamers,  no  | 
mission  statements,  no  orpnizational  cham  or  dress  codes.  Qualifications  for  employment  include  an  cntre-  | 
preneury  sprit.  ineeUigence,  energy,  a  sense  of  humor  &  wiliin9>ess  to  relocate  for  the  opportunity. 
Compensation  for  positions  listed  $25,000-$  1 50,000  deperiding  on  posicicn  A  applicants  qualificatM^ 
fcrfefmance  irKentives  are  a  key  component  of  all  compensation  plans.  Health  beriems,  40i  K  plan.  | 

paid  vacation  &  equity  ncenwes  for  peak  performance.  | 

•  GENERAL  MANAGERS:  Run  Th«  Show!  Grow  &  manage  ! 

TMP  operations  from  sales  to  distribution  to  production. 

•  Los  Armies  *  Adana  *AU}ama 

•  SALES  MANAGERS:  Grow  &  manage  Thff*  sales 
offices;  inside  &  outside  management  opportunities. 

•  San  Francisco  •  San  Di^ 

-  DISTRIBUTION/CIRCULATION  MANAGERS: 

Grow  &  manage  TMP  dbtnbution  efforts  to 
improve  product  movement  and  copy  sales. 

'Alabama 

•  INTERNET  MARKETING  &  SALES  MANAGER: 

Develop  &  manage  multiple  websites  along  with 
leverage  contract  providers  &  partnerships. 

•  LosA^^s 

Fax  resume  &  cover  letter  indicating  spedRc  position 
&  location  you  are  interested  in  to:  (858)  279-4832 
or  email  to  debbie<tetargetmediapa>qiTS.com 
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ADVERTISING 


MAJOR  ACCOUNTS/ 

NATIONAL  MANAGER 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  daily  newspaper,  is  looking  for  a 
manager  with  strong  leadership  and 
sales  presentation  skills  to  lead  and  sup¬ 
port  both  our  major  accounts  and 
national  sales  teams. 

Duties  will  include  in-field  dual  sales 
calls,  presentation  development, 
strategic  planning,  and  development  of 
new  revenue  streams.  Must  have  a  min¬ 
imum  of  two  years  newspaper  sales 
management  experience,  preferably  in 
major  accounts  and/or  national  advertis¬ 
ing.  Competitive  salary,  based  on  experi¬ 
ence  plus  excellent  benefit  pkg.  Send 
resume,  cover  letter  to; 
resume@fresnobee.com  or  mail  to; 

The  Fresno  Bee 

Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


TELEPHONE  SALES  SUPERVISOR 
As  NJ’s  largest  newspaper.  The  Star- 
Ledger  seeks  only  the  best  and  brightest 
to  join  us.  We  are  currently  seeking  an 
experienced  Telephone  Sales  Supervisor 
to  join  our  Classified  Advertising 
Department.  You  should  have  a  combina¬ 
tion  of  call  center  sales  and  supervisory 
experience,  preferably  in  the  media  pub¬ 
lishing  arena;  the  proven  ability  to  find 
creative  ways  to  motivate  and  inspire; 
excellent  customer  service,  organiza¬ 
tional,  communication  and  people  skills; 
proficiency  in  Excel  and  Word;  and  the 
demonstrated  ability  to  develop,  mentor, 
and  coach  a  sales  team.  Your  experience 
in  a  fast  paced  environment  will  prepare 
you  for  our  diverse,  deadline  driven 
atmosphere,  and  your  focus  should  be 
on  results.  We  offer  a  competitive  salary, 
exceptional  benefits  package,  and  a  con¬ 
genial  team  atmosphere.  For  immediate 
consideration,  please  send  your  resume 
with  cover  letter  and  daytime  phone  to; 

The  Star-Ledger 

One  Star-Ledger  Plaza,  Newark,  NJ  07102 
Fax;  (973)  643-4641 
Email;  starledgerjobs@starledger.com 
EOEA/A 


ADVERTISING  DIRECTOR 
Sales  management  professional  sought 
to  lead  retail  and  classified  operations 
for  this  17,000  seven-day  daily  New 
England  newspaper  in  a  highly  com¬ 
petitive  area.  A  great  opportunity  for  the 
outstanding  sales  leader  with  a  proven 
record  of  accomplishments  and  creative 
approaches.  Please  forward  your  resume 
and  salary  requirements  tO; 

Box  01426,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ADVERTISING  SALES  MANAGERS 
The  Indianapolis  Star,  a  Gannett  Com¬ 
pany  newspaper,  is  seeking  two  experi¬ 
enced  Advertising  Managers  (National 
and  Automotive  Sales)  to  handle  the 
over-all  development  of  revenue  through 
strategic  planning,  sales  staff  devel¬ 
opment,  management  of  outside 
representative  firms  and  client  rela¬ 
tionships.  The  ideal  candidate  must  be 
able  to  lead,  guide  and  direct  a  team  of 
people  to  excel  in  sales  and  customer 
satisfaction.  Knowledge  of  other  media 
and  how  to  sell  against  them  is  a  must. 
REQUIREMENTS: 

•  Possess  a  successful  sales  record  and 
strong  basic  sales  process/negotiation 
skills 

•  Possess  excellent  leadership,  motivator 
and  communication  skills 

•  3-5  years  of  sales  management  and 
8-10  years  sales  experience 

•  Experience  in  Automotive  sales  or 
ZNational  sales 

•  Ability  to  plan  budgets,  advertising 
plans  and  client/team  strategy 

•  College  degree  in  related  field 

The  Star  offers  an  attractive  benefits 
package,  which  includes  medical, 
dental,  vision  coverage,  a  pension  plan 
and  a  401(k)  program.  The  Star  also 
offers  a  liberal  amount  of  paid  time  off. 
As  a  Gannett  division,  we  may  be  the 
launch  pad  for  your  career  with  Gannett 
newspapers,  TV  or  radio  stations 
nationwide.  We  maintain  policies  and 
practices  that  reflect  commitment  to 
work/life  balance.  In  fact,  for  the  four¬ 
teenth  consecutive  year.  Working  Mother 
magazine  has  named  Gannett  one  of  the 
100  best  companies  for  working 
mothers. 

We  are  an  Equal  Opportunity  Employer 
that  values  Diversity. 

For  immediate  consideration,  please  sub¬ 
mit  your  resume  along  with  a  cover  letter 
and  salary  history  to; 

Employment 
The  Indianapolis  Star 
307  North  Pennsylvania  Street 
RO.  Box  145 

Indianapolis,  IN  46203-0145 
Fax:  (317)444-8200 
Email:  vbrown@starnews.com 
(All  resumes  should  be  included  in  the 
body  of  the  E-mail;  we  do  not  accept 
attachments.) 

SALES  AND  MARKETING  DIRECTOR 
Employee-owned  newspaper  in  SE 
Michigan  offers  an  exciting  opportunity 
for  the  creative  individual  with  visionary 
and  collaborative  leadership  skills. 
Person  would  lead  key  revenue  depart¬ 
ments  and  marketing.  Minimum  five 
years  in  top  management  position  with 
background  in  advertising  and  circula¬ 
tion.  Send  resume  to: 

Lonnie  Peppler-Moyer 
The  Monroe  Evening  News 
20  W.  First  Street,  Monroe,  Ml  48161 


CAN  YOU  MAKE  CONTACTS? 

Lonnie  Peppler-Moyer 

NewspaperTest.com,  a  new  online  buy- 

ing  piatforrri  for  the  placement  of  NEW  20  W.  First  Street,  Monroe,  Ml  4i 
test  market  advertising  in  newspapers 
nationally,  is  looking  for  newspaper  sales 

professionals  to  encourage  agency  and  Qg||  yg  qI^olU  our 

client  usage  of  the  service.  Work  from  .  t  ♦  ♦  1 

anywhere,  start  immediately.  Great  earn-  contract  rates. 

ing  potential.  (888)825-9149 

Call  Chuck  at  (301)  668-7831  _ ^ _ 
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ART/GRAPHICS 


ARTIST/ILLUSTRATOR 
Are  you  creative,  energetic  and  full  of 
great  ideas?  The  News  &  Observer,  an 
SND  award-winning  McClatchy  newspa¬ 
per  in  Raleigh,  NC,  wants  you  if  you 
know  Photoshop,  Illustrator  8,  maybe 
Freehand  and  you  love  to  create  power¬ 
ful  infographics  and  draw  newsy  illustra¬ 
tions.  E-mail  Graphics  Editor  Grey 
Blackwell  at  visualjobs@nando.com  to 
express  interest.  Then,  send  your 
resume,  references,  work  samples  and  a 
cover  letter  making  your  case  to; 

Artist/Illustrator 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
2 1 5  S.  McDowell  Street 
Raleigh,  NC  27601 

Diversity  among  candidates  is  encouraged 


Looking  for  a  lifestyle  change?  Designer 
needed  with  mastery  of  PC,  QuarkX¬ 
Press,  Photoshop  for  new  monthly 
tabloid  covering  trends,  politics,  outdoor 
recreation  and  natural  glories  of  the 
East’s  great  wilderness  park.  Paid  circula¬ 
tion  10,000  and  growing  fast.  Offices  in 
village  amid  lakes  and  mountains.  Call; 

Dick  Beamish,  Adirondack  Explorer 
Saranac  Lake,  NY 
(518)  891-9352 


CIRCULATION 


CIRCULATION  MANAGERS 
Seeking  a  qualified  circulation  man¬ 
agers  to  manage  and  grow  our  circula¬ 
tion  bases  in  two  Arkansas  newspa¬ 
pers.  3  years  management  experience 
necessary.  This  is  an  opportunity  to 
work  for  a  growing  newspaper  organiza¬ 
tion  with  excellent  benefits  and  room  to 
grow.  Please  send  resume  with  cover 
letter  including  salary  requirements  to; 

Dina  Mason 

c/o  Paragould  Daily  Press 
RO.Box  38,  Paragould,  AR  72450 
Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not  dis¬ 
criminate  on  the  basis  of  race, 
religion,  color,  sex, age, national  origin 
or  disability. 


ZONE  MANAGER 

Are  you  ready  to  join  the  team  of  one  of 
the  fastest  growing  newspapers  in  the 
Southeast?  If  you  are  an  experienced 
manager  with  the  ability  to  motivate  and 
direct  a  staff  of  six  District  Sales  Man¬ 
agers  to  serve  our  subscribers  with  excep¬ 
tional  service,  while  increasing  circula¬ 
tion,  you  may  be. 

We  offer  an  outstanding  compensation 
and  benefits  package  accompanied  by 
top-drawer  training,  development  and  pro¬ 
motion  opportunities. 

Qualified  applicants  should  send  a 
resume  and  salary  history  to; 

Chattanooga  Times  Free  Press 
Attn:  Circulation  Manager 
RO.  Box  1447 

Chattanooga,  TN  37401-1447 
Or  E-mail:  bpearcy@timesfreepress.com 
Or  Fax:  (423)  757-6552 
An  EEO  Employer 


CIRCULATION 


HOME  DELIVERY  ZONE  MANAGER 
The  Austin  American-Statesman 
(187,000  Daily.  242,000  Sunday),  a 
Cox  Newspaper,  has  an  immediate 
career  opportunity  for  a  leader  com¬ 
mitted  to  providing  our  readers  with  ser¬ 
vice  levels  equal  to  our  exceptional 
product. 

Must  have  outstanding  communication, 
coaching,  and  team-building  skills 
applicable  to  working  with  all  levels  of 
staff  as  well  as  contractors;  budgeting 
and  forecasting  experience;  a  strategic 
perspective  on  customer  service  and 
circulation  growth  planning;  and  a  track 
record  of  increasing  responsibility  in  an 
operational  capacity.  Four-year  degree  is 
preferred. 

Salary  commensurate  w/experience/ 
abilities.  Great  benefits.  Please  send 
resume,  cover  letter,  and  salary  require¬ 
ments  to: 

Austin  American-Statesman 
Human  Resources 
RO.  Box  670,  Austin,  TX  78767 
or  email:  aasjobs@statesman.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Odgen  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at  www.ogdennews.com. 

FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Parkersburg  (West  Virginia)  News/ 
Sentinel,  a  22,000  morning,  7,000  after¬ 
noon  and  36,000  Sunday,  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume 
and  salary  history  tO: 

Mike  Christman,  Publisher 
Parkersburg  News/Sentinel 
RO.Box  1787 
Parkersburg,  WV  26102 
mchristman@newsandsentinel.com 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
A  55,000-circulation,  family-owned, 
independent  daily  in  New  York’s  Capital 
Region  is  looking  for  an  experienced 
journalist  for  an  assistant  city  editor  posi¬ 
tion.  Candidates  should  demonstrate  an 
ability  to  lead  and  coach  as  well  as  skill 
at  handling  copy.  Reporting  and  editing 
experience  with  a  daily  newspaper 
required.  Pagination  experience  a  plus. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Extension 
Schenectady,  NY  12308 

www.editorandpubllsher.com 
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EDITORIAL 


ASSISTANT  EDITOR  for  “The  Grower” 
magazine  in  Lenexa,  Kansas.  Duties: 
Writing  articles,  editing  monthly  maga¬ 
zine,  overseeing  copy  flow  and  assisting 
editor.  Some  travel.  Bachelors  in  journal¬ 
ism  and  two  years  magazine  experience 
required.  Ag  knowledge  desired.  Send 
resume,  salary  requirements  and  3  non- 
returnable  clips  to:  HR-AEGR,  10901 
W.  84th  Terrace,  Lenexa,  KS  66214 


ASSISTANT  MANAGING  EDITOR 
Enthusiastic  team  player  needed  for  edit¬ 
ing,  design  and  layout  of  small  morning 
daily.  Salary  24K.  Contact  Robbie  Mag- 
ness  at  (936)  295-5407  or  at: 

rmagness@itemonline.com 


ASSISTANT  TEAM  LEADER 
Public  Safety 

The  Virginian-Pilot’s  Public  Safety  Team 
writes  stories  that  help  people  protect 
themselves  and  their  community  and  see 
that  justice  is  done.  We  need  an  editor 
to  coach  and  lead  a  team  of  9  reporters 
in  coverage  of  issues,  people  and  institu¬ 
tions  in  Portsmouth,  Norfolk,  Chesapeake 
and  Virginia  Beach,  VA.  We’re  looking  for 
at  least  5  years’  reporting  or  editing  expe¬ 
rience  along  with  demonstrated  ability  to 
produce  accurate,  urgent  and  insightful 
work.  Send  resume  and  clips  to: 

Bonnie  V.  Winston 
Public  Safety  Team  Leader 
The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 


CITRUS  COUNTY  CHRONICLE  seeks 
copy  editor.  QuarkXPress,  AP  style. 
Graphic  design  a  plus.  Contact  Jim 
Nichols,  Citrus  County  Chronicle,  1624 
N.  Meadowcrest  Blvd.,  Crystal  River,  FL 
34429  or  nativehoosier@yahoo.com 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor  on 
its  news  desk.  Applicants  should  have 
three  to  five  years’  experience  and  strong 
headline  writing  and  copy  editing  skills. 
Knowledge  of  the  AP  Stylebook,  Macin¬ 
tosh  computers  and  pagination  also  are 
preferred.  Those  interested  should  send 
references,  resumes  and  clips  to  Mary 
Greeley,  News  Editor,  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV,  89125. 


DESIGNER/COPY  EDITOR 
The  Sun  newspaper  on  Florida’s  beauti¬ 
ful  Gulf  Coast  is  looking  for  one  special 
designer/copy  editor  who  wants  an 
opportunity  to  advance.  Our  copydesk 
has  been  the  start  of  some  real  success 
stories  and  you  could  be  next.  Contact: 
John  Hackworth,  (941)  255-8147 
Or  hackworth@sun-herald.com 
Or  send  your  resume  to: 

John  Hackworth,  Sun-Herald 
23170  Harborview  Road 
Charlotte  Harbor,  FL  33980 

www.editorandpublisher.com 


EDITORIAL 


EAST  COAST  EDITOR  needed  for  estab¬ 
lished  newsweekly.  Focus  is  on  trans¬ 
portation  and  international  trade.  Tech 
writing  a  plus.  High  volume  of  reporting, 
rewrites,  and  editing.  Must  have  ability 
to  multi-task  and  work  with  deadlines. 
Competitive  salary  and  full  benefit 
package.  Will  train  industry.  Please  send 
resume,  salary  requirements  and  writing 
samples  to: 

hr@cbizmedia.com 
Or  Fax:  (609)  448-7416 


EDITOR 

For  award-winning  Zone  2  weeklies. 
Great  opportunity,  competitive  salary- 
benefits  package.  Reply  to: 

Box  01433,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

ENTERPRISE  EDITOR 
The  Columbia  Daily  Tribune  (Missouri) 
has  an  opening  for  an  editor  to  direct 
investigations  and  enterprise  reporting 
projects.  Benefits  include  401(k),  vaca¬ 
tion  and  sick  pay,  company  gym  & 
more!  Send  resume  and  clips  to: 

Jim  Robertson,  Managing  Editor 
Columbia  Daily  Tribune 
RD.  Box  798,  Columbia,  MO  65201 
EOE 


FEATURES  REPORTER 
The  Bulletin  has  an  opening  for  an  expe¬ 
rienced  features  reporter.  The  Com¬ 
munity  Life  desk  is  looking  for  an 
imaginative,  self-motivated  reporter  who 
can  produce  daily  and  weekly  enterprise 
stories  on  a  wide  range  of  topics.  We 
need  a  dynamic  person  who  will  get  out 
into  the  community  and  find  stories 
about  not-so-obvious  subjects  and  in  the 
not-so-obvious  places. 

We  are  a  growing  features  section  at  a 
growing  paper  in  a  growing  area  that  is 
working  to  widen  the  breadth  and  depth 
of  our  coverage.  The  Bulletin  is  a 
30,000-circulation  afternoon  daily 
newspaper  located  in  Bend,  Oregon.  The 
area  offers  a  wide  range  of  recreation 
activities  from  skiing  to  fishing  and 
affordable  housing  and  is  a  good  place 
to  raise  a  family. 

If  this  sounds  like  a  good  opportunity, 
send  a  cover  letter,  resume  and  three 
writing  samples  to: 

Joy  Rodgers,  Features  Editor 
PO.  Box  6020,  Bend,  OR  97708 
The  deadline  to  apply  is  Feb.  24 

GROUP  SPORTS  EDITOR 
Trio  of  Media  General-owned  newspa¬ 
pers  in  Rockingham  County,  NC,  needs 
experienced  sports  journalist  to  guide  cov¬ 
erage  and  eliminate  duplication  for  the 
two  small  dailies  and  one  weekly.  Expe¬ 
rience  at  weekly  or  daily  required. 
Excellent  benefits  and  opportunity  to 
transfer  within  chain  to  larger  dailies. 
Our  flagship  is  The  Richmond  Times- 
Dispatch.  Send  resume  and  clips  to: 

Stacie  Jones,  The  Reidsville  Review 
RO.  Box  2157,  Reidsville,  NC  27323 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits. 
For  info  call  Hanes  Byerly  or  Jamie 
Brown  (800)  562-9822. 


EDITORIAL 


INTERNATIONAL  EDITOR 
Los  Angeles-based  daily  entertainment 
trade  paper  seeks  international  news 
editor  to  join  its  fast-paced  newsroom. 
Position  involves  managing  daily  news 
flow  from  international  bureau  chiefs 
and  correspondents  regarding  breaking 
news  and  feature  articles.  Must  have  3- 
5  years  experience  in  assigning  stories 
and  packaging  news  content.  Excellent 
editing  and  headline  writing  abilities  a 
must.  Pro-active,  detail-oriented  nature 
essential.  Excellent  communication 
skills,  proven  multi  tasking  and  ability  to 
thrive  in  a  daily  deadline  environment 
essential.  Business  entertainment 
knowledge  required.  Interest  in  interna¬ 
tional  a  plus.  Administrative  skills  inte¬ 
gral  (e.g. budgeting).  College  degree 
required.  Full  benefits.  Position  based  in 
Los  Angeles.  EOE.  Send  resume  and 
cover  letters: 

Job  code  #:  International  News  Editor 
5055  Wilshire  Blvd.,  6th  Floor 
Los  Angeles,  CA  90036 
Or  fax  to:  (323)525-2211 
Or  E-mail:hrla@bpicomm.com 


ZONE  EDITOR 

The  York  Daily  Record,  a  daily  43,700 
AM  growing  newspaper,  seeks  a  news- 
hungry  editor  to  produce  two  weekly  edi¬ 
tions  targeted  to  a  booming  area  in 
southern  York  County.  Management  posi¬ 
tion  demands  story  development,  editing 
and  design  skills.  Send  resume,  clips  to: 

York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
www.ydr.com  EOE 


EDITORIAL 


INTERNSHIPS 

Spend  next  spring  as  a  newspaper  or 
wire  service  reporter  in  an  Illinois 
Statehouse  bureau,  mentored  by  pro¬ 
fessional  journalists,  in  the  University  of 
Illinois/Springfield’s  one-year  MA  Public 
Affairs  Reporting  program. 

Tuition  wavers,  $3,000  stipends  during 
internship.  Applications  due  April  1st. 
Contact: 

Charles  Wheeler 
PAC  418 
UlS 

Springfield,  IL  62794-9243 
(217)206-7494 

E-mail:wheeler.charl  es@uis.edu 
PAR  Home  Page: 
http://www.uis.edu/— wheeler/ 

EOE 


MANAGING  EDITOR 

News  publisher  for  the  golf  course  indus¬ 
try  seeks  a  managing  editor  to  supervise 
day-to-day  operations  of  monthly  maga¬ 
zine,  biweekly  newsletters  and  daily 
news  service.  Candidates  should  have 
experience  as  a  news  reporter,  editor 
and  manager.  Position  duties  include 
reporting,  editing,  and  supervision  of  five 
reporters.  Competitive  salary,  based  on 
experience,  with  full  health  benefits, 
401(k).  Send  resume,  salary  require¬ 
ments,  and  five  clips  to: 

Personnel  El,  Crittenden  Magazines 
2035  N.  Lincoln  Street,  Suite  205 
Arlington,  VA  22207 
E-mail:  jack@crittendenmagazines.com 
www.crittendengolfinc.com 


EDrrORIAL 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona’s 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
'  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation’s  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


JOURNALISTS  WANTED 
China  Daily  is  looking  for  native  English- 
speaking  journalists  to  fill  copy-editing 
positions.  A  minimum  of  3  years’  copy 
editing  journalism  experience  is  required. 
Contracts  are  for  one  year.  Foreign 
employees  are  paid  monthly  salary  of 
RBM  6,000  Yuan,  70%  of  which  is  in 
US  Dollar.  China  Daily  offers  air  fare, 
housing,  medical  insurance  and  four 
weeks’  paid  leave.  Applicants  are  invited 
to  send  a  resume,  two  letters  of  recom¬ 
mendation  and  samples  of  work  to: 

Mr.  Wang  Yanping 
Foreign  Liaison  Office 
China  Daily 
15  Huixin  Dongjie 
Chaoyang  District 
Beijing,  100029  China 
Tel;  01 1  (86-10)  6491-8542  or 
on  (86-10)  6492-4488  ext.  23 15 
Fax:  on  (86-10)  6498-3013 
E-mail:  waishi(Schinadaily.com.cn 


THE  EAGLE-TRIBUNE,  a  60,000,  7-day 
daily,  seeks  enterprise  reporter  for 
award-winning  NH  edition.  Two-three 
edgy  enterprise  stories  weekly,  important 
role  in  project  work.  Develop  sources, 
story  ideas,  manage  multiple  projects. 
Resume,  letter,  6  recent  enterprise  clips 
to:  Steve  Billingham,  The  Eagle-Tribune, 
RO.  Box  100,  Lawrence,  MA  01842. 
sbillingham(S>eagletribune.com 


INTERNATIONAL  R&D  group  seeks  web¬ 
master.  Experienced  English-language 
journalist  fluent  in  French  and  Polish. 
Resumes  to  Alem  Associates,  303A  Com¬ 
monwealth  Avenue,  Boston,  MA  02115. 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 

We  have  a  rare  opportunity  for  a  rare 
editorial  talent:  a  NEWSPERSON’S 
EDITOR  tor  a  NEWSPERSON’S  NEWS¬ 
PAPER.  This  is  the  independently  owned 
Rutland  Herald,  a  22,000  AM  with  a 
long  tradition  of  “getting  the  story"  about 
the  community  and  the  state,  high  core 
penetration,  capitol  press  bureau  and 
34,000  Sunday  statewide  paper  with  sis¬ 
ter  paper. 

The  ideal  candidate  will  have 
extraordinary  “people  skills”  in  dealing 
with  the  staff,  the  management  team 
and  the  public.  This  person  will  know 
the  news  function,  should  know  what  it 
means  to  work  as  a  key  member  of  a 
team-oriented  management  group  and 
have  experience  in  budgeting.  It  is 
important  to  be  a  creative  idea 
generator,  a  team  motivator  and  to  have 
an  open-minded  view  as  to  what  the 
core  newspaper  has  to  do  to  build  read¬ 
ership  in  a  changing  world. 

Please  send  detailed  resume  and  cover 
letter  outlining  your  qualifications  tO: 

R.  John  Mitchell,  Publisher 
Rutland  Herald 

RO.  Box  668,  Rutland,  VT  05702-0668 


REPORTER 

New  York  City  weekly  seeks  an 
aggressive,  truth-seeking,  local-news- 
loving  reporter  with  at  least  2  years 
experience.  Send  brief  cover  letter, 
resume  and  4-5  clips  to: 

Box  01434,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


EDITORIAL 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award- 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  versatile  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a  line. 
Send  cover  letter,  resume  and  clips  to; 
Anthony  G.  Paglia 
Senior  Regional  Editor 
The  Vindicator 

RO.  Box  780,  Youngstown,  OH  44501 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself— not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver,  CO  80217 


EDITORLAL 


EDITORIAL 


REPORTERS  &  PHOTOJOURNALISTS 
The  Paris  News,  (Texas)  is  accepting 
applications  from  reporters  and  photo¬ 
journalists.  The  News  is  a  12,000  daily 
covering  five  counties  in  Texas  and 
Oklahoma  that  offers  competitive 
salaries,  a  comfortable  working  environ¬ 
ment  and  advancement  opportunities  in 
a  growing  company.  Paris  is  a  charming 
community  with  one  of  the  lowest  costs 
of  living  in  the  state.  Contact: 

Steve  Brigman 

RO.  Box  1078,  Paris,  TX  75461-1078 
or:  www.editor@theparisnews.com 


REPORTER/EDITOR 

We’re  searching  for  a  seasoned  journal¬ 
ism  professional  for  a  full-time  reporter/ 
editor  position.  The  successful  candidate 
will  assist  the  editor,  working  with 
reporters  and  freelance  writers,  and  help¬ 
ing  with  layout  and  headlines.  The  job 
also  involves  reporting  and  writing 
enterprise  and  investigative  stories.  Send 
resume  and  clips  to; 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 


NEWS  EDITOR 

12,000  daily  AM  in  competitive,  lively 
market  seeks  news  editor  with  strong 
layout,  headline  writing  and  editing  skills. 
Mail  resume  and  work  samples  to  Manag¬ 
ing  Editor,  The  Saratogian,  20  Lake  Ave¬ 
nue,  Saratoga  Springs,  NY  12866. 


EDITORIAL 


Relo  Interactive 

REGIONAL  NEWS  AND  OPERATIONS  DIRECTOR 

Dallas  based  Belo  Interactive,  Inc.  is  seeking  a  professional  Regional 
News  and  Operations  Director  to  manage  our  interactive  news  and 
production  operations  at  Web  sites  in  Providence,  Charlotte,  Norfolk, 
Louisville,  New  Orleans,  St.  Louis  and  Texas.  Ideal  candidate  will 
have  a  sophisticated  understanding  of  the  role  of  journalism  in  the 
new  media,  as  well  as  5+  years  of  managerial  experience  in  a 
newsroom.  The  Director  will  work  through  on-site  managers  in  com¬ 
municating  the  resource  needs  of  the  Web  sites  to  senior  manage¬ 
ment  at  Belo  Interactive,  as  well  as  organize  the  execution  at  the 
sites  of  initiatives  centrally  conceived.  A  frequent  amount  of  travel  to 
properties  of  responsibility  is  required. 

Belo  offers  a  comprehensive  compensation  package  including  a  full 
range  of  benefits  designed  to  reward  dedication,  hard  work,  loyalty 
and  performance.  For  more  information  regarding  Belo  Corporation, 
please  visit  our  website  at:  www.belo.com. 

Please  send  resumes  to: 

Recruiter 

900  Jackson  Street,  Suite  400 

Dallas,  TX  75202 

Or  e-mail:bijobs(@  belointeractive.com 
with  Regional  News/Operations  Director  in  the  Subject  Line 

THE  ASM  WALL  STREET  JOURNAL 

Asia’s  Business  Daily 

The  Asian  Wall  Street  Journal,  a  Dow  Jones  publication,  seeks 
candidates  for  the  following  position: 

DEPUTY  MANAGING  EDITOR. 
WEEKEND  JOURNAL 

This  job,  based  in  Hong  Kong,  involves  editing  and  rewriting, 
as  well  as  brainstorming  story  ideas  and  arranging  art,  laying 
out  pages  and  writing  headlines.  The  AWSJ's  Weekend  Journal 
section  runs  feature  articles  on  culture,  travel,  lifestyle,  food 
and  personal  finance,  and  has  its  own  reporting  staff.  The 
successful  candidate  should  know  how  to  encourage  and  coach 
the  reporters  he  or  she  works  with;  have  a  demonstrated  ability 
to  conceptualize  and  craft  feature-length  pieces;  and  have 
solid  experience  in  layout  and  production.  Familiarity  with 
Asia  and  Asian  language  skills  are  a  plus.  Please  send 
resumes  and  clips  to  the  attention  of  Gabriel  Kahn,  Managing 
Editor,  Weekend  Journal,  The  Asian  Wall  Street  Journal, 
G.P.O.  Box  9825,  Hong  Kong.  Fax;  (852)  2806-3697.  Email; 
weekend.journal@awsj.com. 
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EDITORIAL 


MANAGING  EDITOR 

The  Cayman  Islands  -  Cayman  Net  News 
is  a  twice  weekly  full  color  tabloid  news¬ 
paper  with  a  significant  local  and  inter¬ 
national  audience.  We  publish  in-depth 
well-crafted  news  stories  and  features 
that  explore  the  issues,  events  and 
personalities  which  make  the  Cayman 
Islands  the  most  unique,  successful  Tax- 
Free  islands  in  the  Caribbean. 

We  are  not  an  ordinary  newspaper,  and 
require  someone  who  understands  the 
difference  between  magazine-style  report¬ 
ing  and  hurried  fact-finding  of  daily 
newspapers.  Because  of  Cayman’s  stand¬ 
ing  as  one  of  the  world’s  top  five  finan¬ 
cial  centres,  knowledge  of  and  reporting 
on  international  issues  associated  with 
offshore  Tax-Free  jurisdictions  is  an 
advantage. 

The  ideal  candidate  will  be  an  excellent 
editor  with  a  passion  for  strong  news 
judgment  and  layout  ability,  have  at 
least  7  years  progressive  newsroom/staff 
management  experience  and  required  to 
attend  and  report  on  news  conferences 
and  meetings. 

This  is  definitely  a  hands-on  position. 
Therefore  comprehensive  knowledge  of 
the  Internet,  photography  and  QuarkX¬ 
Press  (latter  not  a  priority)  are  assets. 

The  person  selected  must  have  the 
ability  to  motivate,  coach  and  mentor 
long-term  as  well  as  inexperienced 
reporters  and  team  with  other  depart¬ 
ments  to  produce  a  quality  product 
everyday. 

Send  (overnight  mail).  Fax  or  E-mail 
resume  and  clips  (no  phone  calls,  please): 

The  Publisher,  Cayman  Net  News 
19  Compass  Drive,  RO.  Box  10707  APO 
Grand  Cayman,  BWI 
Fax:  (345)  949-0679 
E-mail:  covenant@candw.ky 
Visit  our  web  site: 
www.caymannetnews.com 


SENIOR  EDITOR 

In-house  editor  for  trucking’s  leading 
magazine.  Overdrive.  Circulation: 
140,000.  Need  resourceful  editor  to 
develop  stories  with  writers  at  all  levels 
and  to  write.  The  magazine  serves  a  col¬ 
orful,  complex  industry  and  has  won 
major  awards  in  the  last  year.  Fun, 
entrepreneurial  environment  with  com¬ 
petitive  compensation  and  bonus. 
Tuscaloosa,  home  to  the  University  of 
Alabama,  offers  an  excellent  standard  of 
living.  Send  resume  and  salary  require¬ 
ments  to  Max  Heine,  executive  editor, 
Randall  Publishing  Co.,  3200  Rice  Mine 
Road  N.E.,  Tuscaloosa,  AL  35406;  or 
email:  mheine@randallpub.com 


SPORTS  REPORTER 

Award-winning  Hamptons  weekly  seeks 
motivated  individual  with  strong  writing 
skills  and  some  experience  for  full-time 
position.  Section  covers  local  high  school 
and  college  athletics,  plus  various  recrea¬ 
tional  subjects.  Layout  experience  pre¬ 
ferred;  organizational  skills  a  must.  Send 
resume,  clips  to: 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 

www.editorandpublisher.conn 


EDITORIAL 


NEWS  AND  OPERATIONS  MANAGERS 
Are  you  a  journalistic  leader,  with  Web 
production  savvy?  Belo  Interactive  is 
seeking  three  News  &  Operations  Man¬ 
agers  for  WWLTV.com,  the  website  for 
WWL-TV  in  New  Orleans,  LA; 
NBC6.com  in  Charlotte,  NC  the  website 
for  WCNC  -TV  in  Charlotte,  NC;  and 
KVUE.com  the  website  for  KVUE-  TV  in 
Austin,  Texas. 

The  successful  candidates  will  have  at  least 
five  years  experience  in  news  gathering  and 
publishing  and  will  have  a  sophisticated 
understanding  of  how  to  produce  a  news- 
and-information  Web  site. 

Responsibilities  include:  setting  and  main¬ 
taining  high  journalistic  standards;  work¬ 
ing  with  Web  staff  and  the  TV  station’s 
news  operation  to  develop  engaging  Web 
site  content  of  the  highest  integrity;  and 
supervision  of  the  news,  production  and 
technical  staff  of  the  Web  site. 

The  managers  have  budgetary  and 
personnel  responsibility  for  the  news 
and  production  sections  of  the  site. 
The  managers  will  work  closely  with 
the  Sales  Managers,  reporting  through 
a  regional  supervision  structure  to 
company  leadership. 

An  attractive  compensation  and  bene¬ 
fits  package  awaits  successful  candi¬ 
dates.  Qualified  candidates  may  mail, 
fax  or  e-mail  resume  and  salary 
requirements  to: 

Recruiter,  Belo  Interactive 
900  Jackson  Street,  Suite  400 
Dallas,  TX  75202 
Fax:  (214)  977-4097 
Or  E-mail:bijobs@belointeractive.com 
Please  reference  position  of  interest  in 
subject  line.  No  phone  calls  please. 
Belo  Interactive  is  an  EEO  employer 


THE  LEXINGTON  HERALD-LEADER,  a 
125,000  daily,  160,000  Sunday  news¬ 
paper  nestled  in  the  Kentucky  Bluegrass 
region,  is  seeking  a  vibrant  writer  with 
strong  reporting  skills  to  be  our  next 
religion  writer.  Applicants  must  be  able 
to  write  about  a  variety  of  traditional  and 
non-traditional  topics  and  breaking  news 
that  relate  to  faith  and  values  on  the 
local,  regional  and  national  levels.  The 
writer  will  also  contribute  non-religion 
stories  to  the  features  and  local  news 
sections.  A  minimum  of  three  years  of 
reporting  experience  is  preferred.  Send 
your  resume  and  at  least  seven  samples 
of  your  work  to: 

Todd  Wethall,  Features  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue 
Lexington,  KY  40508 
Or  E-mail:  twethall@herald-leader.com 


REPORTER 

One  of  the  nation’s  best  large  com¬ 
munity  newspapers  seeks  full-time 
reporter.  We’re  a  century-old  20,000- 
circulation  Hamptons  weekly  seeking  a 
versatile  journalist  who  can  tell  the 
stories  our  readers  care  about.  Com¬ 
petitive  salary;  benefits  include  401(k) 
and  profit-sharing.  Car,  camera  required. 
Send  resume  and  clips  to: 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 


EDITORIAL 


INFORMATION  SYSTEMS 


SPORTSWRITER 

We  have  a  spot  on  our  staff  at  the 
award-\4nning  Antelope  Valley  Press  in 
northern  Los  Angeles  county,  an  hour 
from  the  beaches,  a  half  hour  from  ski¬ 
ing  and  snowboarding.  We  aggressively 
cover  community  sports,  high  schools, 
an  exciting  minor  league  ball  team-the 
JetHawks;  also.  Division  I  colleges  and 
the  Los  Angeles  pros.  We  need  a  good 
writer  who  wants  to  be  great,  who  can 
turn  a  feature  about  a  kid  soccer  star  or 
head  downtown  for  the  Lakers.  Lots  of 
prep  coverage.  We  need  someone  who 
can  do  it  all,  preps,  pros  and  able  to 
work  desk.  Please  send  resume,  clips 
and  salary  history  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050 
Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
Or  Fax:  (661)267-4284 

REPORTER 

Aggressive  reporter  with  excellent  writing 
skills  sought  for  daily  newspaper  in  Chi¬ 
cago  suburbs.  Job  entails  a  variety  of 
reporting  assignments  in  an  extremely 
competitive  market.  Send  resume  and 
sample  clips  to: 

Paul  Harth,  Associate  News  Editor 
The  Courier  News 
RO.  Box  531,  Elgin,  II  60121 
Employment  contingent  on  drug  screen  results 

INFORMATION  SYSTEMS 


SENIOR  MANAGER 
INFORMATION  TECHNOLOGY 
Central  Pennsylvania  newspaper  seeks 
Senior  IT  Manager.  Candidate  will  be 
responsible  for  supervising  and  manag¬ 
ing  technology  resources.  Oversight 
responsibilities  will  include  publishing, 
business,  telephony  and  data  systems. 
Provide  leadership  support  for  this 
technical  staff,  direct  daily  operations, 
lead  and  manage  system  implementa¬ 
tion  and  programming  projects.  Will 
work  with  cross-departmental  focus 
groups,  run  project  meetings,  identify 
and  locate  resources  for  effective  team 
building.  Superior  analytical,  problem¬ 
solving  and  communication  skills. 
Requirements:  Successful  project  man¬ 
agement  experience  (3  years).  Prog¬ 
ressive  management  experience  (5 
years).  B.S.  Computer  Science-related  sub¬ 
ject  or  demonstrated  equivalent  experi¬ 
ence.  Technologies  in  place:  Harris  pub¬ 
lishing  system,  GEAC  AIM  and  CIS. 
Excellent  salary,  benefits  package  iiKlud- 
ing  complete  medical  coverage,  401(k) 
and  pension.  EOE.  Send  resume  and 
cover  letter  with  salary  history  and 
requirements  to: 

Chris  Spivey,  The  Patriot-News 
RO.  Box  2265 

Harrisburg,  PA  17105-2265 
No  Phone  Calls,  please 


MAILROOM 


WE  HAVE  AN  OPENING  FOR 
A  CIRCULATION 

INFORMATION  SYSTEMS  MANAGER 
In  this  challenging  position  you  will 
manage  both  technical  and  business 
functions  of  the  Circulation  Information 
Systems.  You  will  be  responsible  for 
system  information  processing,  data¬ 
bases  for  all  aspects  of  circulation,  along 
with  ABC  and  financial  reporting.  In  addi¬ 
tion,  you  must  possess  strong  knowledge 
of  mainframe  systems  architecture  and 
design;  programming  tools  and  techni¬ 
ques;  P(i  operating  systems;  automated 
telemarketing  systems;  data  warehous¬ 
ing;  and  all  aspects  of  Microsoft  pro¬ 
fessional  office  tools. 

The  ideal  candidate  will  have  a  College 
degree  in  business  with  course  work  in 
accounting,  marketing,  and  information 
systems;  five  years  of  management  expe¬ 
rience  in  a  technical  environment  and 
five  to  seven  years  of  newspaper  opera¬ 
tions  are  required.  Knowledge  of  circula¬ 
tion  information  systems;  mailing 
systems;  telemarketing  systems;  data¬ 
base  marketing;  strong  communication 
and  interpersonal  skills  is  also  required. 
Sequel,  VBA,  and  knowledge  of  postal 
regulations  preferred. 

We  offer  a  competitive  compensation 
and  impressive  benefits. 

Please  submit  resume  with  salary 
requirements  (will  not  be  reviewed,  if  not 
included): 

North  Jersey  Media  Group  Inc. 

L.NEWBY 

150  River  Street,  Hackensack,  NJ  07601 
Fax  (201)  646-4782 
Or  E-mail:  Newby@northjersey.com 
We  appreciate  your  interest,  but  will  only 
contact  those  individuals  we  plan  to 
interview.  EEO  Employer 
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MAILLIST  MANAGER 
Join  Philadelphia’s  largest 
cold  web  printer  and  earn 
$60,000  ANNUALLY  plus 
PERFORMANCE  BONUS 


Bartash  is  a  7-day  24-hour  print¬ 
ing  operation  that  seeks  an  expe¬ 
rienced  mail  list  manager  that 
has  the  ability  to  commit  to  tight 
deadlines  and  work  under  pre¬ 
ssure.  This  position  is  responsi¬ 
ble  for  managing  a  department  of 
3  that  maintains  and  updates 
one  million  addresses  a  week. 
Ideal  candidate  will  have  work¬ 
ing  experience  with  downloading 
addresses  into  Video  Jet  labeling 
equipment,  mail  manager  soft¬ 
ware,  knowledge  on  postal 
regulations  for  periodicals,  bulk 
pieces  and  postal  statements. 
The  position  offers  a  base  salary 
plus  performance  bonus,  com¬ 
plete  benefit  package  and  reloca¬ 
tion  expense. 

Please  fax  or  E-niail  resume  to: 


(215)  724-3948 
eyucis(a>bartash.com 
Equal  Opportunity  Employer 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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-HELP 


NEW  MEDL4 


WEB  DESIGNER 

Help  build  an  on-line  presence  for 
award-winning,  multi-paper  chain  of  big- 
city  weeklies.  Work  in  your  place  or 
ours.  E-mail  resume,  compensation 
requirements  and  your  best  uris  to: 
edited@aol.com 


PRESSROOM 


PRESSROOM  FOREMAN/SUPERVISOR 
Mid-size  New  England  daily  currently 
seeking  hands-on,  experienced  pre¬ 
ssroom  manager.  Must  be  expert  in  all 
phases  of  pressroom  operations  includ¬ 
ing  ordering,  scheduling,  maintenance 
and  running  of  Goss  Urbanite  line. 
Excellent  wages  and  benefits.  Please 
send  resume  in  confidence  to: 

Box  01436,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  a  Knight 
Ridder  paper,  is  seeking  a  Pressroom 
Manager  with  offset  web  press  experi¬ 
ence.  The  ideal  candidate  will  be 
responsible  for  the  entire  operation  of 
the  pressroom,  including  the  coordina¬ 
tion  of  work  flow  and  managing  the  pre¬ 
ssroom  budget. 

In  a  deadline  driven  environment,  this 
individual  will  monitor  and  maintain 
quality  and  waste  goals,  coach  and  train 
staff  to  meet  their  full  potential,  and 
manage  multiple  projects. 

Experience  working  in  a  production 
atmosphere,  strong  interpersonal  skills, 
and  a  good  organizational  abilities  are 
required.  In  addition,  the  ability  to  create 
and  sustain  an  atmosphere  of  coopera¬ 
tion  and  job  satisfaction  through 
employee  involvement  is  essential.  Must 
be  flexible  in  work  hours.  Please  email 
your  resume  to:  jobs@sjmercury.com. 

You  may  also  mail  your  resume  tO: 

HR,  San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190.  EOE 


WANTED- 


PRODUCTION  TECH 


PRODUCTION  DIRECTOR 
The  Inland  Valley  Daily  Bulletin  in 
Ontario,  California  is  seeking  an  experi¬ 
enced  Production  Director  to  manage  a 
daily  operation  and  to  implement  a 
strategy  to  grow  commercial  printing. 
The  person  should  have  3-7  years  of  suc¬ 
cessful  management  experience, 
effective  leadership  and  communication 
skills,  the  ability  to  work  in  multifunc¬ 
tional  production  area  and  at  least  2 
years  experience  in  acquiring  and  produc¬ 
ing  commercial  printing. 

Duties  include,  but  are  not  limited  to, 
managing  Prepress  operations.  Facilities 
functions  and  Pressroom.  Candidate 
must  be  computer  literate  and  able  to 
use  spreadsheet  programs,  such  as 
Excel  for  budgeting.  Competitive  salary 
based  on  qualifications  and  experience. 
This  position  offers  excellent  benefits 
including  401(k)  plan,  medical,  dental 
and  life  insurance. 

Interested  applicants  should  fax  a 
resume  to  Don  Kay  at:  (909)  384-0928 
or  call:(909)  386-3820 
E-mail  to:  don.kay@sbsun.com 
An  Equal  Opportunity  Employer 
Drug  Free  Workplace 


-POSITIONS  WANTED- 


ACCOUNTING 


CFO/CONTROLLER  seeking  position  as 
CFO  or  Controller.  20  years  of  good  solid 
experience  Newspapers  and  Accounting. 
Living  in  Eastern  Massachusetts,  will 
relocate.  Call  or  E-mail  Vic  at: 

(413)  496-6309  vbilak@berkshire.rr.com 


CIRCULATION 


CIRCULATION  WARRIOR,  sidelined  by 
JOA,  seeks  challenge  in  competitive 
market.  With  twenty  years  on  the  front 
line,  I  know  how  to  raise  the  flag  and 
rally  the  troops  to  achieve  sales  and  ser¬ 
vice  goals.  Excellent  references. 

E-mail:  reburnett@qwest.net 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.eiiit0raii4publisher.coni 
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EDITORIAL 


COPY  DESK/PAGINATION  job  sought  in 
Puget  Sound  area.  12  years  in 
newsroom/prepress  positions;  last  3  as 
copy  editor/paginator. 

Contact:  danjpl  l@hotmail.com 


COPY  EDITOR  looking  for  challenging 
work  as  wire  editor,  news  editor  in  Ten¬ 
nessee,  Georgia  or  Alabama.  I  have 
years  of  supervisory  experience;  enjoy 
designing  attractive,  reader-friendly 
pages;  edit  copy  with  accuracy;  write 
inviting  headlines. 

E-mail:  accuracyl23@cs.com 

EDITORIAL  WRITER:  Experienced 
journalist  seeks  position  as  editorial 
writer  for  California  daily. 

Call  Mikeat:(214)  342-0704 

EXPERIENCED  FINANCIAL  WRITER 
Will  provide  captivating,  creative  copy 
Reply:  gemelli7@juno.com 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.iupiterx.com 
lEDS  FEBRUARY  19,  2001 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

12  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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you  need  —  right 
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For  faster  service,  or  for  Information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 
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“There’s  an  obvious 
limit  to  the  amount  that 
artists  can  pay.  I’m  not 
in  this  to  get  rich.” 


Stuart  Rees  is  only  31  years  old,  but  he  already  represents 
many  more  syndicated  creators  than  any  other  lawyer 

BY  DAVE  ASTOR 

Riddle  of  the  week:  Who  has  one  of  the  fastest- 
growing  client  lists  in  syndication,  but  doesn’t  do 
a  feature? 

Stuart  Rees. 

The  31-year-old  syndication  attorney  has  been 
representing  creators  full  time  only  since  May  1999.  But  he  already 
has  more  than  140  clients  (about  120  cartoonists  and  20  columnists) 
—  making  him  by  far  the  most  successful  lawyer  in  his  field.  Well 
overhaifofhisciienisarewith  “There’s  an  obvious 

major  syndicates. 

Now,  Rees’  name  may  become  !  ^  T  limit  to  the  amount  t 

even  more  widely  known  with  a  pjiti  nsiv  I’m  r 

just-launched  Web  site  featuring  ^  amStS  CUR  pay.  1  m  11 

free  legal  information  and  links  — '  in  this  tO  get  rich.” 

(http://www.starvingartists 

law.com).  Rees  put  together  the  ]/  „  STUART 

site  to  provide  creators  with  free  — ^ - 

‘  □  www.starviRgartistsUw.eofii 

information  they  need  to  know.  suunnngArtistoLaw.com 

“Cartoonists  rarely  sell  original  ■.■-.h-— ^  _ 

art,”  he  said.  “They  sell  legal  rights  j— ».| 

to  their  work.  It’s  good  for  an  artist  .wnma 

to  be  a  little  bit  of  a  lawyer.”  ■"ST”" 

The  heavily  scheduled  Rees  iSffiSES 

also  hopes  that  the  site  will 

enable  creators  to  find  answers  to  BE 

various  questions  without  having  a.-— 

to  call  him.  T?" 

Indeed,  Rees  is  already  working  ^ 

at  least  50  hours  a  week  —  though  ■— 

that’s  down  from  the  more  than  r.  j__ 

80-hour  workweeks  he  put  in  ^ 

when,  starting  in  1997,  he  repre-  stuart  Rees’  new  Web  site  offers  creators  free  legal  informc 

sented  cartoonists  part  time  while 

working  full  time  for  a  Boston  law  firm.  hours  to  talk  to  the  client,  negotiate  with 

Rees  went  into  solo  practice  in  1999,  and  ;  the  syndicate,  £md  revise  the  contract.  Now 

moved  to  San  Diego  last  June.  that  the  syndicates  and  I  know  where  each 

How  does  Rees  handle  so  many  clients?  |  other  stands,  it’s  down  to  5  or  10  hours.” 

“I’ve  become  much  more  efficient,”  he  said.  !  Rees,  who  also  spends  time  negotiating 
“When  I  first  started,  it  could  take  me  30  1  many  online  deals  2md  writing  legal  articles 


—  STUART  REES 

Syndication  attorney 


www.starviRgartistsUw.eofii 


Stuart  Rees’  new  Web  site  offers  creators  free  legal  information. 

m.  hours  to  talk  to  the  client,  negotiate  with  |  pe 

and  ;  the  syndicate,  £md  revise  the  contract.  Now  j  foi 
that  the  syndicates  and  I  know  where  each  j  th 
ients?  I  other  stands,  it’s  down  to  5  or  10  hours.”  '  sa 

esaid.  !  Rees,  who  also  spends  time  negotiating  i  sy 

e30  1  many  online  deals  2md  writing  legal  articles 


j  for  cartoon  publications,  added  that  negoti¬ 
ating  on  behalf  of  so  many  clients  has  given 
him  experience  dealing  with  almost  every 
contract  situation.  And  he  needs  a  lot  of 
j  clients  because  he  doesn’t  charge  as  much 
■  as  attorneys  do  in  many  other  areas  of  law. 

“There’s  an  obvious  limit  to  the  amount 
;  that  artists  can  pay,”  said  Rees.  “I’m  not  in 
I  this  to  get  rich.” 

I  So  why  is  he  in  it?  “I  love  cartooning,” 

!  said  Rees,  who  even  co-created  a  comic  for 
the  Harvard  Law  Record  while  a  student 
cum  laude  at  Harvard  Law  School  —  where 
j  his  thesis  focused  on  syndication, 
j  Rees,  who  said  he’s  “a  much  better  lawyer 
I  than  I  was  a  cartoonist,”  added  that  he 
became  a  syndication  attorney  also  because 
j  several  artists  he  met  while  in  college  told 
I  him  how  much  such  an  attorney  was 
j  needed.  “It  wasn’t  very  long  before  the 
I  cartoon  light  bulb  went  on  over  my  head,” 

:  Rees  laughed.  “Thousands  of  attorneys 
know  copyright  law  and  trademark  law  and 
i  how  to  negotiate  contracts,  but  they  don’t 
know  the  syndication  business.” 

I  One  of  Rees’  clients,  “Speed  Bump” 

[  cartoonist  Dave  Coverly  of  Creators 
Syndicate,  said:  “There  was  a  niche  there, 
i  a  void  even,  waiting  to  be  filled, 

and  Stuart  was  smart  enough, 
ambitious  enough,  and  brave 
liat  enough  to  step  into  it” 

.  What’s  it  like  negotiating 

with  syndicates?  Rees  said  he  has 
found  it  positive,  noting 
that  syndicates  in  most  cases 
are  willing  to  agree  to  contracts  that 

-  are  fair  to  both  sides. 

■ — 1  Universal  Press  Syndicate  Vice 

President/Editorial  Director  Lee 
Salem  said,  “I’ve  dealt  with  Stu  for 
a  couple  of  years  now.  I  think  he 

_  understands  well  where  the  interests 

of  artists  and  the  interests  of 
JcL  syndicates  coincide  and  where 

IP  they  don’t,  and  I’ve  found  him 

receptive  to  reasonable  give-and- 
—  take  negotiations.” 

^  Another  Rees  client,  “Soup  to  Nutz” 
^  cartoonist  Rick  Stromoski  of  News- 
pfj  paper  Enterprise  Association,  added, 

'  ^  “I  highly  recommend  anyone 

jjjjp  negotiating  a  syndicate  contract  to 

have  Stu  on  their  side.  He  is  a  fine 
I  person  as  well.  Although  he  is  an  advocate 
j  for  cartoonists,  he  is  fair  and  is  able  to  see 
j  the  syndicate’s  point  of  view.”  Stromoski 
'  said  Rees  helps  creators  “demystify  the 
i  syndka.te  negotiation  process.” 

Coverly  commented:  “As  an  attorney,  I 


www.editorandpublisher.com 
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think,  he’s  totally  honest  and  upfront,  and, 
as  importantly,  he’s  incredibly  sharp.  While 
this  may  set  him  apart  from  most  attorneys 
already,  what  Stuart  brings  to  the  table  that 
I  find  most  exciting  is  creativity.  Combine 
this  with  his  eye  for  the  smallest  detail  and 


his  love  for  the  art  of  cartooning,  and  I 
think  you’ve  found  a  guy  who’s  doing 
exactly  what  he  should  be  doing,  and 
doing  it  for  the  right  reasons.” 

And  another  executive.  Creators 
President/CEO  Rick  Newcombe,  said. 


“I  am  extremely  impressed  with  Stuart  j 

Rees.  He’s  smart  and  flexible,  and  knows  I  j 
how  to  zero  in  on  the  things  that  are  most  !  | 

important  to  the  cartoonist  and  to  the  | 

syndicate.  I  predict  he’s  going  to  have  a  |  i 

long  future  in  our  business.”  11  i ' 


KRT  creates 
‘HotTopics’ 
for  the  Web 

A  DAILY  LINEUP  OF  WeB-READY 
packages  and  graphics  is  being 
offered  by  KRTi,  Knight  Ridder/ 
Tribune’s  interactive  products  group. 

“HotTopics”  —  an  enhanced  version  of 
what  was  formerly  called  KRT  Interactive 
Web  Packages  —  features  entertainment, 
technology,  sports,  health,  and  weather 
content.  Included  are  animated  Macrome¬ 
dia  Flash  graphics,  photos,  quizzes,  celebri¬ 
ty  quotes,  QuickTime  movies,  and  more. 

NYTS,  ScreamingMedia 

SIGN  DELIVERY  AGREEMENT 
The  New  York  Times  Syndicate  (NYTS) 
has  signed  a  deal  with  ScreamingMedia 
to  deliver  text  in  multiple  formats  to  Web 
sites,  wireless  devices,  and  other  new  media 
as  well  as  to  print  clients. 

NYTS  will  be  among  the  clients  using 
ScreamingMedia’s  Syndication!  Connect 
technolog>’  platform. 

Johnny  Hart  is  cited  as 
Guinness  record  holder 

Johnny  Hart  is  listed  as  the  “most  syndicat- 


biggest  cartoon  museum,  with  a  collection 
of  more  than  160,000  originals,  is  the 
International  Museum  of  Cartoon  Art 
in  Boca  Raton,  Fla.  The  museum  was 
founded  in  1974  by  “Beetle  Bailey” 
creator  Mort  Walker  of  King. 

New  CARTOONIST  moves  INTO 
Copley’s  ‘Nest  Heads’  nest 

“Nest  Heads”  creator  Steve  Dickenson  has 
stopped  doing  the  comic  strip  to  pursue 
“other  ventures,”  according  to  Copley 
News  Service. 


ed  living  cartoonist”  in 
the  2001  edition  of 
“Guinness  World 
Records.” 

The  book  said  Hart’s 
“B.C.”  and  “The  Wizard 
of  Id”  strips,  which  are 
distributed  by  Creators 
Syndicate,  each  have 
1,300  newspapers. 

In  addition,  the  book’s 
cartoon  section  noted 
that  “The  Katzenjammer 
Kids”  from  King  Fea¬ 
tures  Syndicate  is  the 
longest-running  news¬ 
paper  comic  strip.  It  was 
introduced  in  1897- 

And  Guinness  said  the 


Taking  over  “Nest 
Heads”  is  Virginia-based 
John  Allen,  who  has 
written  gags  for  free¬ 
lance  cartoonists  and 
contributed  to  comics  such 
as  “Frank  &  Ernest,”  “The 
Lockhoms,”  and  “Ziggy.” 

‘Health’  still 
HEALTHY  AT  40 

The  “Health  Capsules” 
comic  panel  by  Jud  Hurd 
and  Dr.  Michael  Petti  of 
United  Feature  Syndicate 
has  turned  40. 

Hurd,  who  created  his 
first  comic  in  the  1930s,  is 
also  the  founder  of  Car- 
Four  decades  and  counting  for  panel  toonist  PROJiles  magazine. 


HEALTH  CAPSULES® 

byMIch— IA.Ptll,M.D. 


IF  YOU  DON’T  EXERCISE,  HOW 
MUCH  DO  YOUR  MUSCLES 
SHRINK? 


AFTER  AGE  30,  YOU  LOSE  ABOUT 
1%  OF  YOUR  MUSCLE  MASS  EACH 
YEAR.  EXERCISING  REGULARLY 
PREVENTS  THIS, 

HmWi  CapwiM  to  Ml  Mandad  M  b*  o(  • 
dtogaoado  aalara. 


I 


et  cetera  . . . 

The  “WORKING  PARTS”  UNIT  OF  KNIGHT 
Ridder/Tribune  (KRT)  has  created  3-D 
animation  explaining  the  human  genome  for  the 
National  Institutes  of  Health.  The  animation  is 
part  of  “The  Secrets  of  Our  Lives"  video,  which 
won  first  prize  for  documentaries  at  the  New 
York  Film  Festival  and  is  part  of  a  kit  unveiled 
Feb.  12  to  the  press  and  educational  communi¬ 
ty.  KRT  is  marketed  by  Tribune  Media  Services. 
...  CoMTEx  News  Network  (http://www.comtex 
news.net)  has  entered  into  partnerships  that 
will  enable  it  to  offer  more  business,  interna¬ 
tional,  consumer,  entertainment,  and  govern¬ 
ment  content. ...  Clickability  Inc.  (http:// 
www.clickability.com),  which  syndicates  Web 


tools,  has  named  Alla  Panchenko  vice  president 
of  sales  and  partner  marketing  and  Angela 
Bicos  director  of  strategic  alliances. ...  Univer¬ 
sal  Press  Syndicate  editorial  cartoonist  Pat 
Oliphant  has  a  new  collection  out:  “Now  We’re 
Going  to  Have  to  Spray  for  Politicians” 

(Andrews  McMeel  Publishing). ...  “GeoFacts” 
has  been  renamed  “GeoWeek.”  The  texV 
graphic  science  feature,  in  its  8th  year,  is  by 
Earl  Holland  and  Bill  Pitzer  of  the  New  York 
Times  Syndicate.  ...  Scripps  Howard  News 
Service  is  offering  a  paginated  page  for  Black 
History  Month. ...  Newspaper  Enterprise  Asso¬ 
ciation  is  syndicating  George  Smith’s  annual 
13-part  “Tax  Guide.”  ...  Johansen  International 
Features  is  now  e-mailing  “Belvedere”  to  all  but 
one  of  its  clients.  It  also  set  up  a  Web  site 


where  editors  can  download  the  comic 
(http://www.belvedere-cartoons.com/publish. 
html). ...  Kinecta  Corp.  won  a  Crossroads  A-List 
Award  for  its  Kinecta  Interact  product  that 
clients  use  to  automate  online  syndication. ... 
Moreover  won  a  “Best  Specialty  Search” 
award  from  Search  Engline  Watch.  The  firm 
(http://www.moreover.com)  has  search  tech¬ 
nology  that  extracts  news  from  2,200-plus 
online  sources  for  Web  distribution. ...  Radio 
host/author  Wilson  Casey  is  syndicating  the 
“Trivia  Fun”  column  (http://www.TriviaGuy 
.com). ...  New  York-based  Global  Information 
Network  news  service  (http://www.globalinfo 
.org)  recently  held  a  discussion  about  whether 
the  Internet  will  be  a  good  market  for  African 
and  other  third-world  artists. 
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)JOHNNY  hart/creators  SYNDICATE 


Real  j-schoolers:  Mike  Goff  and  Michelle 
Covington  put  together  newspaper  of  record 

Well-schooled  reporters 


WHEN  RESIDENTS 

of  the  tiny  Texas 
town  of  Itasca 
want  to  read  about  local 
events,  they  turn  to  their 
local  newspaper  —  the 
Itasca  High  School  Paw 
Print  Press. 

There  they’ll  find  the 
usual  football  scores,  honor 
rolls,  and  lunch  menus 
featuring  Salisbury  steak. 
But  the  weekly  Paw  Print 
Press  has  a  few  items 
rarely  found  in  high-school 
papers:  police  blotters. 

City  Council  roundups, 
and  obituaries. 

The  Paw  Print  Press, 
with  a  circulation  of  about 
350,  took  on  the  role  of  of¬ 
ficial  newspaper-of-record 
about  three  years  ago,  said 
school  journalism  adviser 
Barbara  Petrash.  Before 
then,  this  town  of  1,600 
about  45  miles  south  of 
Fort  Worth  lacked  a 
community  paper.  “There 
was  no  way  of  getting 
information  to  everyone,” 
Petrash  told  Ei3P.  “If 
something  happened, 
word-of-mouth  was  it. 

You  had  to  go  around 
and  tell  people  about  it.” 

The  Paw  Print  Press 
came  to  the  rescue  and  has 
printed  an  issue  each  week 
since,  even  during  the 
summer,  when  students  get 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 

“7/7  tcdk  to  WO  people  in  a  day,  99  of  them  are 
lying  and  the  other  one  is  my  mom!' 

-  ANITA  BUSCH,  “THE  HOLLYWOOD  REPORTER,” 

ON  COVERING  THE  MOVIE  INDUSTRY 


Photo  of  the  week 


IB 


JASON  CLARK, 

THE  STATE, 
COLUMBIA,  S.C. 

FEB.  13 

IT’S  A  SUN  DAY 
morning  cornin’ 
down  every  day 
in  Columbia,  S.C., 
thanks  to  this  mural 
that  has  greeted 
passersby  downtown 
since  1975.  The  lady 
in  red  is  Sarah 
Bolton  of  Irmo,  who 
perhaps  was  hoping 
that  the  warmth  of 
this  painted,  pastel 
sun  —  the  light 
at  the  end  of  the 
tunnel,  so  to  speak 
—  would  help  get 
the  chill  out  on  a 
40-degree  day. 

—  Greg  Mitchell 
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paid  for  their  work.  Advertising  is  free, 
although  businesses  can  make  donations 
to  a  fund  for  scholarships.  “That  way, 
we’re  in  control”  of  the  newspaper’s 
content,  Petrash  said. 

The  Paw  Print  Press’  15  staff  members 
—  about  10%  of  the  student  body  — 
\NTite  all  stories  and  take  all  pictures. 
Recent  influential  stories  included  edito¬ 
rials  about  potholes 


From  Itasca’s  poorly 

enforced  stray-dog 
llinCil  ordinances.  “We’re 

m pii  11 «  privileged  to 

be  able  to  work  on 
to  obits:  something  that 

It’s  “really 

town,  said  Cymbre 
llCH-t.”  Weatherly,  16,  who 

writes  a  column 
about  Itasca  alumni.  “We  can  make  a 
difference  that  way.  That  is  really  neat.” 

The  students  are  also  getting  an  educa¬ 
tion  in  how  real-life  newspapers  work. 

For  instance,  columnist  Charlie  Shumate, 
17,  got  some  “very  heated”  letters  after  he 
came  out  in  support  of  A1  Gore  for  presi¬ 
dent.  “They  said  I  didn’t  know’  what  I  was 
talking  about  and  quoted  Rush  Limbaugh 
and  all  that  kind  of  stuff,”  he  said. 

So  will  these  student  journalists  grow 
up  to  be  the  next  generation  of  Texas 
reporters  and  editors?  It  doesn’t  look 
like  it.  “They  don’t  see  this  as  a  [future] 
option.  Because  they  have  so  much  fun 
at  it,”  Petrash  said,  “they  don’t  see  it  as 
a  job.”  —  Randy  Dotinga 


ONLY  THE  BEST 

£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week"  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  Type,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 


Perhaps  this  Pittsburgh  girl  was  skimming  the  Courier  in  1940  for  another  great  Harris  shot. 


Pitt  photogi'apher 


For  44  years,  he  roamed  the  back  streets,  night 
clubs,  and  ballparks  of  Pittsburgh  armed  only  with  his  trusty 
Speed  Graphic.  Mayor  David  L.  Lawrence  nicknamed  him 
“One  Shot”  because  that’s  all  he  usually  needed  while  other  photog¬ 
raphers  clicked  and  clicked  away.  He  was  Charles  “Teenie”  Harris, 
photographer  for  the  prominent  black  weekly,  the  Pittsburgh 


1  Courier,  and  when 
^  he  died  in  1998,  he 
left  behind  what  is 
being  called  the 
most  extensive 
and  valuable 
photographic 
record  of  daily 
Afiican-American 
I  life  ever  assembled, 
j  The  first  major 
i  show  devoted  to  his 
I  work  opens  Satur¬ 
day  at  the  West- 
!  moreland  Museum 
I  of  American  Art  in  a  self-portrait  c 

Greensburg,  Pa., 

near  Pittsburgh  (or  visit  http://www 
j  .wmuseumaa.org).  And  a  one-hour 
documentary  on  his  life,  called  “One 
Shot,”  premiered  in  Pittsburgh  Feb.  9 


A  self-portrait  of  Charles  “Teenie”  Harris 


Last  year, 

Harris’  family  won, 
through  litigation, 
the  release  of  more 
than  80,000  of  the 
photographer’s  neg¬ 
atives  (from  a  pri¬ 
vate  collector). 

They  include 
images  of  dozens 
of  famous  figures, 
ranging  from 
Satchel  Paige  and 
Lena  Home  to  Har¬ 
ry  Tmman  and 
‘Teenie”  Harris  Richard  Nixon,  but 

what  really  makes 

them  historic  are  the  many,  many  scenes  of 
working  —  and  playing  —  life  in  the  black 
community  during  five  decades  of  social 
change.  —  Greg  Mitchell 
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OVER  ^  PROFESSIONALS  HAVE  TAKEN  ADVANTAOE  OF  THIS  POWERFUL  TRAINING  PROGRAM! 

"I  took  this  course  In  April  and  it  was  so  helpful  "Covered  everything  you  need  to  know  to 
that  I  traveled  1,000  miles  to  take  it  again. "  get  a  head  start  in  online  advertising. " 

Sandra  Frey,  Account  Mgr.,  BusinessWeek  Online  Anya  Kfiait,  Reporter,  MediaPost.com 


PRESENTED  BY 


COigSBiiCESi 


Laredo  Group 

www.laredogroup.com 


SPONSORS 


.^ADFLIBHT  Nielsen/ZNetRatings  fflSIl 


To  register  or  for  info,  visit  WWWADWEEK.COM/ADWEEKCONF/  or  coll  888.536.8536 


WHO  SHOULD  ATTEND  •  sales  reps  and  managers  •  account  managers  •  advertising  executives  •  marketing 
managers  •  media  planners  and  buyers  •  publishers  •  traffic  managers  •  brand  and  product  managers  •  business 
development  executives  •  web  site  developers  and  designers  •  market  and  media  researchers  •  consultants 


NEWLY  EXPANDED  CURRICULUM! 

Skills  and  Techniques  to  Package  and  Sell  Sponsorships! 

Also  learn  about  ad  product  management  and  how  to  maximize  revenue  from  ads  and  sponsorship,  plus  much  MORE! 


BUYERS  -  Learn  to  make  more  cost  effective  buys! 
SELLERS  >  Learn  to  close  more  sales  and  pull  in  more  ad  revenue! 
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The  Pack  Rat 


1HE  BMlUICINe  ACT 

Once  in  a  while,  the  first  draft  of  history  is  the  best  one 


Here’s  a  little  heresy:  There  are  some  stories 
to  which  there  is  no  other  side  to  the  story. 

This  is  not  what  is  taught  at  j -schools.  And,  as  a 
contrarian,  I  don’t  want  to  suggest  that  writers 
should  not  look  at  alternative  interpretations  of 
events.  But  too  many  attempts  by  naive  reporters  to  let  people  air 
their  versions  of  “the  other  side”  is  resulting  in  revisionist  history 
that  would  make  Stalin  smile. 

what  stories  do  I  mean?  Let’s  start  with  prayed  that  their  leaders  weren’t  involved, 

references  to  the  Holocaust:  There’s  no  i  But,  in  a  federal  courtroom  in  Baltimore 

reason  for  reporters  to  try  to  find  an  aged  !  a  couple  ofweeks  ago,  jurors  heard  that 

Nazi  to  furnish  his  anti-Semitic  views  for  |  Watergate  had  zippo  to  do  with  subverting 
“balance.”  World  War  II:  The  Nazis  were  I  the  Constitution  and  undercutting  an  on- 

tKo  >icr.Ti^ccr.n;  it  o  -  going  dcmocratic  presidential 

election.  They  were  told,  by  G. 
Gordon  Liddy  and  a  strange 
group  of  his  supporters,  that 
the  Watergate  break-in  and  its 
related  crimes  were  all  about  a 
prostitution  ring.  For  years, 
Liddy’s  bitterness  has  permeat¬ 
ed  his  talk  show,  interviews,  and 
at  least  two  speeches.  He  hates 
John  Dean,  who,  for  those  of 
gets  longer  and  may  someday  you  too  young  to  remember, 

include  the  taking  of  furniture  from  the  was  the  key  GOP  official  who  spilled  the 
White  House  and  the  Marc  Rich  pardon.  beans  on  the  top  White  House  guys.  To 
But,  right  now,  there’s  one  special  story  that  ;  the  Senate  Watergate  Committee,  Dean 
has  no  other  side:  Watergate.  was  a  hero.  At  the  time  he  testified  on 

I  bring  this  up  because  I  took  a  trip  to  the  Capitol  Hill,  the  camera  tended  to  stray 
TVvilight  2k)ne  recently,  and,  by  the  time  I  |  to  his  pretty  wife,  Maureen, 

was  done,  I  wasn’t  sure  who  scared  me  i  Liddy,  you  may  recall,  was  unrepentant, 
more:  jurors  interviewed  after  a  libel  suit  I  He  didn’t  talk,  and  he  didn’t  like  those 

involving  Watergate  or  The  Washington  !  who  did,  even  when  the  issue  was  the 
Post  reporter  who  gamely  reiterated  the  !  very  integrity  of  the  government  and  the 
events  afterward  with  perfect  objectivity.  security  of  our  rule  of  law.  A  few  years 

Remember  Watergate?  President  i  ago,  Liddy  suggested  that  Watergate 

Richard  Nixon  resigned,  and  several  very  i  was  caused  by  Dean  attempting  to  steal 
highly  placed  officials  in  the  U.S.  govern-  '  pictures  of  Maureen,  then  his  girlfriend, 
ment  went  to  jail.  It  was  a  big,  bad  event,  from  a  Democratic  National  Committee 

and  it  shocked  patriotic  Americans  who  secretary’s  desk  at  the  Watergate  complex. 


What  stories  do  I  mean?  Let’s  start  with 
references  to  the  Holocaust:  There’s  no 
reason  for  reporters  to  try  to  find  an  aged 
Nazi  to  furnish  his  anti-Semitic  views  for 
“balance.”  World  War  II:  The  Nazis  were 

the  aggressors,  it  was  a  bad  - 

thing,  we  were  the  good  guys. 

The  Japanese  attack  on  Pearl 
Harbor:  See  above.  Pol  Pot’s 
genocide  in  the  Killing  Fields: 

No  need  to  find  an  apologist  to 
explain  that  we  Westerners  are 
simplistic  and  culturally  handi¬ 
capped  because  we  don’t  con¬ 
done  slaying  millions  of 
innocent  Cambodians.  The  list 
gets  longer  and  may  someday 
include  the  taking  of  furniture  from  the 
White  House  and  the  Marc  Rich  pardon. 
But,  right  now,  there’s  one  special  story  that 
has  no  other  side:  Watergate. 

I  bring  this  up  because  I  took  a  trip  to  the 
TVvilight  2k)ne  recently,  and,  by  the  time  I 
was  done,  I  wasn’t  sure  who  scared  me 
more:  jurors  interviewed  after  a  libel  suit 
involving  Watergate  or  The  Washington 
Post  reporter  who  gamely  reiterated  the 
events  afterward  with  perfect  objectivity. 

Remember  Watergate?  President 
Richard  Nixon  resigned,  and  several  very 
highly  placed  officials  in  the  U.S.  govern¬ 
ment  went  to  jail.  It  was  a  big,  bad  event, 
and  it  shocked  patriotic  Americans  who 


1 


BY  ALICIA  MUNDY 


Liddy  implicated  this  secretary,  Ida  Wells, 
in  the  alleged  ring  of  call  girls. 

Dean,  who’d  had  it  with  Liddy’s  vengeful 
ways,  sued.  As  did  Wells.  The  Baltimore 
trial  resulted  from  her  lawsuit.  The  jury 
heard  (and  then  said)  things  that  rank  right 
up  there  with  the  logic  that  the  folks  who 
followed  the  progress  of  the  Hale-Bopp 
comet  might  have  used.  Liddy’s  star 
witness,  other  than  himself,  was  a  dis¬ 
barred  attorney  with  mental  problems. 

The  jury  deadlocked,  and,  afterward, 
one  juror,  described  as  “blushing,”  told  the 
Post  that  Liddy  was  “‘quite  impressive. ... 
You  couldn’t  help  but  be  totally  engaged.’” 
The  juror  also  indicated  that  Liddy’s 
theory  of  Watergate  was  believable. 

Hey,  there  are  lots  of  impressive  scoun¬ 
drels  out  there:  Hitler  was  mesmerizing. 
Mussolini  was  quite  a  ladies’  man.  Marc 
Rich  and  Michael  Milken  are  fabulous 
dinner  guests.  Jim  Jones  impressed  the 
hell  out  of  his  followers  in  Jonestown, 
right  up  to  the  moment  they  drank  the 
Kool-Aid.  And  was  there  anyone  more 
impressive  than  O.  J.  Simpson? 

Heaven  only  knows  what  Bob  Woodward 
thought  when  he  saw  the  Post’s  calm  take 
on  the  Twilight  Zone  trial.  If  you  know  how 
much  Nixon  wanted  to  be  president,  you 
know  that  he  didn’t  resign  over  some  piddly 
call-girl  op)eration.  It  was  tempting  to  call 
the  high  school  whence  came  the  Liddy-im- 
pressed  juror  to  ask  what,  exactly,  they 
teach  in  “American  History”  these  days.  Af¬ 
ter  reading  some  of  the  other  jury  com¬ 
ments,  I  realized  why  George  W.  Bush  is  so 
worried  about  education. 

But  more  worrisome  was  the  Posfs  story, 
which  read  like  a  report  on  the  budget 
debate.  The  reporter  got  quotes,  recited 
the  facts,  but  somehow  missed  the  truth. 
Luckily,  someone  else  at  the  Post  came 
to  rescue  two  days  later  with  an  official 
editorial  titled  “The  Courts  and  History.” 

Calling  Liddy’s  account  of  Watergate 
“false,”  it  stated  that  Liddy  relied  on  “a 
disbarred  attorney  with  a  history  of 
mental  illness.” 

“The  danger  of  such  outcomes,”  the 
editorial  said  of  the  jurors’  confusion,  “is 
that  this  sort  of  thinking  spreads.”  Whether 
Liddy  legally  defamed  Wells,  it  said,  “We 
do  know  what  happened  at  Watergate  — 
and  it  had  nothing  to  do  with  prostitutes.” 
Case  closed.  11 
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'•-'  In  other  words,  we'll  give  them  a  taste  of 

copy  editing. 

^  It's  a  job  with  more  than  enough 

:  Vf  stress,  and  seldom  enough  appreciation.  In  a 

business  of  bylines,  photo  credits  and  celebri- 
j,  ty  columnists,  copy  editors  labor  in  near 

■  ^  -  anonymity.  It's  far  from  the  most  glamorous 

J"  work  in  journalism,  but  there's  none  that's 

more  important  to  our  profession. 

Which  rs-why  Knight  Ridder  is  creating 
opportunities  for  25  interns  this  year  with 

This  Year,  25  Interns  Will  Get  A  Taste  Of  the  Dow  Jones  Newspaper  Fund.  It's  the  largest 

_  group  of  copy  editing  interns  ever 

The  Toughest  Job 

Knight  Ridder  makes  it  possible  for 

1^1  I  I  I  L.  I  ▲  I  I  k  A  Newspaper  Fund  to  operate 

I  I  I  J  J  I  I  1^  I  I  ^k^y  an  additional  site  this  year,  at  the 

I  I  I^V  I  Lh  I  ■  ▼  1  •  University  of  North  Carolina  at 

Chapel  Hill,  where  16 

The  Best  Of  Them  Will  Be  Back  For  More.  of  the  Knight  Ridder 

interns  will  be  trained.  The 
other  nine  will  be  trained  at  San  Jose 
State  University  in  California. 

After  two  weeks  of  boot  camp,  the 
interns  will  be  assigned  to  paid  internships 
at  21  of  our  newspapers  and  the.  Knight 
Ridder/Tribune  News  Service.  They'll  get  a 
taste  of  what  many  call  the  toughest  job  in 
journalism.  We're  hopeful  the  best  of  them 
will  be  back  for  more. 

Because  in  the  pursuit  of  journalistic 
excellence,  it  is  vital  that  we  identify,  train 
and  retain  the  best  in  copy  editing. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


>KnightRidder> 


Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Philadelphia  inquirer 
i  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 

>  Fqj.t  Worth  Star-Telegram 
y  Soint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philadelphia  Daily  News 


y  Akron  Beocon  Journal 
'  The  (Columbia,  S.C  )  Stote  ’’ 

»  Lexington  (Ky.)  Herald-leader 

>  The  Wichita  (Kan  )  Eagle 

»  The  Macon  (Go.)  Telegraph 

>  Toltahassee  (Flo.)  Democrot 

‘  The  (Wilkes-Barre,  Po.)  Times  leoder 
y  Duluth  (Minn.)  News  Tribune 

>  Belleville  (111.)  News-Democrot 

>  Columbus  (C^.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 


*  The  (Fort  Wayne.  Ind.)  News-Sentinel 
»  The  (Myrtle  Beach,  S.C.)  Sun  News 

>  Brodenton  (Ffa.)  Herokf 

'  Grond  Forks  (N.D.)  Herold 
‘  The  (San  Luis  Obispo  Coiif.)  Tribune 
)  The  Monterey  County  (Coiif.)  Herald 
)  (State  College,  Po.)  Centre  Doily  Times 
y  Aberdeen  (S.D.)  American  News 

>  Warner  Robins  (Go.)  Doily  Sun 
»  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network. 

REAL 

Cities 

WWW  realcities .  com 
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ler  words,  we'll  give  them  a  taste  of 

It's  a  job  with  more  than  enough 
stress,  and  seldom  enough  appreciation.  In  a 
business  of  bytines,  ^hoto  credits  and  celebri¬ 
ty  columnists,  copy  editors  labor  in  near 
anonymity.  It’s  far  from  ibe  most  glamorous 
work  in  joofn^sm,  byfrolSj^'s  none  that's 
more  impp^nt  t^^^prdfes^n. 

Wf^jtMTwihy  Knight  Rld^  is  creating 
opporturiq^i^  25  interns  this  yeor  wjth 

This  Year,  25  Ii'JI^iip^Will  Get  A  Taste  Of  the  Dow"  Jones  Newspoper  Fund.  It's  the  largest 

group  of  copy  editing  interns  ever 
sponsored  by  a  single 
news  organization. 

A  grant  from 

Knight  Ridder  makes  it  possible  iot 
K  I  I  ■  I  k.  I  A  I  I  i  i  Newspaper  Fund  to  operate 

'W  I  I  j  I  I  1^  I  I  an  additional  site  this  year,  at  the 

I  I  lx  I  #*"%  Li  I  ■  ▼  1  •  University  of  North  Carolina  at 

Chapel  Hill,  where  16 

'ill  Be  Back  For  More.  of  the  Knight  Ridder 

interns  will  be  trained.  The 
other  nine  will  be  trained  at  San  Jose 
State  University  in  California. 

After  two  weeks  of  boot  camp,  the 
interns  will  be  assigned  to  paid  internships 
at  2 1  of  our  newspapers  and  the  Knight 
Ridder/Tribune  News  Service.  They'll  get  a 
taste  of  what  mony  call  the  toughest  job  in 
journalism.  We're  hopeful  the  best  of  them 
will  be  back  for  more. 

Because  in  the  pursuit  of  journalistic 
excellence,  it  is  vital  that  we  identify,  train 
and  retain  the  best  in  copy  editing. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


The  Best  Of 


>KnightRidder> 


Infor. 


We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 

>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspopers 

>  Philadelphia  Daily  News 


>  Akron  Beocon  Journal 

>  The  (Columbia,  S.C.)  State 

>  Lexington  (Ky.)  Herald-leoder 
)  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Go.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

»  The  (Wtlkes-^rre,  Pa.)  Times  Leader 
)  Duluth  (Minn.)  News  Tribune 

>  Belleville  (111.)  News-Democrat 

*  Columbus  (C^.)  Ledger-Enquirer 
t  The  (Biloxi,  Miss.)  Sun  Herald 


>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beoch,  S.C.)  Sun  News 

>  BTodenton  (Flo.)  Herald 

>  Grand  Forks  (N.D.)  Herald 

>  The  (San  Luis  Obispo,  Colif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herofd 

>  (State  College,  Po.)  Centre  Doily  Times 

>  Aberdeen  (S.D.)  American  News 

>  Worner  Robins  (Go.)  Daily  Sun 

>  The  Olathe  Daily  News 
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AdOne  has  the  experience  and  the  solutions. 


Right  now  everyone  has  questions  about  the  stability  of  the  Internet. 
There's  money  to  be  made,  there's  much  more  money  to  be  lost.  Trust  your 
online  classifieds  to  the  only  company  that  can  stand  up  to  the  task. 


Put  our  brand  new  categories  to  work  for  you: 
Total  Employment  Solution 
Relationships-Ontine  Personals 


AdOne  has  the  experience,  resources  and  technology  to  provide  you  with  turnkey  Biz  Opps 
hosting  solutions  that  can  save  you  money,  along  with  entirely  new  online  classified 
revenue  streams  that  can  help  you  make  more  than  you  ever  expected.  From  proven 
jobs,  cars  and  homes  categories  to  winning  new  categories  like  Relationships-Online 
Personals  and  Biz  Opps,  AdOne  can  help  you  gain  control  of  your  online  classifieds. 
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To  maximize  the  ROI  in  your  online  classifieds,  call  or  email  AdOne  today. 
1-800-555-4231,  ext.  2928  •  affiliates@adone.com  •  www.adone.com 


TECHNOLOGY.  EXPERIENCE.  FORESIGHT. 
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